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i Cc k That Important Matter of 
Availability | 


Boston, Mass. 
Bridgeport, Conn. 
New York, N. Y. 
Newark, N. J. 
Covington, Va. 
Charlotte, N. C. 
Cincinnati, Ohio 
8. Chicago, Ill. 
Stocks of Snow Top are main- 9: Indianapolis, Ind. 
: , a 10. St. Louis, Mo. 
tained at central points covering tt. Memphis, Tenn. 
12. Kansas City, Mo. 


San Francisco, Cal. 


On hk Gha — 


HEN you need chalk you 
want 7f/, and not alibis. 








the industrial areas of the United 


States. 





Customers’ formulae are kept on 
fle. Orders are filled promptly 
and shipped, usually the same day. 


There are times when such serv- 
ice may prove a life saver. With 
Snow Top you can be sure that 
when you need chalk precisely 
matching your individual specifica- 
tions—you ll get it. 

You cannot buy better pre- 


cipitated chalk—nor can you find 
better service—anywhere—at any 





price. 





SEES 


Your request for samples and 
more information, now, may prove 
one of the best business moves 
you've ever made. 


INDUSTRIAL CHEMICAL 
SALES COMPANY, Inc. 
230 Park Avenue & New York 





PRECIPITATED CHALK 


CRETA PRAECIP. U. S. P. 
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©0808 of Pharmac, 
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For sealing pharmaceuticals, proprietary remedies, creams, 





lotions, household chemicals and similar products: Phoenix C T 
Cap, flat topped or domed, with or without knurl; Phoenix S T Cap, straight 
or grooved sides. 
Furnished with all standard liners: Oil, black and wax papers; tin and 
aluminum foils; etc. 
Phoenix Metal Caps may be lacquered, coated or crystal finished in 


any color; lithographed or embossed in any design or color. 


PHOENIX METAL CAP CO. 


2444 W. SIXTEENTH ST., CHICAGO :: 3720 FOURTEENTH AVE., BROOKLYN 


METAL CAPS FOR FOODS ° DRU GSR [Sei TE 
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For Heavy Creams, Use: 


PURE BEESWAX! 


For Soft or Medium Creams, Use: 


AG 


ISO-BEES WAX! 


When the soft or medium creams first became popular with the public, many 
capable cream makers experienced a great deal of difficulty in securing a good, 
permanent emulsion for this type of cream. 

For many years pure, uniform beeswax had been the ideal emulsifying agent. 
This produced a heavy cream of firm, flaky texture. In order to modify this 
formula or to develop a new formula producing the required soft cream, various 
other materials were used to force this change. 


Every cream maker knows the difficulty and the tribulations resulting from 
this procedure. The heavy cream, with pure beeswax as the emulsifier, is a beautiful 
cream which, for its purpose and type, cannot be surpassed. The soft cream made 
from pure beeswax, modified by other raw materials generally used is very rarely 
a perfect or permanent emulsion. 


ISO-BEESWAX has a pure beeswax base supplemented by the addition of cer- 
tain acids and esters, which give it all of the U.S. P. characters of beeswax. It has 
proven qualities which make it the ideal emulsifier for the soft or medium cream. 
Time is the test which converts all skeptics. Look at the soft creams now on the 
market. You can identify those made with ISO-BEESWAX by their fine tex- 


ture, perfect emulsion with no sign of separation or breakdown. 


The Harrison Refining Co. produces a pure uniform U. S. P. Beeswax. This 
we recommend for heavy or cold creams. 


But for soft or medium creams we have ample and conclusive evidence that a 
more permanent, superiorcreamcan be made, andat less cost with ISO-BEESWAX. 


If you are marketing a soft or medium cream and are not using ISO-BEES- 
WAX, let us work with you in developing a cream with no come-backs; a beautiful, 
finely textured cream that will hold firm under any conditions in business. This 
does not mean a change in the character of your cream, noticeable to the public, 
but a progressive improvement in quality and stability. 


HARRISON REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. S. P. Flaked, White Beeswax 
Harrison’s Flaked Ceresine 


350 Madison Avenue, New York City 
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Stocks carried in 14 principal cities and Canada 











Buyers’ Guide 


The firms listed below are reliable sources of supply ' 
which we are glad to recommend to our readers. 





Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
N. I. Malmstrom & Co. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 
Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 
Alkaloids 
Abbott Laboratories 
. T. Baker Chemical Co. 
. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Aromatic Chemicals, Essential Oils, 
Flavors 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A.M. Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 
Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 


Adhesives 
National Adhesives Corp. 
Applicators and Droppers 
Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
W.C. Ritchie & Co. 
Karl Voss Corp. 
Cans 
Continental Can Co. 
Cartons 
American Coating Mills, Inc. 


Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co, 
Dodge Cork 
General in Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp, 
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Theodor Leonhard Wax Co., Inc 
Orbis Products Corp. 
Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
Gums 
T. M. Duche & Sons, Inc. 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
August Giese & Son 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 
Medicinal Chemicals 
Abbott Laboratories 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Standard S — & Tube Co. 
Sun Tube 
White Metal Mig. Co. 

Corks 
Armstrong Cork Products Co. 
Dodge Cork Co 

Cosmetic Cases 
re po Metal Goods Mfg. Co. 
Scovill Mfg. Co. 

Mare , Sool 
Riegel Paper Corp. 
Sylvania Industrial Corp. 

Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 

Machinery (Packaging) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
Miller Wrapping & Sealing Machine Co, 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 

& Labeling) 
Geo. G. = Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 

Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
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J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 

Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & 
L. Sonneborn Sons, Inc. 
Sherwood Petroleum Co., Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 

J. L. Hopkins & Co. 

S. B. Penick & Co. 

John Powell & Co. 
Private Label 

Ehrmann-Strauss Co., Inc. 

Kolmar Laboratories 

Solo Laboratories, Inc. 
Stearates 

Franks Chemical Products Co. 

Mallinckrodt Chemical Wo: ks 

Merck & Co. 

Orbis Products Corp. 
- _M. W. Parsons, Imports 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 
Tale 

Innis, Speiden & Co. 

Chas. Mathieu, Inc. 

Orbis Products Corp. 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 
Zine Oxide 

Innis, Speiden & Co. 

New Jersey Zinc Co. 

Orbis Products Corp. 

R_F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Barnstead ay & Sterilizer Co. 
The J. H. D 
Erte] Engi enetien Corp. 
Highest Grade Machinists, Inc. 
Manton-Gaulin Mfg. Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co 
F. J. Stokes Machine Co. 
U. S. Stoneware Co. 


Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 


Packing Material 
Kimberly-Clark Corp. 

Plastic Materials 
General Plastics, Inc. 


Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 


Via 
Kimble Glass Co. 
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LO OSE ON YO, 


TERETE SINC 











HE HAS TO 
READ TO KEEP 
UP WITA HIS 
PROFESSION 


/ I ‘HE busier he is, the less time he has to 


read. 


So anything that will give him his reading 
and save him time is a blessing. 


Ergo—the reading that MODERN 
MEDICINE brings every doctor every month 
is a blessed saving of time, because every issue 
of MODERN MEDICINE represents the con- 
centration of a pile of medical magazines two 
feet high. We do that reading for the Doctor, 
sifting and sorting the material until our com- 
petent staff of medical abstractors have gleaned 
from the month’s publications the gist of the 
medical news, the new advances, the develop- 
ments of the art and science of Hippocrates. 
References to the original source are always 
given. 


11 West 42np Street, NEW YORK CITY 
180 Nort Micnican Avenue, CHICAGO 








MEMBER CONTROLLED CIRCULATION AUDIT 


When the Doctor is at ease, getting his 
month’s medical reading from MODERN 
MEDICINE, his mind is in a receptive state to 
read YOUR news about YOUR products. 


This separating of your advertising message 
from the ruck and rush of the busy hours is 
what makes MODERN MEDICINE such a 
splendid medium for the pharmaceutical ad- 


——— Se 





vertiser. 


And in MODERN MEDICINE your adver- 


tisement appears in good company. 


Our rates for this coverage are a big saving 
over direct mail. (Less than 4c per doctor, 
per month.) 


WE WILL BE GLAD TO PARLEY WITH YOU. 


MODERN MEDICINE 


The Newsmagazine of Medicine 


84 Sout 10TH Street, MINNEAPOLIS 


949 Mapte AvenuE, LOS ANGELES 
681 Market Street, SAN FRANCISCO 
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A new therapeutic development aD 


MINERAL OIL AND PETROLATUM 





















now opens the way for improving the effectiveness of certain 
pharmaceuticals and cosmetics. 


By exposing petrolatum and mineral oil to the action of 
ultraviolet light, these products acquire RADIANT 
ENERGY. 
The emanations given off by these irradiated petroleum 
derivatives will effect a photographic plate upon exposure in 
a dark room. 





Irradiated Petrolatum has the properties of killing germs, 
promoting the healing of wounds, soothing burns and many 
other virtues. Irradiated Mineral Oil has definite laxative | 
and bactericidal properties not possessed by the oil before 
irradiation. | 


This discovery was made several years ago by Dr. Eugene H. 
Kising of New York City. Since that time numerous clinical 
and laboratory findings have been reported in the various 
medical journals. 

To reliable and qualified pharmaceutical and cosmetic manu- 
facturers we now offer an opportunity to avail themselves of 
this new and revolutionary discovery. 


Upon request we shall be pleased to send you a copy of a 
newly published treatise on these products. 





Irradiated petrolatums and oils are manufactured under 
license from Dr. Eising under U. S. Patent 1,919,055. 





SHERWOOD PETROLEUM COMPANY, INc. | 


BUSH TERMINAL BROOKLYN, N. Y. 
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Use D& O High Quality 
PEPPERMINT OILS 


Natural 
. free from by-odors. W 


rload lots. 


e Oil Peppermint 


well selected - - 
single drums OF in ca 


Redistilled U. S. P. 
d White” 


e supply in 


| e Oil Peppermint 
e Oil Peppermint ‘‘Diamon 
Triple Distilled 


rich flavor combined with extra sweetness. 


e Oil Peppermint Supermentha 


multiple rectified, finest flavor obtainable. 


.P. 


are as to purity- 


e Oil Spearmint U.S 


selected with utmost ¢ 


also 
. Oil Wintergreen Artifici 


-odors. 





al U. S. P- 


free from all by 


e Safrol 


our own production. 





AND OLCOTT COMPANY 


mew York City 


DODGE 


4 
180 Varick hina! 
Branches: Philadelphia—Boston—Chicago St. Louis—Los Angeles 





° . 3 y 
’ 4 
23 














indusley 
SPECIFY THIS uerpemswe 


\\ EFFICIENT BOTTLE FILLING UNIT 


L| Q U ‘@) R Pon Four of the largest manufacturing druggists have a total of 22 


Samco, Jr.’s in operation. Three of the leading liquor distilleries have 
8 units and more than fifty other drug and cosmetic manufacturers 
have one or more of these flexible semi-automatic fillers. Syrups, 
vinegar, olive oil and mustard, metal polish, ink, paste and ammonia 
are typical of the dozens of food and household products being filled 
on Samco, Jr.’s all over the world. 


\ cm 


The answer to this widespread acceptance lies in the fact that no 
other filling unit offers such complete usefulness, such great flexi- 
bility, so many desirable construction and operating advantages. These 
are a few among the many features which make the Samco, Jr. the 
ideal semi-automatic filling unit. 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 


Branch Offices in New York, 117 Liberty Street; Chicago, 360 North Michigan Avenue; San 
Francisco, 320 Market Street; Los Angeles, 443 South San Pedro Street; Melbourne, Victoria; 
Sydney, N. S. W. and No. 41 Whitehall, London, S. W. 1 


& AN 


HOUSEHOLD 


The SAMCO, JR. 
VACUUM FILLER 


1. Fullsize No. 2-A Beach Russ Vacuum Pump, V Belt 
driven by a34 H.P. Motor. 2. No valves or moving 
parts to contact liquid and develop leaks. 3. Full size 
13 gallon auxiliary supply tank of welded steel with 
heavy glass lining (or of any material your product 
demands). 4. Strong, heavy filling nozzles turned from 


solid bac stock. 5. Rugged, accurately made nozzle 
guides to steer filling nozzles into container openings 
without bumping. 6. Double size fume trap and sep- 
arator to protect vacuum pump from fumes in prod- 
uct. 7. Complete adjustment for containers ranging 


from 2 ounces to 1 gallon. 





SEE OUR EXHIBIT AT THE 
FIFTEENTH EXPOSITION OF CHEMICAL 
INDUSTRIES 


GRAND CENTRAL PALACE, NEW YORK 
December 2nd to 7th, 1935 
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for warm, 
sweet Ambre 


is invaluable as a 
blender and fixative 


Its smooth Opopanax tone gives especially fine results in combination with such of 


our products as Cedromal, Chypre, and Erolia. Smaller quantities are extremely use- 
ful in floral types. It is also a most interesting product for use in perfume for powders 
... Liberal working sample of this typical Albert Verley creation sent gladly on request... 
ALBERT VERLEY, INCORPORATED, Manufacturers— Importers — Compounders. Chicago: 11 East 
Austin Avenue; New York: 114 East 25th Street; Los Angeles: Mefford Chemical Company. 


Exclusive Representatives for Albert Verley, Paris, France—Tombarel Freres, Grasse, France. 


ALBERT VERLEY 
aromatics 

















OR too long packaging has been done 

in a hit or miss way. Too often, in the 
‘ case of glass-packed products, not 
nearly enough consideration is given to such 
practical matters as the correctness of the 
closure, the all-round usefulness of the shape 
and style of the container or the efficiency of 
the sealing equipment. Which are the very 
things Anchor-Capstan does worry about. 


Sometimes, in attempting to make the pack- 
age convenient for consumers, the full pro- 
tection of the product on its hazardous journey 


‘co the user is lost sight of. A clever—often, 


too clever—decorative design is allowed to 
influence the selection of package elements 
that simply do not stand up in service. Per- 
sonal tastes, ill-considered opinion, snap judg- 
ment consistently have taken the place of 
cold-blooded, patient, scientific analysis. 
Anchor-Capstan long has taken a definite 
stand about all this, glass containers anc 
closures and sealing methods, in particular. 
For more than 25 years we have watched the 
progress of packaging, and the platform on 
which our business is done is the result of 
that experience. 





—_- —_ cp 




















We say that every part of the packaging prob- 
lem—design, sealing equipment, container and 
closure—has a definite relationship to every 
other part, a relationship not to be determined 
by mere opinion or theory but by facts readily 
ascertainable by trained packaging engineers. 
The decision to use one type of closure instead 
of another can more profitably be arrived at 
by experience and research . . . never by guess- 
work. Practical virtues of sealing protection 
and convenience should dominate; and after 
that, the esthetic considerations. 


Likewise, a particular style of glass container 
should be selected not merely because it looks 
attractive but because its good looks are the 
result of careful, studious planning and possess 
the elements of sound, basic design. Here, too, 
the practical is all important 

such things as ease of filling, hardi- 
hood to withstand the knocks and 
bumps of production lines and 


ANCHOR-CAPSTAN 


Hk GLASS CONTAINERS A CLOSURES 
Je SEALING EQUIPMENT 
He RESEARCH We PACKAGE DESIGN 


PLATFORM 


transportation, a shape that permits easy 
removal of the contents and economical use 
of shelf space. 


Even in decoration and label the skill of the 
artist can be made more certain and more 
profitable if it is helped by the facts of the 
package engineer. 


The Anchor-Capstan organization, its field 
representatives as well as its factory depart- 
ments, laboratories and Package Design Ser- 
vice, stand ready to serve you. We are pre- 
pared to suggest styles of containers, types of 
closures, appropriate decorations, a complete 
package design if you desire, to study your 
special sealing problems and base our recom- 
mendations on the facts disclosed. A request 
will bring an Anchor-Capstan man 
to call upon you... and in no 
way is there any obligation on 
your part. 


ANCHOR CAP & CLOSURE CORPORATION A 
Ww 


LONG ESLAND ‘CITY, Ne. -¥% 





CAPSTAN 
CONNELLSVILLE, PA. Ww 


SALEM GLASS WORKS 


SALEM, N. J. 


GLASS COMPANY 


ANCHOR-CAPSTAN 











SNOWTEX is a finished face powder! The cosmetic manufacturer need add only 
perfume to have a modern face powder, obviously superior in many respects to present 
powders made by mechanically grinding and loosely mixing various ingredients. 

For instance, SNOWTEX has: 

Predetermined uniformity in particle size. 

Absolute and constant color uniformity. 

Its delicate smoothness, the matt surface produced and the absence of shine. 
Phenomenal adhesiveness. 

Freedom from injurious metals and starch. 

6. There is no odor to SNOWTEX. E 

Absolute color control, giving guaranteed uniformity, is another great advantage 
the SNOWTEX user receives. SNOWTEX is made in three basic colors and each color 
is produced in three depths of tone: single, double and quadruple, as follows: 


Ra bls fi 





ORANGE YELLOW BROWN 
Tudor Viking Oriental 
Renaissance Charlemagne Basque 
Florentine Norman Korean 


Blending these shades by the simple process of mixing (no grinding) any shade of 
ordinary face powder can be produced year in and year out uniformly, to the specific 
shade adopted or required. 

Other colors available for special blends, can be furnished with absolutely uniform 
color control. For instance: 





GREEN BLUE RED 
Olivet Empyrean Tamiami 
Erin Danubian Shenandoah 
Emerald Maritime Seminole 


We invite correspondence with those who are marketing a powder. We urge a close, 
comparative examination with present powders. SNOWTEX will soon be finding favor 
with the public. Get acquainted with its advantages under your trade name. 


T. GOSTAGE LEEK 


ROSEDALE, 
COVINGTON, VIRGINIA 
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he 300 year epic of American Chemical achievement 

which began with John Winthrop, Jr., in 1635 is with- 
Certainly the Industry can be proud of the 
contributions it has made for a better existence here on 
earth. 


out parallel. 


That Pfaudler cherishes the part it has been privileged to 
play, goes without saying. It is gratifying to know that the 
resistance of Pfaudler glass to all acids, except HF, has 






Plan to see the greatest of all Chemical 
Expositions Dec. 2-7 at the Grand Cen- 
tral Palace, New York. 


While there, you are cordially invited {to 
visit the Pfaudler Booth No. 73. We'll 


be seeing you. 


John Winthrop Jr. 


contributed to the commercial production of many com- 
modities that would either have been impossible or re- 


mained inferior in quality. 


From the delicacy of insulin preparation to the severity of 
hydrochloric acid reactions, Pfaudler Glass-Lined Steel 
Equipment guards product purity, protects equipment 
from its grim reaper—corrosion. Our record is open to 


your inspection and we certainly invite it. 


THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 


Branch Offices: New York City, Chicago, Philadelphia, 
Elyria, O., San Francisco (Pfaudler Sales Co.) 
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MULTIMIXERS © STORAGE TANKS © DISTILLATION EQUIPMENT ¢ EVAPORATING PANS @ REACTION KETTLES * DOUBLE MOTION MIXERS 
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GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 


“ Adulteration and Misbranding of Russian Mineral Oil’ | ! 
| “The Mineral Oil Duty Case” : 
| “Industrial Uses of White Mineral Oils’’ 


| A reprint of these three articles, which we have published, will be 
sent upon request. 





























WHITE OILS 


Specific Gravities: 860 to 900 Viscosities 80 to 345 
Viscosity at 100° F. : 











Grade Specific Gravity Saybolt 
Extra Heavy 885/890 335/345 
Special Heavy 880/885 910/290 
Heavy 875/880 175/185 
Medium 875/880 145/155 
Light Medium 870/875 120/130 
Light 870 110/115 
Extra Light 860/865 80/90 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE 
Low Cold Tests 


NAPHTHENIC ACID SLUDGE 


ORAS AML ERR TN 21 RI ee 


Stocks carried in New York and other cities 


NOR TURES Dh i 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 


New York 
Cable Address: Oiltanker Telephone: HAnover 2-9538- 2539 


IT sae OR 
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A NEW FRAGRANCE BORROWED FROM THE 


HONEYCOMB 


In their never ending search for new synthetics to 
enable you to develop fresh, interesting creations 
at low cost, Givaudan chemists have gone to the 
honeycomb—there to capture the subtle, penetrat- 


ing and lasting fragrance of nature’s sweetest 


product. 


AROMEL is an achievement of which we are 


proud. It offers you many new possibilities for 


scenting perfumes, soaps, extracts and other prod- 
ucts such as candles, waxes, polishes with the 


fresh, sweet odor of honey. 


Write us. We shall be glad to send you a sam- 
ple of AROMEL and complete information 


about its applications. 


GIVAUDAN 


DELAWANNA INC. 
80 FIFTH AVENUE, NEW YORK, N. Y. 


BRANCHES:— Philadelphia Los Angeles Atlanta 
Cincinnati Detroit Dallas Baltimore New Orleans 
Chicago San Francisco Seattle Montreal Havana 
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WHY USE 


FOREIGN 


WHITE OILS? 





W 7HY use foreign White Oils in the manufacture of cosmetic 
and proprietary preparations when actual experience has 


proven the fact that Stanco’s domestic White Mineral Oils offer - 


equal, and in most cases, superior advantages to the imported 
product. 

Because Stanco is a subsidiary of the world’s largest refiner, 
it has access to and employs the choicest domestic crudes in 
the manufacture of its white oils. That is why its oils are specified 
by many of the largest white oil users in America. 

Uniformity of basic ingredients is of vital importance to the 
quality of your product. The constant uniformity of Stanco 
White Mineral Oils is assured by the rigid laboratory control 
used in their manufacture. You are assured of quality products 

. free of color and odor... which do not become rancid 
through oxidation...are noted for their stability... guaranteed 


to meet your specifications. 


STANCO DISTRIBUTORS, INC. 


2 PARK AVENUE, NEW YORK, N. Y. 


Plant, Bayway, N. J. Warehouse, Chicago, Ill. 


Distributors Carrying Stocks 


G. S. Robins & Co. 
310 S. Commercial St. St. Louis, Mo. 


Stone-Hall Co. 
1738 Wynkoop St. Denver, Colo. 


* * * * 
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Eaton Clark Co. 
1490 Franklin St. Detroit, Mich. 


Cc. B. Lyon & Bros., Inc. 
2303 Hampden Ave. St. Paul, Minn. 


* * * 
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@ WHITE OILS, U. S. P. 
HEAVY— LIGHT 

We manufacture and offer the highest 
grades of U. S. P. White Oils obtainable. 
They are absolutely odorless, tasteless and 
colorless. 
Our list of these oils covers a wide range 
of viscosities and a wide range of gravities. 
Any Viscosity 

From 80 to 345 Saybolt @ 100° F. 
Any Gravity........ From .845 to .900 


PRIMOL e WYROL e MARCOL 


Brand names which are a guarantee of 
finest quality. 

These oils have for years set the standard 
for the best in White Oils. PRIMOL for 
phe ge ree purposes and WYROL 
and MARCOL for COSMETIC and TOI- 
LET Preparations are used throughout the 
world by the manufacturers of the finest 
preparations. 


@ WHITE OJLS, TECHNICAL 
In the general manufacture of cosmetic 
and toilet preparations these White Oils 
find widespread use. Outstanding values 
are offered in the popular brands: 


BAYOL 
Saybolt viscosity @ 100° F.. 80/90 
SOGCHEG BIAVIET.. <6 sinc ceccesce -845/.855 
MARCOL GX 
Sas bolt VisCOstysc:4i6/0.0:5:0:4/0:0:0 65/75 
SHECHIC SLAVIEG. «6s sciKccecesssc -835/.845 
BAYOL F 
Saybolt viscosity..........-. 50/60 
SRCCHIC MIRVIIS 6 kc ceccestcees -825/.835 


@ PETROLATUMS, U. S. P. 


Melting 

‘oint 

SAYBOLT 

Snow White Parmo No. 1.. 125/130°F. 
Snow White Parmo No.2.. 115/120 
Snow White Parmo No. 2F. 105/110 
Lily White Parmo......... 115/120 
Cream White Parmo....... 115/120 
Yellow Parmo No. 4F ..... 105/110 
Ex. Light Amber Parmo.... 115/120 


AMBRE? PACINO... Osis 600<<:<s 115/120 
All products are guaranteed as to quality 
and uniformity. Specific information and 
experimental samples furnished on in- 
quiry. Our technical staff will be pleased 
to assist you in your problems. 











Copr. 1935, Stance Inc. 


* * * 
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AMERINE 











Use Amerine in your 
Face Powder, Rouge, 
Lipstick, Perfume and 
Cream formulae. It is 
perfectly fixed, and will 
give your product that 
certain note which 
means repeat orders. 


The All-Purpose Base! 


Write for samples 
and information 


for its use 
ESSENTIAL OIL 
& CHEMICAL CoO., INC. 
Chicago Office 601 West 26th Street, New York City 
325 W. Huron St. LAckawanna 4-4700 
Los Angeles Office Canadian Office 

685 Antonia Ave. 119 Adelaide St. W., Toronto 
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St. Paul Office 
Pine and E. 3rd St. 


Southern Office 
Candler Annex Bldg., Atlanta, Ga. 
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PHARMACEUTICAL 
AND TABLET 
MANUFACTURERS 


Creosote 
Creosote Beechwood 
Creosote Carbonate 

Guaiacol (Liquid) 
Guaiacol Carbonate 
Acetanilid 
Acetphenetidin 
Allantoin 
Amidopyrine 
Ammonium Chloride 
Antipyrine 
Quinine Sulphate 
Quinine Bisulphate 


MERCK & 


NEW YORK 
430 


co. 


PHILADELPHIA 


Quinine Hydrochloride 
Other Quinine Salts 
Cinchonine Sulphate 

Cinchonidine Sulphate 

Cinchona Alkaloids Mixed 
Acid Acetylsalicylic 
Sodium Salicylate 
Salol 
Methy] Salicylate 
Acid Salicylic 
Cinchophen 
Neocinchophen 
Rare Alkaloids 


Ine. 


The Drug and Cosmetic Industry 


Manufacturing Chemists 


ST. LOUIS 


LL chemicals manufactured by Merck are produced under 
the personal supervision of process chemists and must 
conform to the standards of purity and uniformity established 


by the Merck Control Laboratory. 


The chemicals listed are only a few of the many products avail- 
able. This group is of particular interest now because the major- 
ity find their chief use in preparations for the treatment of winter 
ills, such as Coughs, Colds, Grippe and Pneumonia. Adequate 
stocks are now available for shipment, and requests for informa- 
tion and prices will receive prompt attention. 


Benzocaine 
Ephedrine Alkaloid 
Ephedrine Hydrochloride 
Ephedrine Sulphate 
Procaine 
Hexamethylene 
Terpin Hydrate 
Potassium Bromide 
Sodium Bromide 
Ammonium Bromide 
Strontium Bromide 
Citrates 


Potassium Iodide 
Phenylmercuric Nitrate 
Phenobarbital 
Phenobarbital-Sodium 
Barbital 
Strychnine 
Dextrose 
Theobromine 
Chlorthymol] 
Bismuth Salts 
Mercurials 
Oxyquinoline Sulphate 
Milk Sugar 


Silver Protein 
Theophylline 
Chlorbutanol 
(Hydrous & Anhydrous) 
Caffeine 
Caffeine Citrated 
Papaverine 
Codeine Sulphate 
Codeine Phosphate 
Dionin (Ethy 
Morphine Hydrochloride) 
Morphine Sulphate 
Cocaine Hydrochloride 


RAHWAY, New Jersey 
* In Canada: MERCK & CO. LTD., MONTREAL and TORONTO 
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“EXTR 


from an address at the 


PERFUME & COSMETIC BUYERS 
Annual Convention 






o meet the increased demand for floral odours the MM&R 
organization has completed a detailed study of the industry’s 
present requirements and can recommend for your use a 
diversified assortment of basic Perfume Oils of high character, 
true fragrance and genuine permanency. 

Into the perfection of these products has gone the #0 years of 
MMR experience in the production of Basic Perfume Ma- 
terials. 

Because we realize that the job of selling the Perfume and 
Cosmetic buyer and the ultimate sale of your product to the 
consumer are as important to us as they are to you, we offer 
our experience and facilities to help you produce products that 
will sell. 

If you are searching for the “something new’ mentioned in the 
above reprint our consulting chemists can be of value in your 






problem. 


Write today for testing samples 


















and the MM&R Catalog ROSE py “N” 
DE, UE 
C. M 
Today NC CARNAGE 
the PERFUME and COSMETIC INDUSTRY Ocusr 


Is Demanding ‘these MM&R Products 






*They are but a few of the many products produced under 
the dependable seal of Magnus, Maybee & Reynard, Inc. 


MAGNUS, MABEE & REYNARD, INC. 


ESSENTIAL OILS, BALSAMS, AROMATIC CHEMICALS () BASIC PERFUMING PRODUCTS . . . . SINCE 1895 
32 CLIFF STREET \ NEW YORK, N. Y. 
CHICAGO PHILADELPHIA BOSTON MEXICO, D. F. 
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Carr-Lowrey Opal Jars meet every re- 

quirement of the particular cosmetic 

buyer. 

Now in stock for immediate delivery, in 
a large or small quantities, in the follow- 
ing sizes: 14 oz., 1 oz., 1% oz., 2 0z., 
3 0z., 4.0z., 8 oz., 16 oz. 
Furnished from stock with black double 
shell metal caps, the jars are made to 
G.C.A. standards and therefore molded 
or any standard metal cap may be used. 


We also design and manufacture opal 
jars from private molds. 


CARR-LOWREY GLASS CO. 


Factory and Main Ofice: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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FOR A MODERN PERFUME LINE 
BW CHRISTMAS SE 


tei 









Lerbinia 


Piquant and ultra- 
modern 


Normandee 


Modern aldehyde 
note 














Bouquet #3 


Modern bouquet 
with sweet, lasting 
bottom 


Zanette 


Extremely sweet 
and lasting 







Floris 


A floral note that 
will add sweetness 
and effusion 















We offer for your consideration several new Felton spe- 
cialties possessing unusual merit. These are modern creations, 
and are certain to add sales appeal to your holiday line. 







We shall be pleased to supply samples for your examination. 













CHEMICAL COMPANY, Inc. 


Executive Offices and Factory: 603 JOHNSON AVE., BROOKLYN, N. Y. 











74 Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, Ill. 
i 80 Boylston St. 900 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 
St. Louis, Mo. New Orleans, La. Los Angeles, Cal. Toronto, Canada 


245 Union Blvd. Balter Bldg. 515 So. Fairfax Ave. 628 King St., West 





urity in Monsanto Salicylates is 
assured by the careful selection 
of basic raw materials. Monsanto 
Salicylic Acid U.S.P. is used in their 


manufacture. 


This quality carries through to 


your finished products. 





Monsanto Chemical Company 
Sr. Louis,U.S.A. 


RCA Building Everett Station Tribune Tower 
NEW YORK i Teh pac), | ia ile tcie) 


373 Brannan St. 378 St. Paul St., West Victoria Station House 
SAN FRANCISCO MONTREAL LONDON 


ST. Louis, US* 





Monsanto Salicylates include: 


ASPIRIN 
Powder U. S. P. 
10% Starch Granulation 
16% Starch Granulation 
20% Starch Granulation 
Aspir Gran 


AMMONIUM U.S. P. 
CALCIUM 

LITHIUM 
MAGNESIUM 
METHYL U.S.P. 
POTASSIUM 

SALOL U.S. P. (Phenyl) 
SODIUM U.S.P. 
STRONTIUM U.S.P. 
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THE.SPIRIT OF FHE NATION: 
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PHOTO BY FAIRCHILD AERIAL SURVEYS, INC. 


DH a LAD FLD IH HA @ @ “The world's workshop.”’ An industrial giant demanding large 
quantities of ROSSVILLE ALCOHOLS. . . for every indus- 
trial, scientific, and pharmaceutical purpose. Quick delivery 
of ROSSVILLE ALCOHOLS to Philadelphia's trading 


territory is made possible through central warehouse facilities. 


(@MMERCIAL SOLVENTS (ORPORATION 


NEW YORK CENTRAL BLDG., NEW YORK, N.Y. 
ROSSVILLE ALCOHOL ..t He 2 ieReT oe THE NATION 
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The One-Odor Line 


Many manufacturers want one odor to run 
through an entire line ~- extracts, toilet waters, 
lotions, creams, powders -- everything. They like 
the simplicity of handling, and also think it ties 
the line together. Their reasoning seems sound. 


We have a wide selection of perfume oils that 
meet the requirements. Here are some: 


Lilac $ 8.00 Ib. 
Jasmin 8.00 “ 
Jasmin Fleurs ai” 
Bouquet 912 20.00 “ 
Bouquet 245 12.00 “ 
Bouquet 39 7.50 “ 
Lily 43 15.00 “ 
Muguet Extra 40.00 “ 
Opoponax 20.00 “ 
Oriental 12.00 “ 
Outre-Mer 60.00 “ 
Bouquet de Fleurs oe * 


If you want a one-odor line, see some of these 
samples. Or describe your pet odor and let us 
submit one to you. 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th St., Los Angeles 42 Wellington Street, E., Toronto 
Factory, Elizabeth, N. J. 
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ALCOHOL 


OF The 


HIGHEST 
QUALITY 


Pure, completely denatured 
and all formulae of specially 
denatured alcohol. - 


po “al of 


iesahekspahisoseblo may Wrole) slo) um Oresyolelnensreyel 


SUBSIDIARY OF THE PENNSYLVANIA SUGAR COMPANY 


Nye a Ola 1 


A. K. HAMILTON 


342 MADISON AVE., NEW YORK CITY 
SALES REPRESENTATIVES IN PRINCIPAL CITIES 


DISTILLERY 
PHILADELPHIA, PA. 
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ORIGINAL and genuinely so- 
phisticated, this glamorous new odeur 
created by Fritzsche was especially de- 
veloped for manufacturers seeking a 
modern fragrance—a fragrance ag in- 
teresting and exciting as the costliest 
perfumes from abroad. Bouquet 
Nuance is available in two qualities: 
Bouquet Nuance “E” for extracts 
and toilet waters and Bouquet 
Nuance — for such preparations 
as taleums, face powders, creams and 
lipsticks. Prices, samples and addi- 


tional information upon request. 


yy 


a =) 


FRITZSCHE 7. _//., ;,. 


816 WEST 8TH STREET LOS ANGELES CAL PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEJLLANS Seillans, France 76 NINTH AVENUE, NEW YORE, N.Y. 
FRITZSCHE BROTHERS of Cancda Ltd. 77 79 Jarvis St. Toronto. Canada 118 WEST OHIO ST CHICAGO ILL 
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BEAUTY and 
APPEAL GO 
HAND in HAND 


HIS is an age of fashions 

—in garments, in motor 
cars, and packages. Beauty 
reigns, and the sales prizes go 
to those who catch the public 
fancy by eye-appeal. 

Today, a worthy product 
dressed in a striking package 
is bound to go places. Kimble 
Glass Vials— with their lustrous 
crystal walls, their colorful caps, 
their light weight and their pock- 
et-convenience— march in the 
front ranks of modern, well- 
groomed packages that haven't 
time to linger on the counter 
or shelf. They make friends 
promptly — and have instant 
sales appeal for discriminating 
shoppers who want to SEE 
what they are buying. 

Among the nationally known 
and advertised products pack- 
aged in Kimble Vials are drugs 
and cosmetics, perfumes, nose 
Cc and throat drops, antiseptics, 
(=) proprietary medicines, and hun- . 

dreds of other items—in pow- i 
der, capsule, liquid or tablet : 
form. There are Kimble Vials 
for Droppers, Applicators, 
Shaker Tops, Goldy Seals, Slip 

Caps, Metal and Bakelite Screw 
=) Caps. Special designs to fit spe- 

cial requirements. 

It usually pays big dividends in 
sales returns to consult Kimble 
first on your packaging problems. 























K \ KIMBLE GLASS COMPANY - -- VINELAND, N. J. 


NEW YORK*> CHICAGO+>PHILADELPHIA+>DETROIT*> BOSTON 
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§ POLICEMEN 
... and a bhallenge 


Eight metal **policemen,” 
on constant guard, guar- 
antee genuineness. 


Pilfer-Proof 


os 


First of all you want a seal which will be ab- 
solutely leak-tight and breather-tight, to protect 
your quality. The Alseco ROLLED-ON method 
seats each cap under stationary top pressure, 
with no turning, no chance to score the liner. 
THEN the threads and the anti-counterfeit lock 
are tailored into the bottle finish. We challenge 
any other seal to surpass the perfect sealing. 

After the quality is perfectly sealed in, you 
want to make sure customers get your genuine 


quality, instead of a bottle that has been opened 


ek 


read the challenge. 


and sampled or otherwise tampered with or 
counterfeited. The Alseco Anti-Counterfeit Seal 
sees to that. Furthermore, despite its tightest 
sealing, and its eight metal, anti-counterfeit 
locks, this seal is most easily removed. Try it 
and see. 

Alseco Seals are economical; can be beauti- 
fully lithographed and embossed; being made 
of Aluminum they cannot contaminate. There is 
much more information you will want. Address 
ALUMINUM SEAL CO., New Kensington, Pa. 


TRADE MARK SEED) REG. U.S. PAT. OFF. 
a 
1(CCO SEALS AND SEALING MACHINES 


ALSO ANTI-COUNTERFEIT 


ROverseal Vananennd Alter-Proof 


SEALS OF 


Alseco Foil Capsule 
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Telltale seals break when 


cap is unscrewed. Now 
















MANY TYPES 
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MADE FROM AMERICAN LEMONS 


by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 





Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, consult any of the 
following distributors: 





Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


189 Madison Street eS ame 99 Hudson Street 
Chicago, Illinois ae, “een New York, N. Y. 
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YOUR LOGICAL SOURCE 
OF SUPPLY 


For the following 


BULK PHARMACEUTICALS 
Cinchophen, U. S. P. 












Neocinchophen 






Saligenin 


Methylene Blue, U.S. P. 
Methylene Blue, U.S. P. Crystals 
















INTERMEDIATES --- DYES 





Eosin Fluorescein 

Sulphanilic Acid Aniline Oil 

Aniline Salt Aluminum Chloride Anhydrous, C. P. 
Sulphur Dioxide 





Beta Naphthol--- Technical 


We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 


Samples and Prices Will be Submitted on Request 
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THE CALCO CHEMICAL COMPANY, INC. 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 


REG. U. S. PAT. OFF. 
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Master Craftsmen 


Potassium lodide as taken 
from crystalization tank. Note 
quality and size of crystals. 
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(MALLINCKRODT) 


HE production of superlatively fine 

chemicals — the supervision of the 
various processes through which definite 
chemical structure, freedom from impuri- 
ties, highest possible degree of stability 
and uniformly excellent physical charac- 
teristics are assured —calls for highly 
specialized knowledge and skill that can 
be acquired only through long experi- 
ence and practice. 


In the Mallinckrodt plant, processes, per- 
fected over a period of over 68 years, are 
supervised by men who have specialized 
in their particular line of work for many 
years. Such are the Mallinckrodt Master 
Craftsmen of Chemistry. 


In the manufacture of the Mallinckrodt 
Iodides, each step, from the process of 


ST. LOUIS 
CHICAGO 
PHILADELPHIA 
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re-subliming the crude iodine, through- 
out the processes of combining, neutrali- 
zation, separation, filtration, to the final 
crystalization, granulation or reduction 
to powder, each step is personally su- 
pervised by a craftsman of long experi- 
ence, checked and re-checked against 
the most rigid laboratory standards. Mal- 
linckrodt Iodides are uniformly as per- 
fect as skill, experience and scientific 
chemical engineering can make them. 





OTHER MALLINCKRODT IODIDES — 


Ammonium—Barium—Bismuth (Sub-io- 
dide) — Cadmium — Copper (Cuprous)— 
Iron (Ferrous)—Lead (N.F.) —Lithium— 
Magnesium—Manganese—Mercury (Red 
and Yellow) —Sodium—Strontium—Zinc, 
and Iodine, (Resublimed). 





















No. 2 of a SERIES 


of advertisements portraying the 
men and the thods responsible 
for the excellence of the products 
manufactured by 


MALLINCKRODT CHEMICAL WORKS 








WILLIAM SCHLECHTE. 
Superintendent 


lodides Production 
Employed by Mallinckrodt 
Chemical Works, Septem- 





00. care 
30 years ct. 
“ae Schlechte has de- 


voted himself ex- 
clusively to the 
production of lo- 
dine and lodides. 
“THE SCHOOL OF EX- 
PERIENCE TRAINS MEN 
TO BE MASTERS.” 


Resublimed io- 
dine. Pure Re- 
sublimed lodine 
Crystals on cov- 
er. Impurities re- 
main in pan. 


aie 
a 


POTASSIUM IODIDE (M.C.W.) 
Mallinckrodt 


Mallinckrodt Potassium Iodide, for ex- 
ample, is known wherever chemicals are 
employed, as a product of the highest 
degree of excellence. It contains not less 
than 99.5% of K.I. Its chlorine, bromine 
and alkali contents are lower than even 
the U.S.P. requirements. Free from iodate. 
Free from foreign odors. Impervious to 
ordinary actinism. Stable to the highest 
attainable degree. Low in water content. 
Free from iron, heavy metals, Mallinc- 
krodt Potassium Iodide is available in 
U.S.P. Crystals — U.S.P. Granulated — 
U.S.P. Powdered for medicinal and in- 
dustrial uses — A.R. Crystals and Gran- 
ulated and Neutral, Granulated for lab- 
oratory and analytical work. 


NEW YORK 
MONTREAL 
TORONTO 


CHEMICAL WORKS 


MAKERS 
442 
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Timiversity of AA 


Discounts and Allowances 


HE glee with which retail organizations ate up the ex- 
posures of the Patman Committee and the enthusiam 
with which they support the Patman Bill which would make 
all allowances and discounts to distributors equitable to all, 
shows that they do not realize just what the Patman Bill 
would not do, nor do they fully appreciate why these allow- 
ances and discounts constitute good business for many 
manufacturers. 


Yirtsovr attempting to justify the practices of all man- 
ufacturers in their sales to chains, we can see clearly 
that perhaps at least a large majority of the discounts and 
allowances to chains are money well spent. When one con- 
siders that the 3,750 chain stores of the country do an aver- 
age yearly business of $110,000 each, and as a group account 
for one-fifth of the $2,000,000,000 annual business done by 
drug stores, it is easy to see why a manufacturer will give to 
chains considerations which he will not give to any whole- 
saler or any ordinary retailer. 


NM THE same time we believe that the growth of chains is 
not in the interest of manufacturers. For if all the 
stores of the country were chains doing the same average 
business as the chain stores now in existence, the total 
number of drug stores would be closer to 18,000 than it 
would be to the present total of 58,000. Further than this, 
even though chain stores were able through greater mer- 
chandising ability to increase the total volume of sales of 
drug stores, a loss would be felt by manufacturers because of 
the greater percentage of private brand merchandise sold 
by the chains. 


li’) Siew as the manufacturers appreciate the fact that with- 
out the independent retailers, their business life would 
be cold and bleak, they cannot lean too far in ignoring the 
chains as outlets, nor can they be overcome with emotion for 
the plight of the independent retailers. Emotionalism does 
not sell goods, and equitable discounts and allowances to all 
does not mean that the small retailers would necessarily get 
any appreciable allowances. Discounts and allowances must 
be based on volume and services performed, and the volume 
of most of the independent retailers is too small to justify 
any discounts for volume or payment for services. 
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NEW AND NON-OFFICIAL 


A Fine Job 


We are particularly impressed with the 
new radio advertising of Squibb. We cannot 
imagine anything finer that could be done 
by an ethical drug manufacturer than the 
donation of an excellent program over the 
air to an unselfish organization such as 
World Peaceways. The fact that Squibb 
is successful in business because it de- 
velops and markets products which aid in 
the preservation of human life, makes this 
type of publicity ideal for the purposes of 
bringing the Squibb name before the 
public. We especially liked the delicacy 
with which the name of Squibb as sponsor 
was handled, there being no impression 
that Squibb was attempting to sell their 
products by means of the broadcast. But 
as Deems Taylor stated to the studio 
audience, they will only obtain the good 
will of millions of people throughout the 
country. We do not see how they can fail 
to get good will from everyone who listens, 
and the programs are of such a caliber that 
it is very difficult not to listen. 


* 
Depression Benefits 


The results of the economic depression 
upon this industry have been neither 
wholly good nor wholly bad. However, 
we sincerely believe that the benefits 
which have come to the industry, and 
which in a large way have been reflected to 
the good of the public which the industry 
serves, have far outweighed the harm that 
the industry has suffered from ‘bad 
times.” 

Outstanding among the benefits which 
have come to the industry has been a 
greater realization of its duty to the public, 
which realization was forced upon the in- 
dustry as a result of the agitation for new 
food and drug legislation as well as by the 
constant search of the public for lower 
priced drugs and cosmetics. 

This search for lower prices on the part 
of the public has doubtless been largely 
responsible for the general lowering of the 
price structure of the industry. But great 
responsibility for the lower price structure 
must also be attributed to the manufac- 
turers themselves as they sought to main- 
tain their volume of sales and to protect 
their relative positions in the industry by 
the course of reducing prices. 

The lowering of the price structure of 
the industry has resulted in lowering the 
profit margin of the entire industry. This 
is clearly evidenced from the financial re- 
ports of the industry which show, almost 
without exception, a smaller percentage of 
profit on the sales volumes of the com- 
panies issuing reports. Some are of the 
belief that this lowering of the price struc- 
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ture and of the percentage of sales is a 
detriment to the industry while others 
believe that it is of distinct benefit. 
There can be no question but that a 
lower price structure,—as long as it still 
permits of adequate advertising and mer- 
chandising activities and yields a fair 
profit—places the industry in a much 
sounder economical position. Also it pro- 
tects the public and the reputable manu- 
facturers from a flood of cheap goods of 
doubtful quality and merit. Another ad- 
vantage to the industry and to the public 
has been the intensified research of manu- 
facturers to improve their products and to 
develop new products as a means of over- 
coming price competition. Particularly in 
the cosmetic branch of the industry has 
this been noticeable, as creams, powders, 
and many other cosmetics have been 
placed upon a more scientific basis through 
the use of newly developed raw materials. 
The matter of price maintenance and 
distribution has been delved into during 
the depress‘on to an extent never dreamed 
of during the boom days. Real experi- 
ments at stabilizing prices in the retail 
trade have been conducted, and the folly 


of trying artificially to create a state of 
prosperity for the retailer and wholesaler 
has at least been fully appreciated. We 
believe that the debate on the Capper- 
Kelly Bill which continued in academic 
form over a long span of years has finally 
been settled with the manufacturers finally 
agreeing that such a bill would benefit 
neither the manufacturers nor the inde- 
pendent retailers. Manufacturers seem 
quite generally to believe that any such 
legislation, if it can be made effective, 
would be of great detriment to their busi- 
nesses as well as to the businesses of the 
independent retailers. 


6 
Drug Bill Quiet 


The interest in food and drug legisla- 
tion is now at a low point due to the ad- 
journment of Congress until next Jan- 
uary. But constant watch must be kept by 
those in the industry to see that the in- 
fluence of the Department of Agriculture 
is not used to have the bill reintroduced in 
a more drastic form. The progress which 
has been made by the industry in having 
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“I see that this state has passed a price maintenance act.” 
Oct. ’35: 37, 4 


The Drug and Cosmetic Industry 





ST eae ERC 





of 


ler 
We 
er- 
nic 


fit 








a 








oreo oresemees 





the bill amended to the form in which it 
passed the Senate must not be lost. This is 
the form in which the major interests of 
the industries affected approved the bill, 
and it is the form which the Department 
of Agriculture must continue to accept. If 
other interests can get the Department of 
Agriculture to accept further revisions, 
well and good, but what has been accom- 
plished after much effort, must not be 


lost. 


Bitter Disappointment 


We were extremely disappointed that 
the open forum between wholesalers and 
manufacturers did not occur at the recent 
meeting of the Federal Wholesale Drug- 
gists Association. To us and to many 
others, this was the heart of the meeting. 
The wholesalers themselves get much out 
of their own closed meetings, but the man- 
ufacturers who are associate members of 
the association derived their information 
from this open forum. 

We do not believe that any animosity 
was ever created by these discussions, and 
we always believed that a free interchange 
of ideas, such as occurred at these meet- 
ings were of benefit to everyone. We are 
pleased to know that the decision to elimi- 
nate this feature of the F.W.D.A. con- 
vention is not a permanent one since we 
know that if it were, the meeting will lose 
much of its attraction for manufacturers. 


* 
Peppermint and U.S.P. 


Latest reports indicate that the pepper- 
mint oil being distilled this year will run 
only thirty to forty per cent menthol con- 
tent although the U.S.P. says that pepper- 
mint oil “yields . . . not less than 50 per 
cent of total menthol.” Here is a nut for 
the Revision Committee and the Food and 
Drug Administration to crack. What is 
properly called for is a speedy interim re- 
vision correcting the monograph for this 
freak of nature. 

We can hear a lot of the wise heads in 
natural raw materials saying, “‘I told you 
that you had to allow for things.” 

But that does not solve the problem. 
The question is: will the U.S.P. Revision 
Committee show that it is flexible enough 
to act in emergencies of this kind. In re- 
cent years the committee has talked loudly 
about the number of interim revisions 
made, but each of them has taken quite a 
long period of time to be finally issued. 
Now let us see them step on it. Otherwise 
menthol will have to be added to natural 
peppermint oil, and this is not strictly ac- 
cording to Culbertson. 


Oct. ’35: 37, 4 


Laxative Research 


We hear reports that in Germany ex- 
tensive research is being carried on to find 
a new and better laxative. We told our in- 
former that we were not surprised at that, 
and that we did not believe that the Ger- 
mans had anything on this country in that 
respect. Certainly everyone in the drug 
business knows that laxatives are number 
one seller among all the many types of 
drug products manufactured and _ sold. 
Further than this it is well known that 
laxatives travel in waves. 

We have had the waves of Bulgarian 
bacilli, mineral oil, agar, bran, and psyl- 
lium seed. The example of the great rush 
to each of these products when they were 
first being exploited is an indication of how 
a new type laxative can be put over. The 
psyllium seed wave was the most recent, 
and most people in the industry can re- 
member how this market expanded to a 
total of about 5,000,000 pounds almost 






































over night it seemed, only to decline very 
sharply within a comparatively short 
time. All of these laxatives have found 
their places with those people to whom 
they are particularly suited, but none of 
them seems suitable to everyone. 

Phenolphthalein appears set for a new 
era of prosperity if Phenolphthalein Re- 
search, Inc., is able to get the scientific data 
which it is seeking. If sellers of phenol- 
phthalein laxatives are able, through re- 
search, to refute the charges made against 
this type of laxatives by the medical pro- 
fession, it seems certain that phenol- 
phthalein will be used much more widely 
than it has ever been used. 

But despite the attention being given 
to a rejuvenation of phenolphthalein, there 
are many manufacturers in this country 
and abroad who are making a real search 
for an entirely new type of laxative, for 
the first to discover and properly market 


such a product is certain of success. 


“The prize-winning slogan, gentlemen, reads: ‘When better pills are 


made, Dinklepopper will make them. 
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Courtesy Charles L. Huisking & Co 





A COD FISH CATCH IN NORWAY 


THE VITAMIN MARKET 


The market for vitamin products 
continues to grow and new products 
continue to be offered to meet 
this expansion. Despite the activity 
in halibut and other oils, cod liver 
oil is establishing new records. 


The volume of sales of vitamin products continues 
upward, and activity on the part of manufacturers to 
introduce new products is marked. Manufacturers are 
working feverishly to develop products which represent 
progress in the field of vitamin therapy, and they are 
also watching the products of other manufacturers so 
that they can produce similar products and thus meet 
competition from such of these products as take a 
definite share of the market. 

At the present time the demand for halibut liver oil 
products is still growing, but the rate of growth does not 
seem to be as great as it was. The halibut liver oil cap- 
sule of high potency registered a decided change in the 
vitamin field due to the ease of taking, and also due to 
the fact that there is a psycological reaction to a small 
capsule which causes it to be preferred over a tablet by 
many people. The average layman is apt to take a 
tablet upon faith, believing, but not knowing that the 
vitamins are there. But when he takes a capsule he can 
see the oil and therefore, he feels that he knows that the 
vitamins must be in the capsule in plain sight. It is this 
common reaction, plus the great activity in detailing of 
physicians by those manufacturers who are leaders in 
halibut liver oil products which has led to a very large 
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share of the vitamin market being taken over by halibut 
liver oil. If one will consider for a moment, he will see 
that the leading producers of halibut liver oil products 
are those ethical houses which are the leaders in detail- 
ing and who have the confidence of physicians to the 
greatest possible extent. 

And speaking of the preference of the medical profes- 
sion and the laity for a capsule over a tablet, a manufac- 
turer of cod liver oil concentrate tablets who recently 
introduced a halibut liver oil capsule, expresses the 
opinion that his tablet at least is superior to any capsule 
that can be produced. The reason for this is that his 
tablet has some thirty coatings which absolutely pre- 
serve it from the deleterious action of the air. Further 
than this it is possible to pack tablets in a bottle without 
danger of their sticking. The bottle can be filled with 
inert gas and tightly sealed so that no air can get in. 
In other words all known precautions for protecting 
vitamins can be taken with tablets. 

No capsule, on the other hand, is entirely impervious 
to the air, states this manufacturer. The softer the cap- 
sule, the more the air will penetrate the gelatine, and 
even the hardest capsule—which is undesirable from a 
consumer standpoint—the air will eventually penetrate 
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The halibut—the fish that created 
an entirely new condition in the 
vitamin market. 


to the contents and destroy the vitamin A at least. 
Furthermore, capsules cannot be packaged in bottles 
and protected in this way. They must be packaged in 
boxes and kept separate from one another to prevent 
sticking. 

But here, states this manufacturer, is an instance of 
where the manufacturers must bow to the demands of 
the medical profession and the laity even though these 
demands are not proper ones. It would be better for 
the consumers if tablets were generally used in prefer- 
ence to capsules, but the manufacturer must supply 
what is wanted. 

The results of the active and effective detailing of 
halibut liver oil products and their acceptance by the 
public are evidenced by the fact that everyone and his 
brother are now marketing halibut liver oil capsules. 
Another reason for this is that manufacturers can buy 
halibut liver oil much more readily than they can buy 
cod liver oil concentrate. Cod liver oil concentrate is 
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SHIPS, NETS, AND COD FISH IN A HARBOR IN NORWAY 





Courtesy Atlantic Coast Fisheries 


manufactured by a very few manufacturers who control 
the processes of production by patents, Furthermore, 
the processing of cod liver oil to produce a concentrate 
increases the cost over that of the same amount of 
vitamins in the form of cod liver oil. 

Viosterol is still being incorporated in many products 
already on the market as well as in products which are 
being introduced. But in the main, Viosterol is de- 
creasing in importance, and manufacturers do not seem 
to show any concern over its future. In the first place, 
there are only five manufacturers who are licensed to 
sell Viosterol under the Steenbock patent, and with all 
other manufacturers knocking the product because it is 
synthetic, the licensees themselves cannot go too far in 
trying to force these exclusive products over other 
vitamin products. 

Then there is another reason why Viosterol will not 
show much further growth and might easily start on a 


(Continued on page 450) 
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Courtesy California Fruit Growers Exchange 


GROVE OF ORANGE TREES IN CALIFORNIA 


In view of the fact that oranges are grown in a great 
many parts of the world—and that each of these fruit 
producing countries are potential sources of orange oil— 
it is rather difficult fully to appreciate the recent up- 
ward tendency of all prices for this popular flavoring 
material. The fact of the matter is, however, that while 
samples of oil have appeared in the United States from 
such sources as Australia, Japan, Russia and Portugal 
these countries do not have a well developed citrus oil 
industry and therefore can only be classified as potential 
sources. Also the tendency of buyers is to stick to well 
known brands and sources of dependable quality and 
regular production and so it is difficult for these little 
become established. 
strengthen the position of the well established commer- 


known oils to This tends to 
cial sources. 

The countries producing orange oil in sufficient com- 
mercial quantities to have some bearing on the price 
position are the United States (California and Florida) 

although in the latter state the development of orange 
oil production is comparatively new—Italy, the West 
Indies (Jamaica and Porto Rico), Spain and French 
Guinea in Africa. 

All of these laiter oils are of acceptable quality by 
themselves or mixed with other oils for special blending 
to produce a particular flavor effect and other charac- 
teristics. Production is also dependable and well estab- 
lished thereby creating confidence in the minds of both 
importers and consumers. 

Only a short time ago the market was glutted with 
orange oil, and as a result, Italian oil was offered as low 
as $1.00 per pound in 1933 with correspondingly low 
prices prevailing for oil from other sources. This situa- 
tion seems now to have been cleared up and, as the last 
few years have seen an unprecedented demand for fresh 


448 


The Drug and Cosmetic Industry 


OIL OF 


fruit, the market for oil has been materially strength- 
ened. Italian oil is being offered today at prices which 
range from $2.25 to $3.10 as to seller, brand and quan- 
tity. All other oils of commercial importance have been 
similarly affected and have shown corresponding price 
advances. 

The question that arises is what effect these potential 
sources of orange oil may have in preventing a steady 
rise in prices. 

Australia, while a citrus growing country is an im- 
porter of citrus oils because the quality of oil produced 
there is not of a particularly good quality. Russia and 
Japan, it would seem, would only produce oil should the 
Also it is 
likely that the Florida oil industry would wait on such 
a development. 

As far as Porto Rico is concerned, the oil produced 


price position become exceptionally high. 


there is of fine quality but the poundage has never been 
heavy. 
spot market today but it is said that 1,000 pounds are 
afloat from the new crop and that the total production 


not a formidable 


There is practically no Porto Rican oil in the 


will be about 5,000 pounds this year 
factor. 

An interesting story is current regarding the produc- 
tion of this Porto Rican oil. It is said that three [taliaus 
from Brooklyn go down to the West Indies each year at 
this time to supervise the production which is carried on 
according to Italian methods. They remain in the 
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Courtesy California Fruit Growers Exchange 


CLOSE-UP OF AN ORANGE TREE 


ORANGE 


islands for two or three months each year until the oil 
is all prepared and ready for shipment, at which time 
they again return to New York. 

Spain is an outstanding world producer of citrus 
fruits, although citrus by-product manufacture has not 
enjoyed as prominent developments there as in Italy. 
Recent estimates place production at about 80,000 
pounds per year. Approximately 90 per cent of the 
sweet orange oil output is exported each year. France 
is the leading market, taking between 20,000 and 30,000 
pounds annually. In addition, from 16,000 to 18,000 
pounds are consigned to Germany, about 8,000 to 
10,000 pounds is destined to Italy, and between 2,000 
and 3,000 pounds go to the United Kingdom. Ship- 
ments to the United States have shown considerable 
variance, ranging from 5,000 pounds to 20,000 pounds 
during the past decade although it has fallen off to a 
negligible factor during the current years. This decline 
in imports is true of all orange oil with the exception of 
the oil from French Guinea and can be directly attrib- 
uted to the increased activity of the California pro- 
ducers. 

It was only toward the end of 1932 and the beginning 
of 1933 that French Guinea orange oil gradually became 
a really important factor in the world market. There 
are two crops a year in French Guinea,—a small one 
occurring in the summer (August-September). The 
main crop commences toward the end of November and 
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continues in full swing for about three months. Total 
production in one year has been as high as 180 tons and 
this year it is said will be about 135 tons. This is indeed 
a formidable factor in the situation and one that is 
likely to become increasingly so as potential production 
of a low priced oil from this source is almost unlimited. 

The collection of fruit in French Guinea is from wild 
growth. The only drawbacks seem to be the indigence 
of the natives, who will not work unless forced by dire 
economic circumstances, and the cost of getting the oil 
out of the interior of the country due to the poor de- 
velopment of transportation. When taxes are due to 
the French Government the natives collect sufficient 
fruit to pay these taxes. With the incentive to work 
past, they cannot easily be induced to further efforts. 
These are, however, comparatively minor difficulties 
which can be overcome. The natives usually dispose of 
their labor to Syrians who in turn do the trading with 
the French essential oil houses who arrange for exporta- 
tion, etc. 

This African oil can be produced very cheaply and 
has been known to sell as low as 45c per pound ec. i. f. 
New York during the period in which it was first intro- 
duced here. It is said that should necessity require it 
could again be sold at that level. Today’s price is still 
low in comparison with other orange oils, namely from 
95c to $1.00 per pound. 

United States import statistics tend to confirm the 
statement made regarding the increasing importance of 
French Guinea as a source of orange oil. During 1932 
and 1933, when the United States imported 114,000 
pounds and 149,000 pounds of orange oil, respectively, 
France and French Guinea supplied approximately 
20,000 pounds and 47,000 pounds, whereas Italy 
furnished only 44,000 and 45,000 pounds. During 
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former years Italy occupied first place as a source, sup- 
plying from 50 per cent. to 75 per cent. of the imports. 

Surveys demonstrated that the Mamou, Pita, and 
Labe districts of French Guinea had, for every three 
inhabitants, one orange tree that could be counted upon 
to furnish an important production of oil. 

With this almost unlimited source of cheap and still 
good quality orange oil hanging over the situation, it 
does not seem likely that prices will continue to advance 
to very high levels even though other widely divergent 
sources fail to develop to commercial importance. 

The Vitamin Market 
(Continued from page 447) 

serious decline. This is that the royalties which must 
be paid upon the product are relatively high, resulting 
in the fact that manufacturers must charge relatively 
high prices for products containing Viosterol. Also the 
prices of products containing Viosterol are fixed by 
agreement under the license. One manufacturer ex- 
pressed the opinion that the manner in which the 
licenses were handled was disadvantageous both to the 
owner of the patent as well as to the licensees. This is 
for the reason that if the royalty were made much 
smaller, and manufacturers were given free reign to place 
their own prices on the products containing Viosterol, 
it would have been possible for manufacturers to place 
Viosterol in the ordinary cod liver which they sold. This 
would have given the licensees a real chance to have an 
edge on the cod liver oil market. The Foundation 
would have benefited since they would have obtained a 
royalty on all the plain cod liver oil sold by the licensees. 
But it is too late for this now. Viosterol has seriously 
declined in importance from the point of view of the 
manufacturers, as well as from the point of view of both 
the physicians and the laity. 

Because of the fact that all manufacturers are not 
licensed to manufacture Viosterol products, and because 
of the fact that Viosterol licensees find an excellent 
market for mixtures of natural fish oils, we find all sorts 
of fish oil concentrates now on the market. The de- 
mand on the part of manufacturers of other and more 
potent oils than cod liver oil has resulted in a long list of 
fish oils now being commercially available. Manufac- 
turers of vitamin products, therefore, are marketing 
capsules containing blends high potency oils without 
telling the physicians or the laity what oils are con- 
tained in the product. This gives the manufacturer 
much latitude in obtaining his supplies of oils for these 
products. The only claim to which he is obligated, is 
the potency and the fact that the product must be a 
mixture of natural fish oils. For this reason the man- 
ufacturer can change one or more of the oils he is using 
to obtain either vitamin A or D as the prices of various 
available oils fluctuate, or as more oils are discovered 
for this use. 

Fully to appreciate the extent to which the market 
for vitamin products has grown, and also fully to ap- 
preciate the fact that these other oils have made no 
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inroads upon the consumption of cod liver oil, we pre- 
sent the following table of imports of cod liver oil into 
this country: 


Year Imports in Gallons 
1920. 445,156 
1921... 342,566 
1922. . 229,058 
1923. . 531,015 
1924. . 930,931 
1925. . 1,220,440 
1926. ce Bee 
eye cs item, 2, hace ee eR ne 2S a207 
1928. . 2,571,936 
1929. . 2,860,728 
1930. . 2,894,967 
1931. Lidl, 20T 
1932. . 1,247,998 
1953. ... .... 8,432,560 
oS eins bate re ee 3,470,259 


From these figures it can be seen that the consump- 
tion of cod liver oil in this country is now at record 
figures, being far above the figures recorded in the best 
business years of 1928 and 1929. Therefore, it appears 
likely that if other sources of vitamins were not dis- 
covered, the world supply of cod liver oil would have 
fallen far short of the requirements, and the price would 
have been far above where it is today. Cod liver oil 
apparently has lost none of its prestige as a major 
source of vitamins A and D. And due to the fact that 
consumption of the plain oil as well as consumption for 
concentrates and for poultry feeding are steadily in- 
creasing, there is no reason to believe that cod liver oil 
will be displaced from its foremost position as a source 
of vitamins, at least as far into the future as anyone 
can see at the moment. 

For the many manufacturers of plain cod liver oil, 
cod liver oil emulsions, and combinations of cod liver 
oil with Viosterol, malt, and many other additional 
ingredients are extremely busy promoting their prod- 
ucts. Furthermore, these manufacturers, practically 
without exception, report greatly improved business. 
And the improvement started last July, which was 
sharply above the business of July 1934. 

The volume of sales done in products which do not 
contain vitamins A and D is also growing steadily. 
Chocolate drinks, yeast tablets, and other types vita- 
min products are all feeling a much greater demand. 
Manufacturers are all extremely active in increasing the 
potency of these products and in producing products 
which at least meet the competition in the market. 

But with reference to the cod liver oil and halibut 
liver oil concentrates, there are those who feel that 
there will be a definite swing back to the plain cod liver 
oil and to the products of not such extreme potency. 
They claim that the extreme potency of these concen- 
trates are not necessary and are apt to be harmful due 
to the possibility of overdosage due to the ease of tak- 
ing. Furthermore, plain cod liver oil is still the cheapest 
source of vitamins A and D and many people will al- 
ways have to consider the cost. 
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PACKAGING €QUIPMENT LAYOUT 


Layout of packaging equipment 
with special reference to handling 
factors. 


By Francis Chilson 


There is a good deal more to layout of equipment than 
is evident at first glance. Judging by the speed with 
which many equipment makers toss off gratis layouts 
(in many cases without having anything more than a 
blue print as a guide) one would assume that there is 


nothing to it. This is especially true in the case of 


packaging equipment which must be placed in con- 
secutive order. Even a child would know that a bottle 
must be filled before it is capped and labeled before it 
is cartoned. But the placement of packaging units in a 
given area in logical sequence is the least important 
element of the problem. A line of modern automatic 
equipment compactly placed in a straight line can still 
be a total flop from an operating standpoint when all 
handling factors have not been properly evaluated. 

Equipment may be laid out in the form of an I, an L, 
a U, or a Z with little effect on production excepting in 
a few minor instances where the unusual contours of a 
bottle may make it desirable to limit transfers and to 
eliminate as many turns as possible. In one instance we 
saw a fish hook layout which, insofar as the particular 
equipment was concerned, operated effectively. There- 
fore, before considering the arrangement of particular 
units it is desirable to bear in mind that manufacturing 
and packaging both may simply be defined as handling 
of materials with more or less frequent interruptions for 
processing. 

So before we can make an effective layout we must 
first study storage areas and locations for both raw or 
packaging materials and finished stock. Regardless of 
where the packaging lines are placed, finishing ma- 
terials—bottles, caps, cartons, etc., must be brought to 
them and finished stock taken away. Upon the con- 
tinuity of these operations depends the output of a 
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given line. If containers are not brought to the cleaning 
or filling point fast enough, the line will sooner or later 
run out of materials. If finished stocks are not as rapid- 
ly removed jams will occur and production must tempo- 
rarily cease. 

All this is so obvious that it is invariably taken for 
granted until after the packaging units are installed. 
Then little elements involved in handling materials 
crop up and cause no end of difficulties and, indeed, fre- 
quently force a change in the layout. 

Beginning with the handling of finishing materials, 
which usually means containers because the other 
packaging materials are not so bulky and rarely com- 
plicate a layout problem, we shall inspect several kinds 
of handling equipment. 

But the first problem to be studied is the location of 
the finishing materials warehouse and the arrangement 
of stocks within it. This is all-important in the selection 
of a means to convey containers to the head of the 
packaging lines. 

If containers are stored on upper floors of the manu- 
facturing building, gravity roller conveyors and chutes 
can be used to advantage. If stocks are located on the 
same level and sufficiently near the lines, roller con- 
veyors can be used with a booster to carry the cases up 
high enough so that they will run by gravity to the 
packaging lines. In all cases in the installation of roller 
conveyors it is desirable to avoid live rollers because the 
revolving rollers mark the cases whenever stoppages 
are caused. Gravity rollers stop when the cases stop 
and start rolling again when the stoppage is released. 

When stocks cannot be concentrated in one area and 
are scattered among several points, roller conveyors or 
belt conveyors are impracticable and wheel or skid 
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trucks are indicated. The advantage of using roller 
conveyors in concentrated areas lies in the fact that 
trucking aisles may be eliminated, and, when the con- 
veyors are properly laid out, they can be loaded at any 
point in the warehouse with little effort. 

The primary advantage of using roller conveyors is 
that they facilitate the work of the operator who dumps 
the containers out of the cases and feeds the filling 
equipment. Each case of containers comes directly to 
the working point and can be dumped without lifting. 
Obviously this is an advantage for it requires less effort 
than lifting the cases from a truck, an important factor 
when the cases are heavy and girl operators are em- 
ployed. 

Hence, in using roller conveyors two advantages are 
apparent: space is conserved in the warehouse through 
the elimination of trucking aisles, the work of feeding 
filling equipment is made easier. Excepting in handling 
heavy cases the latter is not so important from an 
economic standpoint because two operators are re- 
quired to feed a line running at an average speed of 
seventy cases per minute, and these two operators can 
feed the same line even though cases have to be lifted 
from a truck. From a standpoint of labor-saving, roller 
conveyors have but little advantage at the discharge 
end. 

This system of handling has the disadvantage of 
cluttering up the ceilings of the bottling plant with 
festoons of more or less noisy conveyors which spoil ap- 
pearances and dribble dust upon everything beneath 

them. 
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However, in laying out such a system, when one is 
indicated, the first problem is to provide sufficient 
storage upon the conveyors. There’s more to it than 
providing a runway from the bottle stacks to the filling 
equipment. The individual conveyor for each packaging 
line must have sufficient space on it to provide adequate 
storage. This means that the lines must be long. A line 
running at an average speed of eighty-four containers 
per minute will require four hundred and twenty cases 
per hour, assuming they are packed in dozens, and 
space on the storage conveyor must be provided for 
this amount. If any less is provided the line is apt to 
run out of bottles. 

Another consideration that must be borne in mind is 
the problem of keeping these lines filled. As a rule space 
will not permit running storage conveyors directly to 
the stacks in consequence of which a transfer or dis- 
tribution system is necessary. In other words the 
various cases from different stacks are placed on a main 
conveyor and taken to a distributing point where they 
are transferred to the storage conveyors leading to the 
packaging lines. It is preferable to load one kind of case 
at a time until the storage conveyors are loaded. But 
when several lines are operating and the storage con- 
veyors are not long enough, this may not be possible, in 
which instance a man is kept at the distribution point 
to take cases from the main conveyor and place them on 
the proper storage conveyor. 

In conditions of this kind it is essential to provide 
sufficient capacity on the main conveyor to keep the 
storage lines filled. Ordinarily this is simple. But some- 
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times a booster must be employed to carry the bottles 
up to the storage lines, and, when the booster isn’t fast 
enough, a bottle-neck is created and stoppage of the 
lines for want of supplies is bound to result. 

When we analyze the labor required for the operation 
of a conveyor supply system we find that one man must: 
load the main conveyor at the stacks, another must 
distribute the cases from the main line to the storage 
lines. From a standpoint of labor saving it is doubtful 
if supply conveyors are any more economical than any 
other system of handling materials. There are instances 
of course where aisle and interim storage space is 
limited and overhead space is ample in which case roller 
conveyors are perforce necessary. In other cases build- 
ing elevators are not fast or large enough to keep the 
lines supplied, in which case roller or some similar 
gravity conveyor is indicated. In those rare instances, 
however, when the storage lines go direct to the bottle 
stacks, eliminating the need for transfers, gravity roller 
conveyor has a decided advantage in space and labor 
saving. 

As to appearances, improvement can be made in this 
direction when the storage lines do not travel through 
and across the packaging department and are kept out 
of it. Sometimes it is possible to use overhead space in 
the warehouse. Occasionally manufacturing and non- 
productive space outside of the packaging department 
can be utilized. Rarely conveyors can be hung on the 
exterior of buildings, in which case they must be covered 
to keep the cases dry and they should be heated in 
winter to avoid condensation on bottles brought from a 
warm storage area into a cold conveyor tunnel. 


FILLING COLLAPSIBLE TUBES 






The ideal way to lay out a conveyor system is to 
maintain each line separate, from the bottle stacks 
straight through to the finished stock room. The use of 
a main supply line or booster for empty containers and 
of one chute or discharge line for filled ones is bound to 
result in jams at both ends of the packaging lines. If you 
economize on conveyors you've got to spend the saving 
in labor. 

What are the alternatives? Dollies, skid trucks, 
wheel trucks, pallets (a recent modification of the skid 
idea). 

When they can be used to advantage skid trucks and 
pallets are great labor savers. Loaded at the freight 
platform, they can be stored and even stacked in the 
warehouse and maintained as a unit load until they are 
unloaded at the filling machines. They are space 
wasters in that wide aisles must be maintained in the 
warehouse to permit the manoeuvering of trucks, and 
the space between columns cannot be used to advantage 
and usually isn’t used at all. Even when skids or pallets 
are stacked one upon the other head room is wasted be- 
cause a certain amount of space between upper and 
lower stacks is lost and a certain amount of clearance 
must be left between the top of the upper skid and the 
sprinkler pipes in order to permit easy lifting. Another 
disadvantage is that the apparatus used for stacking 
skids or pallets is invariably slow. 

When the plant is located in a one story building on 
the same level as the warehouse and when space is not 
expensive, skid or pallets can be used to decided advan- 
tage. When, however, unit loads of this kind must be 
handled through a freight elevator or moved through 
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several buildings, much of their inherent advantage is 
lost because they are rather slow and awkward to 


handle. 
On a comparative basis there is little difference in 


equipment cost. The initial outlay for skid trucks is 
not very great but if a sufficient number of skids are 
used to provide adequate handling without re-handling, 
a great number are required and the cost of the equip- 
ment will about equal that of a conveyor installation 
which will do the same job. As we said before, when 
floor levels and space is suited to them skids or pallets 
afford a more economical and quicker means of handling 
materials than any type of conveyor. 

For handling containers and cases of finished stock 
wheel trucks are not economical because they are much 
too expensive to use in quantities. Because of the cost 
of such trucks the usual practice requires unloading the 
trucks at the stacks when bottles are received, loading 
them again when they are to be transported to the 
packaging lines. This involves several handlings of the 
cases, a procedure which isn’t economical. Trucks, 
however, are easier and quicker to handle than either 
skids or pallets. If they were sufficiently inexpensive to 
permit loading at the cars and could be stacked in the 
warehouse without unloading until wanted at the 
packaging lines, they would afford a very economical 
and rapid means of handling cased materials. 

Trucks, skids and pallets have another advantage 
over conveyors by making provision for greater flex- 
ibility. A sufficient number of them can be moved from 
the warehouse to a point adjacent the packaging lines 
to provide supplies for a complete day’s run, thus, 
liberating the warehousemen for other duties. When 
conveyors are employed the warehousemen must return 
at stated periods to keep them loaded. Usually this 
means keeping a man or two at the conveyors even 
though there may not be sufficient work to keep them 
employed constantly. 

What has been remarked on the handling of cases of 
empty containers applies with equal force to the dis- 
charge end of the packaging lines in handling filled 
cases. Cases of finished stock should flow away from 
the packaging lines without interruption and sufficient 
storage space should be provided on conveyors to avoid 
the necessity of keeping a man at the stacks in the 
finished stock room constantly. Even when the volume 
of finished stock justifies the maintenance of this man, 
ample storage space should be provided on the con- 
veyors anyhow, so that cases can be permitted to ac- 
cumulate on one line while the stock man is stacking 
those from another. 

Any attempt to carry the output of several packaging 
lines on one discharge conveyor is bound to result in 
jams because of differences in case sizes and also in 
differences in the distances between cases converging 
from various lines. When one case strikes another on a 
gravity conveyor jams are bound to occur. If it is 
necessary to stack cases at the ends of the packaging 
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lines or to place them on trucks to be transported to 
chutes, it is more economical as a general rule to leave 
them on trucks or skids until they are taken to the 
finished stock room and stacked. 

As a final comment in our discussion of conveyors we 
wish to point out that the amount that can be used in a 
given area depends upon head room. Gravity roller 
conveyor must drop a half inch per foot with five 
inches drop per turn. Therefore, in laying out such a 
system be sure that the allotted space provides sufficient, 
head room for drop and also be sure that aisles are not 
cut off. The space under conveyors in a packaging de- 
partment where they have dropped to a point less than 
six feet above the floor can only be used for incidental 


storage. 
It is evident that one cannot be dogmatic about the 


type of handling system most desirable. Space, loca- 
tions and floor levels must determine the most econom- 
ical type of equipment. Every system has its advan- 
tages which recommend it for a particular installation 
and its disadvantages which bar it from another. 

It has always seemed to us a pity that roller bearing 
casters are so expensive for by this means skids or 
pallets could be given the mobility and flexibility of 
wheel trucks or conveyors with the economic advan- 
tages of unit loading which skids and pallets make 
possible. Conveyors and wheel trucks require loading 
at the cars, unloading at the stacks, loading again for 
transport to the packaging lines and unloading at the 
lines themselves. Skids and pallets save two handlings 
because they are loaded only once at the cars, and un- 
loaded only once at the packaging lines. 

Assuming that pallets could be fitted with roller 
bearing swivel casters at a price low enough to keep the 
total cost of the necessarily great number of them down 
to an economic level, they would provide the advan- 
tages of unit loading with the flexibility of wheel trucks 
and they could be handled and even stacked without 
requiring the slow cumbersome mechanisms usually 
provided for them. By making the pallet slightly wider 
than the load they could be stacked one above the other 
in such a manner that the casters would overhang. 

For a special condition we once used small box carts 
which worked very well and could be handled readily. 
But for the present we are obliged to be content in the 
knowledge that there is not yet a system of handling 
materials in cases which is equally effective under all 
conditions. 

Having provided for the transport of materials to the 
lines, there still remains one element of handling which 
will influence to some extent the particular type of lay- 
out to be selected for the packaging lines, namely, the 
handling of the empty cases from which containers have 
been taken. As it is now the general practice to pur- 
chase container in re-shippers, these cases must be 
transported from the head to the foot of the packaging 
lines to be refilled. An overhead belt conveyor will do 


(Continued on page 458) 
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FILTERING MOUTH WASH 


FILTRATION DIFFICULTIES 


F. Spitaleri* 


In the manufacture of such items as toilet waters, 
hair tonics, lotions or any product that can be called a 
clear solution of therapeutic chemicals or perfume oils, 
filtration is one of the biggest problems confronting the 
manufacturer. There are many people who have suc- 
ceeded in manufacturing an excellent product only to 
be stumped by the filtering problems that occur in ob- 
taining a crystal clear product. They may have trouble 
in clarifying the finished product or even after succeed- 
ing, find that it turns cloudy a few days later. 

Such products as water solutions of salts require little 
or no filtering. If sedimentation occurs after filtration 
the cause can be due to supersaturation of the salts or 
to precipitation occurring in the solution due to react- 


*Felton Chemical Company. 
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ing substances. Needless to say in super-saturation the 
fault is overcome by making a more dilute solution or 
changing the solvent used to one that has more solvent 
properties toward the solute. If precipitation is due to 
a chemical reaction, it is advisable to check back on the 
formula for chemical compounds reacting among them- 
selves, or with the solvent. Other causes can be due to 
exposure to air or light or foreign impurities in the con- 
stituents used. 

Toilet waters, hair tonics, lotions and such products 
that contain alcohol, water and perfume oils, are the 
main bugaboos of the cosmetic manufacturer. Some 
products of this type develop into a quasi-colloidal 
solution and are very difficult to filter out. 

A true colloidal solution will pass through an ordinary 
filter undisturbed, but if the polarity of the ionized par- 
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ticles is disturbed the colloid will immediately break 
down, meaning that, in solutions that are turbid, a 
slight change such as changing from acid to alkaline or 
vice versa, or the addition of a foreign body that has 
adsorptive properties, will change the turbidity into 
solid particles which can then be easily filtered out. 

Perfume oils in general are the most disturbing fac- 
tors in producing a clear solution. Perfume oils contain 
resins which form a somewhat colloidal condition when 
added to alcohol and water. Some perfume material 
such as terpineol, phenyl! ethyl alcohol, and eucalyptus 
are readily soluble in diluted alcohol, while others as 
ylang, bois de rose and bay are so insoluble as to form 
turbid solutions even with 95°% alcohol. 


Manufacturers have devised many methods of filtra- 
tion in order to successfully produce a clear product, the 
most successful being the use of a filtering medium. The 
efficiency of a filter depends upon the filtering medium. 
The effect of the filtering medium is in the adsorptive 
properties that it has on the particles that cause the 
turbidity. The successful filtering medium is a finely 
divided, inert amorphous powder, finely divided but not 
too fine. If perchance it is finer than the particles 
causing turbidity the opposite will occur, that is, the 
liquid will become cloudier. In theory, the coarser 
powder will adsorb the finer particles of a foreign 
material. 

Most inert amorphous products make good filtering 
media. The inert materials mainly used are, mag- 
nesium carbonate, activated carbon, talc, asbestos wool, 
paper pulp, kieselguhr, and chalk. 

Carbonate is used most extensively 
It is an excellent medium 


Magnesium 
throughout the industry. 
and very economical to use, however it must never be 
used in lotions that have an acid ingredient such as boric 
acid. tannic acid, citric acid, etc. The carbonate being 
an alkali will react with the acid and destroy the effi- 
ciency of the lotion. The same applies to chalk and all 
other carbonates and alkalies. In such cases tale or 
asbestos wool would be the most efficient. 

Activated Carbon is an excellent deodorizer and de- 
colorizer, ideal in the clarification of odorless liquids. 
It must be avoided in filtering toilet waters, etc. It is 
well known that carbon has a high adsorptive power on 
phenolic compounds, such being, phenols, eugenols, re- 
sorcinols, salicylates, menthols, etc. It has been found 
appreciably to adsorb the odor from a carnation toilet 
water so that its character was completely destroyed. 

Talc is widely used as a filtering medium. It is very 
inert and has a somewhat absorbent effect on cloudy 
precipitates, but it must be born in mind that when it is 
not effective enough a lot of worry can be averted by 
trying other materials as asbestos wool, paper pulp, 
kieselguhr, etc. 

When filtration becomes a problem it is well to ex- 
periment with various ingredients to find the ideal filter- 
ing medium. It will be found that different products 
will require different filtering mediums. 
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The fault with some of the manufacturers of today is, 
colloquially speaking, that they have their bottles on 
the filling table ready to be filled before manufacturing 
of the product has actually begun. A meritorious prod- 
uct cannot be made in a hurry. 

In the manufacture of a toilet water the aged per- 
fume oil must be dissolved in the straight alcohol and 
the filtering medium added. Perfume oils are never 
added to an alcohol and water mixture. The perfume 
oil is always added to the alcohol first. This is to insure 
a better solubility of the perfume oil in the finished 
It is then well stirred and allowed to stand 
Some manufacturers wiil 


product. 
at least twenty-four hours. 
age the perfume and alcohol mixture for at least one 
week. The water should then be added slowly with 
constant stirring. The product must then be allowed 
to age as long as possible so as to allow any insoluble 
matter to properly precipitate out. If facilities are 
available the finished product is chilled and filtered 
cold. If such a procedure is followed excellent results 
will be obtained. When the time of manufacture is 
limited it is better to finish the manufacturing opera- 
tion immediately and let the finished product age as 
long as possible. 

There are many different types of successful filtering 
apparatus on the market, all operating on one of four 
principles, gravity, vacuum, pressure and centrifugal, 
all having their special merit. 

Gravity Filters are in the class of funnel and filter 
paper type, and apparatus where the product to be fil- 
tered is above the filtering unit, allowing gravity to 
force the liquid through the filtering membrane. This 
is the oldest method and has its advantages especially 
so where small individual batches are required. 

Vacuum and Pressure together in one class, that is 
when the liquid is pumped or sucked through the filter- 
ing membrane. This is a much faster method than 
gravity and is used throughout the large industries 
where considerable quantities of liquid must be filtered 
in a short time. 

Centrifugal Fillers are the latest type of filtering 
machines, working on the centrifugal force developed 
in a revolving pan or drum. This is especially used for 
very large quantities of liquid and mucilaginous 
products. 

For the small manufacturer still using the gravity 
filtering method, the following illustration will speak for 
itself:—Two five gallon bottles, the upper filled with 
the liquid and filtering medium. The neck of the bottle 
is below the rim of the filter paper in the funnel. It 
works on the same principle of the inverted water 
cooler seen in many offices. A type filter of this kind 
needs no watching and can be left overnight for slow 
filtering liquids. A battery of these filtering stands can 
take care of considerable quantities of various lotions, 
hair-tonics, toilet waters, etc. 
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LUBRICREME 


Lubricremes or tissue creams are very much in de- 
mand at this time of the year when women attempt to 
repair the effects of excessive exposure to sun and water. 
For quite some time past very soft creams have been in 
demand but the pendulum seems to be swinging back 
toward stiffer creams. A number of authorities support 
the opinion that lubricating creams should be rather 
heavy so as to force a more or less vigorous massaging 
of the skin during application. They also contend that 
many of the new soft creams are too greasy. Since 
Lubricremes are usually applied at night and left on, 
greasy creams smear the pillows and elicit caustic com- 
ments from amourous husbands. Presumably young 
ladies wouldn’t suffer from this complaint but since the 
tissue cream market is largely made up of older women 
who, as a general rule, are afflicted with husbands, we 
are obliged to adjust our products to preserve domestic 
tranquillity. 

If any criticism can be made of the older creams it is 
that they were too stiff, in view of which it is not likely 
that the new development will go much beyond the 
middle ground. Any of the soft creams can easily be 
adjusted to suit changing demands by adding requisite 
amounts of bees or other waxes. 

Since the function of a lubricating cream is to keep 
the skin soft, flexible and smooth it is obvious that any 
substance which has an emollient or lubricating effect 
can have a place among possible ingredients. Among 
those which are generally known may be included the 
higher aliphatic alcohols such as cetyl, stearyl and 
oleyl alcohols. Lauryl alcohol has been suggested but 
chemists fear that it might be irritating. While we have 
not yet tested this we doubt if this is so because as a 
general rule fatty alcohols and esters are very bland 
and non-irritating. 

A lubricating cream can be broken down as follows :— 

Base: Emulsified or mixed containing beeswax, cere- 
sin, paraffin, ozokerite, petrolatum. 

Emollients: lanolin, absorption bases derived from 


We think this new name for 


tissue creams more accurate 
than the customary nomencla- 
ture, and probably would be 
more satisfactory to those who 
criticize everything cosmetic. 
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lanolin, cetyl, stearyl and oleyl alcohols, cocoa butter, 
lecithin, cholesterin, spermaceti. 

Lubricants: mineral and vegetable oils. 

As a general rule an emulsified cream is more de- 
sirable than a mixture with a petrolatum base. It has a 
better appearance and feels less greasy to the skin. It is 
possible to make an emollient cream that is almost 
greaseless, as we shall presently show, through the use 
of glyceryl monostearate. 

Many manufacturers, perhaps a majority of them, 
prefer to rely upon lanolin and lanolin absorption bases 
because they are cheaper than fatty alcohols, choles- 
terin, lecithin and the like. We think, however, that 
price will in the future play a less important part in 
cosmetic manufacture than it has in the past for the 
reason that raw material cost is such a negligible part of 
total costs even when the most expensive ingredients 


are used. 


Lubricating Cream Non-greasy 


oe 
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Glyceryl monostearate . 12.0 
GAVGRTIR. ..... 65.6: . £020 
Cetyl alcohol ce, 
Cholesterin 1.0 
Lecithin. . .2 
Spermaceti 8.0 
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Methyl para hydroxy benzoate ok 
Perfume oil Tee one =f 
hs gate ; 60.0 


Procedure: This is made as all other glyceryl mono- 
stearate creams are made by putting everything into a 
kettle together, excepting the perfume, and heating 
until the wax and stearate have melted and the mass 
and white. This necessitates 
steady mixing, of course, which must be continued until 


has become smooth 


the mass is ready to perfume. In order to insure against 
black specks the usual practice is to melt the ingredients 
in a plain kettle, stirring with a paddle. Then the mass is 
strained into a glass-lined kettle and stirred until cool 
enough to perfume. This makes a smooth, white, 
medium heavy cream which is non-greasy and will keep 


the skin supple. 


Lubricating Cream Semi-greasy 
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Cocoa butter odorless 5 
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Cetyl alcohol. . 3 
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Water. . 
Perfume. ........... 
Procedure: All of the ingredients, water excepted, 
are melted together and strained into a mixing tank. 
The water is heated separately and stirred in. The 


product is perfumed. This cream can be made white 
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and more stable by the addition of 34% of borax, 
which is dissolved in the hot water. This makes a fine 
textured medium cream which gives highly satisfactory 
results. 


Absorption Base Cream 


CF 
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Lanolin absorption base 10.0 
Meier 2 xe isn oe get een rien hn heekag ae ene eae peur 5.0 
RRM INENORTNEN «25 WET G eon Sut 9:0 oe ea an gay ect one ee to 10.0 
CNS Ea Os SG Ree Er ea CR A Pp cao ra eee 15.0 


until the temperature drops to 45° C. at which tempera- 
ture stir in the absorption base. Heat the water to a 
similar temperature and slowly add to the absorption 
base, mix with slow but steady mixing. A pony mixer 
makes a very good machine for making this type of 
product. This makes a creamy white cream of good 
consistency and one that is very effective. It is less 
greasy than a straight absorption base and water cream. 

It should be remembered that all tissue or lubricating 
creams are variants of cold creams. Anyone who can 
make a cold cream can make a good tissue cream and a 
little experimentation and testing will give good results. 


Packaging Equipment Layout 


(Continued from page 454) 


nicely in cases where a straight line or I type layout is 
used. 

Herein is one advantage of the U type layout because 
the completed containers return to a point near the 
filling equipment and, hence, the empty cases can be 
thrown into a short chute leading from emptying point 
to filling point. 

In certain special cases it is possible to use a carousel 
type of conveyor or in other words a pair of parallel 
belts running in opposite directions. In this instance 
the cases of empties are unloaded at the foot of the lines 
and the empty bottles travel up to the filling point. It is 
only in cases where head room is unusually low that 
such a device offers more advantages than the transpor- 
tation of the empty cases. 

When proper transport of materials has been pro- 
vided and an effective arrangement of equipment made, 
there still remains one element to be considered—the 
future. Will the layout evolved permit the faster 
handling that future equipment might provide? Can 
the layout be adjusted to take advantage of improve- 
ments in equipment without having to be ripped to 
pieces. Does it provide for a possible change in style of 
container? Do your space allocations provide for future 
expansion and additions without losing integration? 

The last is very important because failure to con- 
sider how the plant may be expanded in the future leads 
to disintegration, forces new and very often unnecessary 
construction, and ultimately increases costs regardless 
of how efficient particular units may be. 
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SKIN TONICS 


Skin tonics are an important item 
in any treatment line. We present 
the latest information on this type 
of product together with formulas 
based on this information. 


Any cosmetic line that pretends to be complete 
should contain at least one type of a skin toning lotion. 
These clear sparkling solutions play an important part 
in the routine of skin care, having refreshing and cooling 
effect to the skin, removing the fine film of oil and neu- 
tralizing the slight residual alkalinity left by most 
creams and imparting a smooth, soft texture to the 
skin suitable for the application of powder and make- 
up. Moreover, these lotions are relatively easy to pre- 
pare and provide a high margin of profit for the manu- 
facturer who gains favor. 

The normal secretions of the skin are acid in reaction, 
while in some pathological conditions of the skin or of 
the organism the reaction may be alkaline. Moreover, 
these secretions contain compounds that have a 
definite bacteriostatic effect, while it is generally known 
that almost all antiseptics are far more active in acid 
media. Thus, for general purposes it is almost impera- 
live to keep the skin surface acid; any change will cause 
the below-surface glands to increase their activity and 
discharge excessive amounts of perspiration and oils. 

Facial lotions are of three general classes: skin tonics 
to be used in the daily treatment of the skin; special 
astringents to correct oily skin and enlarged pores; 
special cleaners for occasional use. The first and second 
classes should be slightly acid, the third must be made 
for effective cleansing. 

It is best to avoid the use of mineral astringents such 
as alum or aluminum compounds and depend upon 
alcohol and organic acids for effect in this direction. 
Boric acid may be used in small amounts, but some 
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skins are sensitive to this compound. Glycerine softens 
and tones the skin but large amounts are drying and 
irritating. A tonic for daily use may be made according 


to the following formula: 


PICONOR 3 'sdicS Poebis ce Nelceees isle ala ne eiele Oo aee reas 30% 
GINGOUING o.oo Fe Soke gon uae ean ee a 

Eactie: Acid) (G09 9) sc. 4c.6 oc ecccinnn sions sone oe uae ores a" 
We ile: «ad oicik ls ictave er veebicven ila ree re a ea ree ne ee 63 “* 


These ingredients may simply be mixed together. 
Perfume is of course essential, but incorporation of the 
usual mixtures may be difficult. Either mix the per- 
fume with enough sulfonated castor oil before adding to 
the tonic or else mix perfume with talc, allow to stand 
until the odor has been taken up by the lotion and then 
filter. Terpeneless oils or water soluble perfumes 
offered by some houses are very satisfactory. All per- 
fumes must be carefully chosen to be free from skin 
irritating properties. Isopropyl or normal propyl 
alcohols may replace part of the ethyl alcohol in the 
tonic in order to reduce cost somewhat. 

Special astringent lotions are intended to lessen the 
size of pores (it is doubtful if they do this more than 
than temporarily) and to correct oily skin. For the 
most part they are similar to ordinary skin tonics but 
include much more alcohol. 


MCOHORS 2 oko. 6 einc'hc Sao aan token sewage Ercan eee 60% 
CAISCONING 6 oc hoes, cst oiarss Sa ate reich aoa yas iene ees BS Re 
Gaciat Acetic AGW sc is sosc cin tee ce cet ahacees aaa y 
Wile 6 55a rd eer ce ee a ae ee Be 


The lotion should not be used more often than once or 
twice a week, since it may prove to be too harsh. It 
(Continued on page 464) 
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FOR TEETH 


This month we give a quick com- 
prehensive reference for products 
for use on the hair and in the 





Purpose Properties 





Tooth Powder To clean the teeth Soft powder, generally white, with pleasant 
taste. Should remove accumulations from 
the teeth without affecting enamel. Must 
not contain hard, geitty particles which may 
scratch teeth. 


Tooth Paste | To clean the teeth Soft paste, pleasantly flavored. Should re- 
main soft in the tube, without separating, 
_ and be easily extruded. Good cleanser for: 

the teeth. 


Mouth Wash | Antiseptic, astringent, deodorant for the | Clear, aromatic liquid, colored to suit. 


| 
oral cavity. 
| 


| 





Brilliantine To keep hair in place and give it luster. Solid or liquid oily mixture, pleasantly per- 
fumed. Corrects brittleness of hair. 


| 
Shampoos To cleanse the hair and scalp. | Should leave the hair clean, soft, flexible and 
lustrous. 
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mouth. Purpose, properties, com- 







position, and formulas are given 


for all items. 
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Composition Formulas 
I II Til 
Mixture of soft abrasives, with or without | Precipitated Chalk. . 55 50 10 
soap and other detergents. Bleaching |Tricalcium Phosphate. : 30 ie 
agents ‘occasionally used. Flavor must | Magnesium Carbonate. . 40 ap 50 
cover earthy and soapy taste of powder. | Sodium Bicarbonate. . . 20 ; 
Magnesium Peroxide. 10 
| Powdered Soap. . . 5 
Flavor to suit. 
I II II 
In addition to abrasive and flavor mixture | Precipitated Chalk. 56.00 a 65.0 
above, must contain glycerine or a little | Neutral Soap...... 6.00 5.6 1.0 
mineral oil to keep the mixture soft, and | Glycerine...... 34.00 30.0 21.0 
an excipient to form a paste. Tragacanth. . ee 0.6 0.5 
Mineral Oil. . 1.50 Ber re 
WUORGIS oes. b5: 2.50 28.3 12.5 
Flavor to suit. 
I I III 
Composition is simple, consisting of an alco- | Alcohol. 10.0 80.0 60.0 
holic solution of essential oils (which may | Water..... 76.0 15.55 30.8 
also have antiseptic action) antiseptics and | Soap....... wae 0.5 0.5 
a wetting agent to assist penetration. CPG CORINE 5.50 o Swe e es os 10.0 5.0 7.0 
Hydrogen Peroxide (30%). . 22 oe 
Bneaiynitss 3. i... 1.0 0.6 
Zinc Chloride. . 0.7 ae 
Star Anise... . Nee Pee 0.1 
Menthol..... 0.1 ES 
PRS rc io ais hae bash ene aes 1.4 
MCCNAMINOR Xi. sos. 0 viens ade wa tienen te eas 0.05 
Liquid Crystal Solid 
Mineral oils or vegetable oils in more expen- | Mineral Oil....................... 70 =i 60 
sive preparations. Oils must be non-drying | Peanut Oil........................ 30 ae 
to avoid stickiness. Olive Oil..... 83 
i IOE Nh 5 os ox Poco cola een 17 ay 
CORREO oo so otic. 9/cviake AG 0 ewe 35 
CUCL ol tee a eR ee eer f 5 
Perfume. 
I II Ill 
Detergent mixtures, which may include | Olive Oil... 30 a 
soaps, sulfonated vegetable oils, sulfated | Almond Oil. . Sh 28 
alcohols, etc. along with excess oil to leave | Coconut Oil....... 25 27 2 
hair soft. Gaulfomated Castor... .... . o. 60 ese sens 75 
| Sie OGG << oS sod da ode cea vs xe 20 
OGGr lo, 10 1] 
| Caustic Soda..... 2 1 
| Mineral Oil... . sf a, 5 
ANAM Son ico vine SAG aeaslaeehaee ae 8 10 
AT iso aps os he 25 23 
pa Perfume. 
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L. E. SEIBERLICH 


Although cooperation between manufacturers, whole- 
salers, and retailers to maintain profits in the distribu- 
tive branches of the industry was the main topic at the 
Federal Wholesale Druggists’ Association annual meet- 
ing, this subject was not discussed in open meeting as 
had been the custom in the past. The joint session 
between manufacturers and wholesalers, which has been 
an outstanding feature of the meeting, at least as far 
as the manufacturers are concerned, was not held. The 
reason for this was that there was feeling on the part of 
some Officials of the association that the probability of 
indulging in personalities during the heat of the debate 
made such sessions undesirable. Bitter disappointment 
was heard on all sides when the Monday afternoon ses- 
sion as conducted by Chairman of the Associate Mem- 
bers F. J. McDonough conducted the meeting with pre- 
arranged talks and no discussion on the subject of 
interest to all. 

At the general meeting on Wednesday morning the 
subject of the free and open discussion at the joint 
meeting of manufacturers and wholesalers, such as had 
occurred at previous conventions, was discussed. The 
concensus of opinion being that it should be possible to 
free these discussions of misunderstandings, and that it 
would be better to allow these discussions, even though 
some harshness develops rather than interfere with the 
right of free speech. Therefore, the active members of 
the association decided that this open forum would be 
resumed next year. 

Much discussion of the Fair Trade Acts took place at 
the meeting, but most of this discussion came from pre- 
arranged talks. Free discussion of this subject from the 
floor was restricted to the meetings of the active mem- 
bers which were closed to associate members and guests. 
Harvey A. Henry, Los Angeles, President of the Na- 
tional Association of Retail Druggists, reported on the 
California situation, saying that the retailers in that 
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F. W. D. A. 


Fair trade acts are approved by the 
mutual wholesalers who met in 
Buffalo this year for their annual 
fall meeting. L. E. Seiberlich 
heads association, and Turner 
Currens heads associate members. 


state, having established an excellent cooperative plan 
for manufacturers, wholesalers, and retailers, were ex- 
periencing marked success in practical application of the 
law. He said that the trade in California is extremely 
hopeful regarding the decisions of the courts on the test 
cases now before it. 

Following a brief analysis of the California type fair 
trade law, in which he expressed the opinion that the 
several provisions of these statutes were consitutional, 
Hugh Craig, managing editor of the Oil, Paint and Drug 
Reporter and associate editor of The Druggists Circular, 
emphasized the essentialness of real co-operation on the 
part of manufacturer, wholesaler, and retailer. A law, 
he said, was merely a collection of words, an instrument 
to be applied to its purpose only by means of team work 
on the part of all those concerned with the operation of 
the statute. 

Declaring that the purpose of the fair trade laws was 
a desirable and necessary one, Mr. Craig pointed out 
that earlier efforts to accomplish this purpose had failed 
largely because the three branches of the trade had not 
done wholeheartedly all that was necessary for success. 
He said that the fair trade laws, while offering no new 
basic opportunity, did provide a simplified means of 
contractually agreeing under a policy of price stabiliza- 
tion. Other plans were legally possible, he said, and the 
greater practicability of the fair trade laws was their 
most important contribution to the means of solving the 
problem. The solution, however, depends on the man- 
ner in which the laws are used, and would never be 
reached, he said, as long as only a minority of the mem- 
bers of the three branches of the trade or of any one 
branch, accepted the laws’ opportunity and earnestly 
did their part for the establishment and maintenance of 
the agreements provided for. 

Application of the fair trade laws to noncontracting 
dealers by means of the designated action for damages 
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would be difficult, Mr. Craig said, He did not consider 
this provision to be unconstitutional, because it fol- 
lowed the common-law principle that a man may not so 
use his property as to damage another. Proof of dam- 
ages would be difficult to establish, particularly if and 
when selling at less than specified prices was the general 
rule. The speaker urged that the problem of fair trad- 
ing be studied from its sociologic angle with a view of 
developing the interrelations of the several branches of 
the trade, as they relate essentially to the general wel- 
fare. The only way in which the fair trade laws could 
be made of benefit to the drug trade, Mr. Craig said, 
was through the recognition by manufacturer, whole- 
saler, and retailer of exactly what each was required to 
do, and the full doing of this by each and all. 


New Officers 
President 


L. E. Seiberlich, Northwestern Drug Company, 





Minneapolis. 
Vice-president 
George A. Raab, Providence Wholesale Drug Com- 
pany, Providence, R. I. 
Secretary 
R. E. Lee Williamson, Mutual Drug Company, 
Baltimore. 
Treasurer 
8. C. James, Ellicott Drug Company, Buffalo, N. Y. 
Members of Executive Committee 
J.J. Dreyer, N. J. Wholesale Drug Company, Newark. 
Paul Pearson, Washington Wholesale Drug Exchange. 
Washington, D. C. 
W. W. Stephens, Drug Trading Company, Toronto. 
O. W. Osterlund, Philadelphia Wholesale Drug Com- 
pany, Philadelphia. 
O. J. Cloughly, St. Louis Wholesale Drug Company. 
St. Louis. 
Chairman of Associate Members 
Turner F. Currens, Norwich Pharmacal Company, 
New York. 
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R. E. LEE WILLIAMSON 


In the third joint session on Wednesday morning, 
Harvey A. Henry explained certain provisions of the 
California act, and also spoke of the newer California 
law which prohibits sales below cost. Eugene C. Brok- 
meyer, general counsel of the association, spoke on sey- 
eral phases of the fair trade movement. He warned 
against the apparent tendency of retailers to fight price- 
cutting with more price-cutting, indicating the risk 
involved in the inconsistency of this practice with an 
expressed advocacy of price maintenance. 

R. E. Lee Williamson, Secretary of the Association, 
told how the drug trade of Maryland had gathered to- 
gether to study the state law and to plan the procedure 
necessary for the proper application of the statute. The 
members of the drug trade of that state had also par- 
ticipated in the interstate conferences designed to bring 
about uniformity of rules and procedure. The cost of 
this preliminary work, and of subsequent policing was 
paid through voluntary contributions in Maryland. J. J. 
Dreyer said that in New Jersey assessment were being 
made on the wholesalers in the state to finance an 
imminent court test of the law there, and some man- 
ufacturers were voluntarily contributing to this fund. 
Turner F. Currens, of the Norwich Pharmacal Com- 
pany, pleaded with the active members to use all their 
influence to get their retailer constituents to develop a 
real interest in price maintenance legislation and to par- 
ticipate in the application of these laws. Mr. Currens 
said that his company had sent out 6,600 agreements to 
New York State retailers, but had only received forty 
per cent. back signed thus far. These laws must be 
actively supported if they are to be at all an effective 
weapon against price cutting, concluded Mr. Currens. 

At the opening session, Dr. E. L. Newcomb, Secretary 
of the National Wholesale Druggists’ Association, ex- 

(Continued on page 464) 
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Skin Tonics 


(Continued from page 459) 
should also contain perfume. An important point in the 
use of these two tonics is the supplementary use of cold 
water. This serves to dilute the lotion somewhat, while 
the cold water will have a natural contracting action on 
the pores. 

The cleansing tonics are highly specialized prepara- 
tions having one function: to remove all traces of dirt, 
make-up and grease from the skin. They should be 
used not more often than once a week and are to be used 
undiluted. Pure alcohol can be used, but only on parts 
needing drastic action, as the chin, nose and other 
regions favored by blackheads. Plugs of fat and wax 
closing the pores and forming blackheads are dissolved 
and then removed without the danger of mechanical 
injury to the skin likely in the usual procedure. This, 
and other cleansing lotions should be applied by means 
of a cotton pad. 

In essence, liquid cleaners should be aqueous solu- 
tions containing from 2 to 4% of sodium cholate or 
about 3°% of sodium lauryl sulfate or one-half to one 
per cent of sulfated triethanolamine soap. A few per 
cent. of glycerine should also be included because of the 
softening effect upon the skin and probable assistance 
in cleansing. Triethanolamine may also be used, one 
per cent. in a 35% alcoholic solution being effective. 
All these active substances are very effective wetting 
agents, i. e., they rapidly and completely emulsify oils 
with which they come in contact. 

In all the recipes, rosewater or orange flower water 
may be used in place of ordinary distilled water and 
witch hazel is useful to some extent. Antiseptics, such 
as the esters of p-hydroxybenzoic acid, also assist in 
keeping the skin free from blemishes. All lotions should 
be completely clarified, silicious filter aids available for 
the purpose being used when necessary. 





The F. W. D. A. Meeting 


(Continued from page 463) 


plained the plan and procedure of the Fair Trade Prac- 
tice Committee which had been sent up following the 
agreement of the wholesale drug trade with the Federal 
Trade Commission. He said that the committee did 
not attempt to define selling below cost to which rules 
3 and 15 are directed, but was following the method of 
Federal Trade Commission in treating each case sep- 
arately. The Committee, said Dr. Newcomb, is labor- 
ing to create a better national understanding of basic 
problems, believing that this is essential to the success 
of the fair trade movement. 

Charles L. Huisking, of Charles L. Huisking & Com- 
pany and Conti Products Company, asked the whole- 
salers that they not place all the blame upon the man- 
ufacturers for all the ills of the drug trade. He urged 
that all branches seek earnestly for a common sense 
solution of their mutual problems. Mr. Huisking ex- 
pressed some doubt as to the possible effectiveness of the 

State Fair Trade Acts, giving his opinion that these 
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acts did not get down to the fundamentals of the trade 
problems. The best approach to a solution of these 
problems, stated Mr. Huisking, is through the meeting 
together of members of all branches of the trade, and 
the development from these meetings of cooperative, 
coordinated methods based on a better understanding of 
each other’s conditions. Caution in steps taken toward 
a solution is necessary, according to Mr. Huisking, in 
order that the work might be orderly rather than hasty. 

As a result of its discussion of the Fair Trade Acts, 
the association went on record as endorsing this method 
of attempting to bring about a condition of price stabili- 
zation in the drug trade. 

Members of the association expressed much senti- 
ment in support of the Patman Bill, now pending in 
Congress, which would restrict the special discounts and 
allowances of goods or money by manufacturers to cer- 
tain dealers in return pushing and displaying the mer- 
chandise of these manufacturers. This bill would re- 
quire that all such offers be open to all dealers on equal 
terms, and that no such compensation be given to any 
dealer except in payment of services actually performed. 
The association passed a resolution that all practical 
means to get manufacturers to endorse the Patman Bill. 

Another resolution adopted by the association ex- 
pressed recognition of the services of the National Asso- 
ciation of Retail Druggist in the interest of the welfare 
of the independent retailers of the country and endorsed 
the organization in its policies. 

The entertainment features of the convention under 
the chairmanship of Stanley J. McGiveran, were out- 
standing. These features consisted of: Motion pictures 
of the 1934 meeting shown by Eastman Kodak Com- 
pany; singing by the male chorus of the Wildroot Com- 
pany; a carnival party combining Broadway entertain- 
ment with a gambling party and midnight supper; a 
ladies motor trip to fort Niagara, a banquet donated by 
Norwich Pharmacal Company, with a floor show; and a 
golfing party. 

Winners at the golf tournament were: S. J. McGiv- 
eran won the Johnson & Johnson cup for the second 
consecutive year; Class A, first low net, Don MacCal- 
lum, Eastman Kodak company; second low net, G. T. 
Williams, Becton, Dickinson & Co.; first, low gross, 
Herman Dietel, Merck & Co., second low gross, C. J. 
Robertson, Eastman Kodak Company. Class B, first 
low net, E. F. Ebberts, Armstrong Cork Products Com- 
pany; second low net, B. S. Thorpe, Whitall-Tatum & 
Co.; first low gross, Martin Schvehle, Merck & Co.; 
second low gross, C. P. Libby, of the Apothecary. 
Class C, first low net, J. B. Garlick, Wildroot Company; 
second low net, B. MacCallum, Eastman Kodak Com- 
pany; first low gross, E.H.Schwartz, Wildroot Company; 
second low gross, H. R. Shehan, Wildroot Company. 

Highest gross, H. J. Lehman, Wildroot Company. 

Stanley J. McGiveran was toastmaster at the ban- 
quet. Short talks expressing pleasure and appreciation 
were given by Harry Z. Krupp, S. C. James, and R. E. 
Lee Williamson. A humorous talk was given by 
Strikland Gilliland. 
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A complete automatic installation embracing 
four U. S. Rotary Fillers in an outstanding 
Pharmaceutical plant. 
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Another complete U. S. fully automatic in- 
stallation in a prominent Cosmetic plant 

















WE MANUFACTURE AND INSTALL 


Agitators Vacuum Fillers Filters 

Belt Conveyors Accurate Measure Pumps 
Cappers Fillers Strainers 
Corkers Syphon Fillers Washers 
Dryers Storage Tanks Water Stills 











BOTTLING and PACKAGING ENGINEERS 





4009-4027 N. Rockwell Street 


U.S. BOTTLERS MACHINERY CO. 


Offices in all principal cities 
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HelpWork 
Out Your 
Problems| 


We have been solving bottling problems 7 
for producers of liquid and semi-liquid 7 
products for over a third of a century. 








U. S. Machines have been giving long 
and satisfactory service in many of the 
outstanding bottling plants throughout | 
the United States and in foreign | 
countries. 


U. S. Machines are recognized as stand- 
ard in bottling operations for fully auto- 
matic plants, semi-automatic equipment 
ot for hand operation. 















Chicago, Illinois 
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MARY CHES$ GOES NATIONAL 


In August, 1932, the first news of the formation of 
Mary Chess appeared in these pages and, in December 
of the same year, the first pictures of the line were 
shown here. In October, 1933, the salon was opened in 
New York and the business began to make real strides. 
By 1934 the company was doing five times the business 
it had done in 1933, and now, it has announced its plan 
to distribute Mary Chess nationally. 

There are several unique things about this particular 
cosmetic company. For example, outstanding leaders 
are “Roman Bath,” “Scented Lacquer,” and ‘The 
Rub,” all originated by Mary Chess. The “Roman 
Bath” is a bath oil, packaged in boxes of seven vials, 
which retail for $3.00 per box, and which are available 
in more than 25 odors. “‘Scented Lacquer” is not a cos- 
metic, but an original perfume preparation to be applied 
with a brush to dressing table drawers, dress and linen 
closets, etc. The lacquer retails at $12.50 per half 
pound jar or $7.00 per quarter pound jar, and is avail- 
able in 17 odors. “The Rub” is made in various scents 
for use after the bath, after sea bathing, or for the daily 
friction rub. The Mary Chess creams, powders, and 
perfumes are also good sellers. 

The plans for selling products on a national basis in- 
volve no departures from policies which have charac- 
terized the company since its founding. Since March, 
1934, the line has been sold in New York at Sak’s Fifth 
Avenue, as well as in other large cities through one de- 
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partment store in each. In many cases, this business 
was arranged by the buyer visiting the company when 
in New York. In all of these cases, Mary Chess has 
used co-operative advertising or direct mail. 

The Mary Chess company plans to solicit business 
from one store in each of the key cities. Ina year or so, 
when the distribution is completed and operating 
smoothly, perhaps national advertising, as well as co- 
operative, will be engaged in. Perhaps, by that time, 
too, the company will have demonstrators in all the 
stores, but for the present at least, only the new York 
Sak’s and Bonwit Teller—have demonstrators. 


(Continued on page 489) 
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A PENNY FOR PEACE 


Squibb’s new advertising program already bids fair to 
surpass even the famed “Priceless Ingredient” series 
which years ago set a new pace for ethical drug adver- 
lising. By accepting the sponsorship and paying the 
bills for the first radio efforts of World Peaceways, 
Squibb has not only taken up the cudgels in a highly 
popular and worthwhile cause, but assured itself of 
extremely valuable publicity and promotion. It is al- 





WORLD PEACTEWAYS 
“upprord 
to 17 


HIS EXCELLENCY THE PRESIDENT | 
and to the | 
CONGRESS OF THE UNITED STATES 

e 


AS A CITIZEN of the United States, I pledge to you, the Chief Executive 
of this nation, and to its chief Legislative body, my wholehearted 
support for all that you may do to put an end to the destruction of 
human life by the merciless machinery of war, and to lead the nations 
of the world toward the light of mutual tolerance and understanding. 


Name 


Address 
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most impossible to picture a happier combination of 
unselfish idealism and business policy, and even this 
early in the series, it is reported that everyone con- 
cerned, including Squibb, World Peaceways, the retail 
druggist and the public, are delighted with the results. 

Advertising to the laity by ethical drug manufactur- 
ers is something that must be delicately handled. Al- 
though manufacturers of this type want the ordinary 
man in the street to know their names and their reputa- 
tions for quality, they cannot advertise in any other 
way than to build up a strong institutional background 
and offer for sale those ordinary household products 
which are commonly used and which are generally 
approved for common use by the entire medical pro- 
fession. 

Many years ago ethical manufacturers never dreamed 
of advertising to the laity. But with the coming of 
Theodore Weicker as vice-president of E. R. Squibb & 
Sons, this condition was changed. Mr. Weicker dared 
to advertise to the public. Fortunately for Squibb and 
for the future of drug advertising the first Squibb cam- 
paign was based on that immortal slogan, ‘The Price- 
less Ingredient,’’ which is still rated by most advertising 
men as the finest piece of advertising copy ever written. 
There was no question as to the success of this adver- 
tising, it clicked from the start. It marked the dawn 
of a bigger and greater Squibb. 

For many years thereafter, Squibb continued to be 
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the only ethical manufacturer who advertised to the 
public. But during the boom days other ethical man- 
ufacturers, seeing that Squibb was profiting from the 
step it had taken, also dared. Since that time the pub- 
lic has been properly educated to the important place 
which these manufacturers hold in the preservation of 
human life. The public has gotten some of the spirit of 
the research carried on by the prominent manufacturers. 
The reliance of the medical profession upon the drug 
manufacturers has been very delicately brought to the 
attention of the public. 

With the advent of the radio, Squibb—because of 
their position as the leader among ethical manufacturers 
advertising to the public—made two attempts to use 
this medium to their advantage. The first plan was 
fifteen minute health talks by truly outstanding phy- 
sicians who said what they believed without any dicta- 
tion from Squibb. Idealistic as this program was, it 
failed to attract real attention. The second attempt to 
use the radio was through the engagement of the late 
Will Rogers. This program also did not click in the 
manner in which Squibb hoped it would. From that 
time until the nineteenth of last month Squibb never 
again employed the radio. They continued to spend 
their money in institutional and product advertising in 
magazines, car cards and newspapers. 

But recently Squibb was approached by World 
Peaceways,—that idealistic organization interested in 
establishing permanent peace throughout the world. 
For some years World Peaceways has been advertising 


(Continued on page 489) 
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A Mighty Power 


fe Peace 


The House of Squibb has agreed, at the request 
of World Peaceways, to give a penny on each 
of the millions of packages of Squibb Products 
sold in the Drug Stores of the United States, 
to make possible the World Peaceways radio 
crusade to end war. 





Squibb will give these pennies as long as these 
broadcasts are on the air. 


You do not pay an extra penny. Squibb gives 
it and gives it gladly. 

Remember, every time you buy a Squibb 
Product, Squibb gives a penny for peace. 


The World Peaceways Radio Program comes to 
you every Thursday evening at 9:30 o'clock New 
York time, over the Columbia Network. The biggest 
event of the radio week. 

WORLD PEACEWAYS 
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This page is devoted to Mum. Just above and to 
the right, the paper discs are being placed on the 
familiar small-size tin, while below, the caps are 
being fed from a hopper above the large wheel. 
In the lower right-hand corner, is the chute down 
which the finished cartons go ready for shipment. 
All of these series are candid shots, unposed, 
taken while the work is actually going on. 





















THESCENES AT 
OLUMYERS CO. 


RAPHS if JOSEPHINE VON MIKLOS 



















~~ 


— 
> stan al 


e 


AAR AAA 
gt Wi. 


The machine above is bringing up empty Sal 
Hepatica bottles preparatory to filling. At the 
left, Gastrogen tablets are being filled into bot- 
tles, while below that Sal Hepatica is being 
cartoned. Below is the machine which wraps 
the Mum package with transparent cellulose. 
Note the strip running down to the spindle. 











The features of this page are the 
two close-ups of the famous 
photo-electric cells in action. 
At the left, the light is just flash- 
ing while directly above another 
view is shown. This battery of 
four cells on the tube filling 
machine, line up the panelling 
on tubes of Ipana. The operator, 
upper-left, is assisting in the 
tube-filling operation, while the 
two shots below show the car- 
toning of Ipana. 


p % 

Fs 
— 
ae 
—* ee 


md os 
Se > 
oe — 
™naw { 
AAAAAAAL LL) 


ad ° 
ee 
— ae 


+ 


“0 
ss 
- 


at Se 
; 
ee 

avevrver 


} . 


- 


of 9 es ADS. . 


ae 


i. 
/ 

















The photos above show tubes 
of Ingram’s Shaving Cream just 
before and just after going 
through the filling machine. At 
the right, operators are wrap- 
ping Christmas combinations, 
consisting of one tube of In- 
gram’s Shaving Cream, one Rub- 
berset Shaving Brush, and one 
bottle of Vitalis. Below are two 
shots of the filling and capping 
of one-half gallon Vitalis bot- 
tles for the barber shop market. 
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THERE IS NO QUESTION ABOUT IT. 
THE KOLMAR SERRATE PUFF (Patents Pending*) 
HAS WON NATIONAL ACCEPTANCE 


{7 takes away the undesirable rough edge of the ordinary stitched puff. Beautiful in itself, 
it gives a new embellishment to every type of vanity. It portrays and beautifies your pack- 
age and each puff is uniform. You can decorate it any way you wish in one or more colors. 


It is priced moderately and has quickly won friends. The steadily increasing demand for the 
KOLMAR SERRATE PUFF justifies our belief that it has won the enthusiastic acceptance of 
cosmetic manufacturers and the consumer. 

It is available in satin or fabric top, embossed or printed in any design and colors. Lamb's 
wool, woven wool, velour and eiderdown are used as face materials. 








Ask us to send samples and quotations. 
*Infringers of our Patent Claims will be held liable. 


KOLMAR LABORATORIES 


Southern Representative MILWAUKEE, WISCONSIN Eastern Representative ii 













WARREN CURRY Chicago Office M. C. BOYD 
2895 Peachtree Road NORMAN KOLE 67 Osborn Street 
Atlanta, Ga 1035 Merchandise Mart Glen Ridge, N. J. 
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EDYTH THORNTON McLEOD* 
WRITES ON 


SELLING 
PRIVATE 
BRANDS 





IN THE “COSMETIC MANNER” 


Private brand treatment lines have not been as suc- 
cessful as they should, because they have not been mer- 
chandised in the “‘cosmetic manner” and I believe that 
recognition can be definitely brought to private brands 
by having a woman styling the line not only for pack- 
aging but also for creating new preparations and giving 
the background to instill confidence in salesgirls and 
clients. The fate of private brands has been left some- 
what to chance. Excellent formulas alone do not sell 
cosmetics. The need for romance and glamour are a 
necessary background. There is no thought that Louise 
Andre will in any way interfere with the nationally 
advertised lines but rather will Louise Andre take care 
of the woman interested in good cosmetics at medium 
prices. 

The attitude of stores toward private brands has been 
disinterested because there have been no promotional 
features and no glamour, and yes, even buyers like 
romance and glamour attached to cosmetics. To pre- 
sent Louise Andre, there will be a new plan not before 
used for private brands—salesgirls will be trained in 





*D. . . ° ye e oe ‘ 
Promotion Specialist, Associated Merchandising Corp. 
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New York, Chicago, and on the Coast to present the 
line intelligently. The Louise Andre preparations: will 
be kept in line with fashion trends which I believe to be 
the important element today. 

The packages are smart, modern and streamline in 
appearance. Louise Andre Sunburn Cream will now be 
presented in a tube of cream color with designs of black 
and green. I find that Stimulating Creams of brownish 
color must be presented in tubes because women com- 
plain of such creams in jars—the brown ointment gets 
under the fingernails; so the Louise Andre Stimulating 
Cream is to be taken out of jars to answer the definite 
demand. I have added two new shades of powder to the 
already established powder; also the box has been re- 
styled. A new powder is being created, having the new 
base which produces a powder of remarkably adherent 
quality and gives unusual “slip.” This powder will be 
packaged in a new style box but in keeping with the 
line. 

To again stress the fashion influence on cosmetics, the 
fashion for the gorgeous Renaissance colorings bring 
with it a demand for new complexions and a new type of 
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‘Come Up and SEAM Me 
'- Tk ed 
ome Time! 


CELLOPHANE, SYLPHRAP, PROTECTOID, or KODAPAK—the seam is stronger 
than the tissue itself when made with MIKAH *“*CELLU-GUM!" 


Ask DuPont, Sylvania, Celluloid Corporation or Eastman what they think 
of MIKAH ‘‘CELLU-GUMS’’—and you'll understand why we had to build 
(and then expand) a special plant to manufacture these adhesives exclusively! 


HarionAaL ADHESIVES CORPORATION 


New Yo e e Chicago e . Philadelphia r) e Bosto r) ° San Francisco e e and all Principal Cities 
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make-up. Skins must have a porcelain-like beauty and 
cosmeticians would do well to recognize this influence. 
The elegance of this fashion season is decidedly affecting 
make-up. For Louise Andre I have created a new line 
of make-up—the lipsticks in deep, rich colored cases; 
five shades, from the brilliant orange-toned stick to the 
soft henna rose shades. The rouges blend perfectly in 
cream form, and for the rouges new molded cases in 
green and black will be used to harmonize with the 
Louise Andre motif. The new powder foundation will 
create interest because of the mat finish it gives the skin. 
The eye shados will have tops to designate the color of 
the shado. The eye shados are particularly lovely in the 
Of course, the term Renais- 
sance, as applied to color, will soon pass from the 
picture but these soft, rich colorings will remain in 
make-up as in clothes, as women are quick to recognize 


Renaissance colorings. 


their becomingness. 

Why should stores ask nationally advertised lines to 
contribute make-up for their style shows—why not use 
their own private brands? This is a small thing but 
very important. 

Promotional ideas for Louise Andre will be presented 
from time to time—new mask creams, new make-up, 
interesting beauty boxes to stimulate interest and to 
intrigue the interest of the salesgirl who is the important 
factor in presenting any line. 

My first duty here is to build sales-interest in Louise 
Andre, to present new and promotional items as the 
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seasons demand them, and consistent advertising wil 
be used. Letters and bulletins giving news of the Louise 
Andre preparations are sent to the representatives and 
salesgirls each week. Buyers and training directors 
have shown keen interest in these bulletins. I have had 
stationery made for Louise Andre giving it a per- 
This stationery is used in writing 
This gives 


sonalized interest. 
letters to clients and sales representatives. 
tone and smartness to the line. I shall visit the stores 
to do institutional work and I fully believe that private 
brands can be sold successfully by merchandising in the 
accepted “‘cosmetic manner.” 





Make-up and Morale 


The misfortunes of the S. S. “Dixie” during the last 
storm over the Florida Keys, emphasized once more, 
what has been pointed out in these pages again and 
again. That is, that the gals use cosmetics, not for 
superficial reasons alone, but because cosmetics are im- 
measurable assets in reviving and stimulating ego, and 
help tremendously in getting over the rough spots in 
life. That is why girls out of work will go without food 
but not without make-up and why the women on the 
“Dixie” turned again and again to the lipstick, compact 
and powder puff in the midst of the perilous hours 
aground on the Florida reefs. 
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A ound CORNER ON A SALEM So sect 














There are a number of good and sufficient reasons why drug and pharmaceutical houses like this line 
of Salem's round-cornered square containers. In the first place, there is a complete range of capacities— 
17 in all—for packing almost any combination of sizes you might wish. Furthermore, their shape is highly 
practical; the rounded corners facilitating removal of the contents, the wide mouth providing easy access, 


the square shape lending itself to packing, shipping and placing on shelves in a minimum space. Beyond 


that is the fact that these containers ' 
are Salem products, built to Salem yi | al LLASS W(} ' K\ : 
standards of toughness, clarity and 


e e ° e SALEM, NEW JERSEY 
accurate dimensions. Supplied with 


Associated with Capstan Glass Company, Connellsville, Pennsylvania 
continuous thread finish, in either am- 


ATLANTA . BALTIMORE . BOSTON . CHICAGO . CINCINNATI . CLEVELAND 
DENVER . DETROIT . HOUSTON . LOS ANGELES - LOUISVILLE . NEW YORK 
ber or crystal. Ask us for samples. PHILADELPHIA . PITTSBURGH . ROCHESTER - ST. LOUIS . SAN FRANCISCO . SEATTLE 
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NEW MARKETS 
WITH 
NEW MAKE-UP 


By Nina Nestor* 


During the past summer, Produits Nina, has intro- 
duced a new “Lustrous Make-up,” which has met with 
a tremendously successful reception. The most gratify- 
ing feature of this new make-up is the fact that it has 
been, at the same time, a very successful promotion 
item, opening up a new market into which the company 
had not previously made much progress. Our line has 
usually been known as a treatment line designed for and 
used by the mature woman. With the introduction of 
“lustrous,” however, we had an item which was created 
for the outdoor woman of any age, but which had a 
particularly strong appeal for the young and active 
sportswoman. 

In these days, the skin of both the woman of thirty- 
five and the girl of sixteen are exposed to sun and wind 


all summer and most of the winter. In our opinion, 


skins exposed to these conditions needed a special sur- 
Furthermore, we felt 


face treatment or new make-up. 


*General Manager, Produits Nina, Inc. 
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that the average woman wanted a change from the 
heavy make-up and dull mat finish which is the usual 
thing. Those who have gone into sports and out-of- 
door activities of all kinds—and nowadays that includes 
most everyone—particularly felt that ordinary make-up 
was neither suitable nor appropriate. 

To woman such as these, our “lustrous” make-up 
came as an inspiration. To a certain extent, the way 
had been prepared for it by the common custom of 
keeping the skin covered with oil while at the beach. 
Women not only became accustomed to this shiny 
finish, but found that the oil benefited their skins, that 
they looked very outdoorish, and best of all, that they 
looked younger. So when “lustrous” came along, giving 
them all of these advantages but in a smooth, dry finish, 
rather than a greasy one, it was an instantaneous 
success. 

The new make-up was marketed in two sizes, re- 
tailing at $1.50 and $3.50 respectively. As it was a 
true “all-day” make-up, 
constant retouching was not 
necessary and, as it was 
shiny, powdering was elim- 
inated, thus making it a 
fairly economical make-up. 
To complement it, we pre- 
sented a new shade of 
cream rouge and lipstick, 
‘Titian’, brownish in color, 
to harmonize with the 
warm, glistening tanned fin- 
ish of “lustrous.” These 
also retail at $1.50 each. 

With the introduction of 
this new idea in make-up, 
our sales increased from 25 
to 33 per cent. With the 
close of the summer season, 
the sale has naturally fallen 
off somewhat, but we are 
already making plans for 
new promotion in the 
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SNEEZES, COUGHS and RED NOSES 


Damp, cold, rainy weather, sleet and slush will take their toll from now on. Millions of people this fall and winter 
will be rushing into drug stores for cough syrups, cold remedies, laxatives, nose drops and throat sprays. Druggists 


and drug houses will be stocked up and ready. 


Will your products likewise be prepared? Will their appearance bring them into the limelight? Will they be 
sealed perfectly so that they can neither evaporate nor leak? Will they be equipped with closures that are convenient, 


that won’t stick on sticky cough syrup, nor freeze to container tops? 


Two types of Anchor closures are particularly popular for such drug products—the Anchor Amerseal Cap and 
the Anchor Molded Cap. Each has its virtues and its advantages, depending on the characteristics of the product 
to be sealed, the element of package design and the problems of production. 


No matter what type of closure you now use, or in which you may be interested, we would appreciate the oppor- 
tunity of explaining the superior features that Anchor has to offer. 
~ . * 


ANCHOR CAP & CLOSURE CORPORATION 


Long Island City, N. Y. * Toronto, Can. * Branch Offices in Atlanta ¢ Baltimore ¢ Boston ¢ Chicago * GLASS CONTAINERS A CLOSURES 
Cincinnati *¢ Cleveland ¢ Denver ¢ Detroit * Houston ¢ Los Angeles © Louisville * Montreal He SEALING EQUIPMENT 
New York ¢ Philadelphia ¢ Pittsburgh * Rochester * St. Louis * San Francisco ¢ Seattle * Toronto sh RESEARCH hr PACKAGE DESIGN 


5 STAR SERVICE| 
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To solve their individual 
packing problems, three 
different forms of KIMPAK 
are used by Conklin Pen 
Company, Cincinnati Soap 
i Company and American 


2 

i Thermometer Company 

respectively. j : i a 
REG.U.S. PAT. OFF. & Fi 


'OREIGN COUNTRIES 


CREPE WADDING 


2 agama shipping damage 


@ Large or small — glass, metal, wood or other ma- KIMPAK is quickly and easily applied without muss or 
terial — there is a form and size of KIMPAK to ade- waste. KIMPAKmeetsall postal regulations. Itissurpris- 
quately protect your merchandise against damage or ingly economical to use. If youhavea packing problem by 
breakage in transit. The three ——— ——— — — — — — — — — ——— — . all means investigate the conve- 
forms illustrated are typical— FREE! 1935 Portfolio of Kimpak nienceand economy of KIMPAK. 
each solves for its nationally- KIMBERLY - CLARK COR- | Mail coupon today for FREE 
known user a different packing yor sbalagtt deta apsnerat phe” tay portfolio of KIMPAK samples. 

| 

| 

| 

| 

| 








Sart 


problem. Michigan Ave, Chicago? 122 E- 
chigan Ave., cago ; \° 
KIMBERLY-CLARK 
CORPORATION 


42nd St., New York City; 510 W. 
6th St., Los Angeles. 
NEENAH, WIS. 
A : ; Sales Offices: 
wi - P 
thout dirt or foreign parti 8 South Michigan Avenue, Chicago 


cles to scratch or mar. Light pen Sicnsaieiihits 122 East 42nd Street, New York City 
in weight, flexible, resilient, | seccccccscccscccsosccscoces seseececsseeee WAU DFOCUCE IS ....ccccoccerescesceses: De 1-10 510 West Sixth Street, Los Angeles 





KIMPAK comes in sheets, 
pads, and rolls of various sizes 
and thickness. It is cotton-soft, 


Please send us 1935 PORTFOLIO OF KIMPAK. 


Company... 





Attention of. 





| Gentlemen: 
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New Markets With 
New Make-up 


(Continued from page 477 
J page + 


Southern resort areas. An 
important feature of this 
sales increase, was the fact 
that it came mostly from a 
younger group of women, 
than we had 
been able to interest in the 
line. A second interesting 
characteristic was the fact 
that it came chiefly through 
the cosmetic departments of 


previously 


the stores handling the line. 
This latter point was sig- 
nificant when the nature of 
our business is taken into 
account. When we first in- 
troduced the Nina line into 
this country in 1923, we 
made of a method 
which previously had not 
been used. We introduced 
our line through the beauty salons in department stores, 
giving private consultations and complimentary make- 
Each of these 


use 


ups to women who used these salons. 
salons has a permanent consultant, paid by this com- 
pany, to give this service to those who request it. The 
stores themselves cooperate by giving publicity to this 
free service. This was the way our business was built 
and it is through these salons that over half of it is still 
done today. 

We very rarely sell both the salon and cosmetic de- 
partments in one store, preferring to concentrate our 
efforts in one department. It was the sales in cosmetic 
departments, not in the salons which increased tre- 
mendously as a result of this new make-up and the co- 
operative advertising and other promotion we did on 
it. So we knew that we were introducing the Nina line 
to new clients and our observations soon confirmed the 
fact that these were chiefly younger women and girls 
who had not previously been prospects for our long- 
established treatment line. was intro- 
duced last Spring, it has not yet had a tryout in the 
important Winter resorts in the South, and we are 
already making plans for it there and looking forward 
to a bigger year than ever for this new vogue in make-up. 


As “lustrous” 





€no and Candid Camera 


When the Eno Crime Clues program, “The Thin 
Film of Evidence,’ was broadcast from Radio City over 
the NBC-WJZ network October 8, opportunity was 
given candid camera enthusiasts to participate in a 
prize contest. Said to be the first time amateur cameras 
were ever permitted in the studios, the contest will be 
judged by Margaret Bourke-White, Adolf Fassbender, 
_ and Stewart Sterling. 
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Zonite Advertising Plans 


The various products advertised and marketed by 
the Zonite Sales Corporation have been divided into 
three groups according to J. Allen Reeder, advertising 
manager; one group will consist of Zonite Liquid Anti- 
septic, Zonite Suppositories, Zonite Ointment, and new 
products which will employ Zonite as an active ingre- 
dient; a second group will consist of Forhan’s Tooth 
Paste, Forhan’s Tooth Powder, Forhan’s Antiseptic and 
Forhan’s Pyorrhea Astringent; a third group will con- 
sist of the marketing and advertising of Argyrol, Ovo- 
ferrin, and Annette’s Perfect Cleanser. 

The advertising of the products in the three groups 
will be managed by separate individuals; in other words 
there will be three advertising managers to give their 
undivided attention to the three groups of products. 
Mr. Reeder will have charge of the advertising of the 
Zonite group of products. The appointment of the 
men who will be in charge of the other two groups will 


be announced shortly. 


Color Selector 


We've raved about previous editions of this smart 
idea of the Lowe Paper Co. As most of you already 
know, it consists of a large section of Ridgelo colored 
clay coated boxboard. It is arranged so that any com- 
bination of three colors may be brought into view at the 
same time thus furnishing you with innumerable 
ideas for your carton design and color. It’s an old 
favorite of ours and if you haven’t seen the new edition 


be sure to ask for one before they're all gone. 
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These sales-compel- 
ling containers typify 
the fine workmanship 
that is but one part of 
Continental's packag- 
ing service. Continental 
cooperation, extended 
to any manufacturer 
with a packaging prob- 
lem, includes those 
three basic merchan- 
dising ingredients—re- 
search, design and 
package development. 
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SMART® MODERN 


COLOR makes your product easy to 
see. 


COLOR makes your product easy to 
remember. 

COLOR inspires confidence in the 
quality of your product. 

COLOR helps to.insure repeat sales. 
COLOR gives your product a dis- 
tinctive appearance. 

COLOR znsures better display—on 
the counter—in store window's. 


COLOR makes your product smart 
— modern. 


COLOR «advertises your product in 
the home. 


Why not let us tell you 
more about rhe very definite 
Sales Advantages of Color. 
Or, better still, let us send 
you sample §$ so you can see 
how attractive your prod- 
uct will look in Blue. In re- 
















questing samples please tell 
us the nature of your prod- 
uct and the capacities in 
which it is to be packed. 
Maryland Glass Corpora- 
tion, Baltimore, Md. New 
York Representative, 270 
Broadway, New York City. 
Pacific Coast Representa- 
tive, Owens-Illinois Pacific 
Coast Co., San Francisco. 


Maryland Green Tint and Flint Pottles are of the same 


hich quality as Maryland Blue 


MAKES 


YOUR PRODUCT 


STAND OUT 
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MERCHANDISING NEWS 


Drug Store Economics 


Total annual sales of drugs, cosmetics, and liquor in 
the drug stores of this country are placed at $1,000,000,- 
000. About $265,000,000 of this business is done in the 


3,750 chain store units of the country—an average of 


$61,060 per store. The balance of $735,000,000 is done 


by the 54,650 independent stores,—an average of 


$13,450 per store. 

These sales represent over one-half of all business 
done in the drug store, being about 55 per cent. of the 
total sales in the chain stores, and a much higher per- 
centage in the average independent retail store which 
naturally does not sell as high a percentage of other 
goods as do the chain stores. This means that the total 
gross business done by the average chain store unit is 
approximately $111,000, while the total gross business 
done by the average independent retail druggist is less 
than $25,000 per year. Out of this gross must come 
rent, light, heat, clerks salaries, and all the other ex- 
penses of conducting a retail establishment. 

If the Walgreen stores, as an example, earn only an 
average of $5,000 per year on their average yearly 
volume of $111,000 per store, imagine what an inde- 
pendent retailer, grossing only $25,000 per year must 
get along on. 


New Squibb Advertising 


Before adopting the “To Arms for Peace’ program, 
Squibb had planned to concentrate all of its advertising 
in newspapers during this period. Magazines were 
completely out in the cold, the orders being that the 
entire appropriation be spent in newspapers But when 
the $200,000 for the broadcasts were taken out of the 
appropriation, there was only sufficient money left to do 
rather spotty and unimpressive work in the newspapers. 
So the magazines got a real break. Now the plan is to 
use “Saturday Evening Post,” “Colliers,” and one other 
national magazine during the period with a page on a 
product such as Squibb’s Dental Cream, with the out- 
side column on the opposite page on the broadcasts. 
The only other plan is to use several women’s magazines 
during the fall and winter months with pages on cod 
liver oil. 
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Calox Contest Again 


Statistical studies lately completed for the Calox 
consumer contest of last spring indicate the manner in 
which winners assigned their awards. All but five of the 
605 prizes included the choice of cash, drug store mer- 
chandise, or dental service. As a result, druggists 
benefited to the extent of $4,655; dentists’ accounts, 
many long overdue, were settled with $3,525 of the 
prize money. 


Prep Offer 


Prep is now being offered in tubes as well as jars and 
to introduce the new package national advertising such 
as this is being used to make an offer of one full size, 
35-cent tube free, with every purchase of one jar for 


35 cents. 


Use PREP-- #4, 





SHAVING CREAM 


Snap into all-day freshness with PREP. ® 
If you are hard-to-wake-up in the morn- 
ing—Spread on PREP and in 13 seconds 
you will feel gloriously awake—alive 
all over! 

PREP—AND ONLY PREP—contains 
a magic tonic that soothes and freshens 
the skin while you shave— PREP gives 
= the best shave you ever had—and 

eeps you fresh all day! 

Millions of jars have been sold to hard- 
to-shave men—who claim they can shave 
even with a dull blade—and like it! 
Make us prove this claim! 


Make 13-Second WAKE-UP Test 


Put PREP on half your face—put any 
other shaving preparation on the other. 
In just 13 seconds you will have the 
answer! And that miraculous sensation 
of freshness and smoothness will stay 
with you all day. Make this test today’ 
Don’t miss! 


A MILLION TUBES FREE 
Go to your druggist today—he will give 
you a 35c Tube with each 35¢ Jar you 
buy! Use the Tube—and unless you get 
a brand new thrill—and a pile of shav- 













ing satisfaction—return the Jar—and get CLIP THIS COUPON = FU 
your money back—You can’t lose! dealer has sold out his MONTHS 
SHAVING 
Ofer vires October 31, 1935 . Good - Bon: ; " 
cat. ee ee {bea Who risk missiog: COMFORT 
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Metal containers BY BRIDGEPORT impart 
that atmosphere of distinctiveness and charm 


essential to the finest cosmetic products. 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT ‘PHONE: BRIDGEPORT 3-3125 CONNECTICUT 

a EST. 1909 

VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 2 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JARCAPS @ METAL NOVELTIES TO ORDER _ 
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Sales of cosmetic products reached the high value of $142,286,000 for the twelve month period 
ended August 1935. This figure represents an increase in the rate of sales of about 4 per cent over 
that of July 1935 and is 20 per cent greater than for the same period of the previous year. 





Tablets, Capsules and Sales 


Squibb has just introduced this halibut liver oil 
capsule for reasons which make a very interesting com- 
mentary upon consumer buying psychology for this 
type of product. The average layman is apt to take a 
tablet upon faith, believing, but not knowing that the 
vitamins are there. But when he takes a capsule he can 
see the oil and therefore, he feels that he knows that the 
vitamins must be in the capsule in plain sight. It is this 
common reaction, plus the constant detailing of physi- 
cians by those manufacturers who are leaders in halibut 
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liver oil products which has led to a very large share of 
the vitamin market being taken over by halibut liver oil. 

Even so, it is rumored that Squibb still feels that 
their tablet at least is superior to any capsule that can 
be produced. The reason for this is that the tablet has 
some thirty coatings which absolutely preserve it from 
the deleterious action of the air. Further than this it is 
possible to pack tablets in a bottle without danger of 
their sticking. The bottle can be filled with inert gas 
and tightly sealed so that no air can get in. In other 
words all known precautions for protecting vitamins 
can be taken with tablets. 

No capsule, on the other hand, is entirely impervious 
to the air. The softer the capsule, the more the air will 
penetrate the gelatine, and in the case of even the hard- 
est capsule—which is undesirable from a consumer 
standpoint—the air will eventually penetrate and de- 
stroy the Vitamin A at least. Furthermore, capsules 
cannot be packaged in bottles and protected in this way. 
They must be packaged in boxes and kept separate from 
one another to prevent sticking. 

But nevertheless, Squibb feels that this is an instance 
where the manufacturer must bow to the demands of 
the medical profession and the laity even though these 
demands are not proper ones. It would be better for 
the consumers if tablets were generally used in prefer- 
ence to capsules, but the manufacturer must supply 
what is wanted. 
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court of no appeal 


e@ THERE’S no appeal from the verdict that your product gets on the nation’s cos- 
metic counters. A thousand lovely ladies are just as ready to dislike as to like your 
product and its container. We’ve seen and analyzed a number of their judgments 
in our twenty-five years of experience in making cosmetic containers; and we've 
learned a number of factors that make for success or failure when it comes to actual 
sales. Shape, colors, weight, novelty, and design—as well as costs, materials and 
construction—play an important part, a part which our experience fits us to 
evaluate in advance. 

e Our manufacturing and technical facilities have enabled us to set quite a record 
of containers made and sold with success. Perhaps we can help you with your 
container problems; help develop new successes for your line. You'll find us 
exceptionally well-fitted to help your products face the “court of no appeal.” 


Scovill Manufacturing Company, 69 Mill Street, Waterbury, Connecticut. 


SCOVILL 


SCOVILL MANUFACTURING COMPANY, WATERBURY, CONNECTICUT 


Boston Providence New York Philadelphia Atlanta Syracuse Pittsburgh Detroit Chicago Cincinnati 
San Francisco Los Angeles IN EUROPE: The Hague, Holland IN CANADA: 334 King Street, E., Toronto, Ont. 
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10-Cent Air-Spun 


“Ajir-Spun” is now in the 10-cent store and doing so 
well that considerable difficulty in keeping up with the 
demand is reported. 

Coty is using the same method in marketing this 10- 
cent size as it has been using previously on rebottled, 
10-cent sizes of its various extracts. That is to say, the 
George W. Button Corp. has been appointed authorized 
distributor and takes care of the packaging and market- 
ing just as it has been doing on the toilet waters. Thus 
Coty meets the 10-cent size competition without getting 
all snarled up in the details. 





Thus far, with the natural exception of the Embassy 
powder, Colgate and Lady Esther are the only ones 
selling both 10 and 20-cent sizes in the 10-cent stores. 
Whether or not Coty will follow suit and whether or 
not the competition from “Air-Spun” in the 19-cent 
market will seriously bother Lady Esther, the greater 
percentage of whose sales is in this small-size market, 
remains to be seen, but for the present at least, everyone 
concerned is working at top speed to keep sufficient of 
the “Air-Spun”’ packages on the counters. 


Pepsodent’s New Salesmen 


Pepsodent has felt it necessary to add additional 
radio salesmen to help out the immortal ‘Amos ‘n’ 
Andy.” The old reliables continue to plug Pepsodent 
Tooth Paste and Pepsodent Antiseptic, but Al Pearce 
and his gang have been added to carry the banner for 
Pepsodent Tooth Powder and Junis Cream. The latter 
at least, it is reported, has not been selling in volume 
Which Pepsodent considers satisfactory so the new 
program has been added in order that a more direct job 
may be done on these products. Beginning October 7, 
the new program is given over NBC, Monday, Wednes- 
day and Friday from 6 to 6.30 E. S. T. 
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€lmo Goes on the Air 


€lmo, who until now, has confined all promotional 
efforts to a highly developed demonstrator system, has 


just embarked on a radio program directed specifically 


at the New York market. The first program went on 
the air over WHN, New York, on September 25, with 
Margaret Elmo and Mary Elmo and a large party of 
friends in attendance at the studio. The program, a 
half hour romantic dance program featuring Don 
Albert and Jean Craig, in “Beauty’s Court” will be 
given five nights a week and on Sunday afternoon, over 
this station, for at least fifteen weeks. ‘‘Andre, Parisian 
consultant of the House of Elmo,”’ does the commercial 
featuring the uses and virtues of Elmo Texture Cream, 
which is the featured product. 

This marks a decidedly new departure for Elmo in 
more ways than one, for now the line, which has been 
confined pretty generally to department stores, will now 
be marketed also through retail drug outlets, both in- 
dependent and chain. 


From France 


Here is a si mple but effective package for eye shadow 
which Prosper, of Paris uses. It consists of two molded 





parts, in contrasting colors, pivoting on the corner. 
The bottom piece has a cavity in it, into which the paste 
itself, or a small tin containing the paste may be sunk. 


Salesmen Wanted 


This department knows of at least two openings for 
salesmen with contacts and experience in calling on de- 
partment store cosmetic buyers. These men should 
preferably be calling on this trade now with other lines 
but looking for non-conflicting lines to carry on a com- 
mission basis. If you know of any one like this, have 
him drop a line to Merchandising News, % THE 
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’ LIQUIDS...TABLETS 


HANDY! 


The Wheeling Stamping Co. has scored a distinct scoop 





ATTRACTIVE! SHATTERPROOF! 


with this new molded Durez vial. It makes a handy want to pack in it. 


pocket pill package or a shatterproof container for liquids. 
The screw cap can be equipped with a glass applicator 


or swab. 


The sleek, attractive Durez finish will not wear off, for 
it goes all the way through the piece . . . is not applied. 
You can drop the vial on the bathroom floor and it will 


Durez is chemically inert to almost anything you'd 


No matter what type of drug or cosmetic you pack, you 
should be familiar with the advantages of molded Durez 


boxes, jars, closures and display stands. We would be 


bounce... not break! The special acid-and-alkali-resisting Tonawanda, N. Y. 





CREAM JAR @ 


Molded Durez cream jars are safe, 
shatterproof and appealing. They are 
light in weight (reducing shipping 
costs) yet strong. And their smooth 
surface is pleasant to the touch. Sleek, 
lustrous, beautiful . . . they have a 
definite appeal at the point of sale. 


HYPODERMIC SET @ 


All corners of this shiny black Durez 
hypodermic set are rounded to prevent 
accumulation of dirt and germs. The 
entire case can be washed and sterilized 
without affecting the lustrous Durez 
finish. A soft white rubber lining, with 
flexible partitions, protects the various 
parts of the instrument from breakage. 


glad to give you complete information and place our 
laboratories at your disposal. Write (telling us what you 
pack) to General Plastics, Inc., 35 Walck Road, North 





MOUTHWASH MODERNIZED ® 


Lavoris for years used a cork seal. 
Now they use a molded Durez screw 
cap. It comes off and goes on with a 
flick of the fingers . . . is chemically 
inert to the contents ... and provides 
a permanent seal. The trade mark 
is molded into the top of the cap. 


DUREZ THE MODERN PACKAGING MATERIAL e 
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HE old-fashioned, inconvenient tube cap 
that drops on the floor and gets lost is gone. 


In its place comes No-Kap! It is built in the 
neck of the tube. Lift a handy lug. . . it’s open. 
Press down the lug. . . it’s closed. IT’S THE 
FIRST SUCCESSFUL CLOSURE WITHOUT A 
CAP! 

100 tests with tubes containing drugs, cos- 
metics and food products under every possible 
condition prove No-Kap is foolproof—seepage 
proof. 


Not satisfied, still another test was made. Tubes 
of cream and paste with No-Kap closures were 
placed in an oven heated to 160 degrees. There 
they remained for 48 hours. When removed, 


NO-KAP GIVES YOUR TUBED PRODUCT A NEW SELLING POINT 


the clips leaked . . . but the ‘“*NO-KAP” DID 
NOT LEAK! 

Five well-known manufacturers, including 
three nationally-known houses, have already 
adopted the No-Kap closure. 

The No-Kap closure will be available through 
any tube manufacturer in America. It can be 
readily applied to tubes, at a speed of about one 
persecond. At present the National Collapsible 
Tube Co. is in volume production on tubes 
equipped with the device. 

If you are interested in No-Kap closures, in- 
vestigate immediately. Be the next manufac- 
turer to feature this innovation in closures. It 
will give your product a selling point not pos- 
sessed by your competitors. 


NO-KAP CLOSURES (U.S.A.), Inc. 


New York: 331 Madison Ave. Providence: 136 West Exchange St. 
[220R ees = a (Gl HRI eT 
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PACKAGING NOTES 


Photographic Packages 


After all of our shouting about the use of photo- 
graphs in packaging and after the intelligent and 
talented suggestions which Dr. von Miklos made in our 
pages month after month, it is very gratifying to find at 
least our manufacturer who decided to make use of this 
effective and dramatic packaging medium. The man- 
ufacturer is N. V. Nourypharma of Deventer, Holland 


and they are using this very swell baby picture on a 
series of baby food packages which they have. 

And while we are showing these, we couldn't help 
including the same company’s “Nourical” package, 
which you should see to appreciate fully. The broader 
band is in red and the narrow band in black, with the 
lettering and tablet in white. It makes a stunning 
package and one in which our wildest hopes we never 
expected to see calcium gluconate sold. 


Closure Booklet 


Mundet has just published a new, handsomely il- 
lustrated booklet describing its modern closures, includ- 
ing molded closures, sprinkler tops, and decorated and 
plain corks. Copies are available upon request. 
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Bilt-In Mailers 


Here is a new mailer which the Ciba Co. has recently 
adopted for physician’s samples. These new type 
mailers are made like folding cartons and the two views 

shown give you an idea of how 

they look when opened and 

when closed. In addition to 

cone being efficient mailers they 

- also, as you see give an almost 

unequalled opportunity for 

sales talk, description, adver- 

tising, etc. Some other users 

are Tangee, Nuchar, Johnson & Johnson, and Armand. 

American Coating Mills, Inc., of Elkhart, Ind., will be 

glad to give you more complete information about 
them. 


Circular Bottle 


Here’s a nice looking job we picked out of our old 

friend “Shelf 

Appeal” a Brit- 

ish packaging 

paper. It’s a 

bottle Potter & 

Moore uses for 

“Garland,” a 

scent which 

they sell, but 

only in Eng- 

land. Hence we 

were unable, on 

short notice, to 

get a picture of 

it alone. But 

just disregard 

the mystery 

package alongside and concentrate on the round 

bottle lying down in the spot-light. Notice how it is 

built and how the plastic cap slips on and completes 
the circle. 


Gem-Like Decoration 


Du Pont has developed a sort of cloisonne and gem- 
like decorative effect which might be used to advantage 
on powder jars, powder boxes and compacts. It’s 
made of Pyralin and the Gemloid Company in New 
York is working in this material. 
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USE NITROCELLULOSE 


ACQUER 
box Brigg 


bby an 
LS. SII, Viecages 


Coristrane is the hardest season of the year 
for merchandise. Pushing, jamming mobs of shoppers 
with snow-wet gloves or sticky fingers despoil thousands 
and thousands of factory-beautiful packages. There is one 
way to prevent such damage to your products—protect 
them with nitrocellulose lacquer. 


Lacquer is tough. It gleams. A lacquered surface can be 
washed for it is waterproof. It resists grease, oil, acids, {| 
and alkalies. Laequered articles do not stick together; the | 
surfaces do not scuff, Lacquer makes colors brighter; it 
does not yellow: whites. 





Specify a lacquer coating on ae labels, wrappers, 
folder covers, cards. Put it on over printing or use 
pyroxylin-coated box papers. Both protect, brighten, sell. 





HERCULES POWDER, COMPANY witerneteu ls. owas 
INCORPORATED 





: { I AM INTERESTED IN NITROCELLULOSE LACQUER FOR USE 
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NAME COMPANY. 
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A Penny for Peace 


(Continued from page 467) 


in a most impressive manner in some of the finest maga- 
zines in the country. But all of the space used in these 
magazines has been donated by the publications them- 
selves. Because of the fact that broadcasting compa- 
nies cannot slip in another page as can a publisher, World 
Peaceways could get no donations of time on the air 
from the broadcasting companies themselves. It was 
for this reason that they approached Squibb as a logical 
sponsor for a program in the interest of permanent 
peace. 

And Mr. Weicker and other officials of the Squibb 
organization immediately sensed the wisdom of such a 
step. Consequently they obtained a half hour over the 
Columbia network for a period of thirteen weeks, and 
put on the highest type of program, all in the interest of 
peace. 

The opening program is typical of what will follow. 
Deems Taylor, Lucretia Bori, Harold Barlow’s orches- 
tra, Senator Borah, and featured actors. Opening with 
headlines of 1914 and 1935; followed by Viennese music 
which could not be played during the World War; a 
beautiful number by Lucretia Bori; a talk by Senator 
Borah on war; another number by Miss Bori; a ten 
minute dramatization from ““Journey’s End.” 

Other programs will have other prominent singers: 
other prominent speakers such as Senator Nye, Alfred 
E. Smith, etc.; dramatizations of other war plays in- 
dicating the horrors and foolishness of war. 

And the only mention of Squibb is that they are spon- 
soring the program because they are in business to pre- 
serve human life. All that the listener is asked to do to 
go to his nearest drug store and sign the pledge of the 
World Peaceways that he will support the government 
in all that it does to keep us out of war. 

The program goes out over fifty-seven stations from 
coast to coast, and covers an area in which reside 84,- 
000,000 people. In this area are 44,000 of the total of 
58,000 druggists in the country. Out of this number, 
Squibb has selected 35,000 whom they have contacted to 
display the World Peaceways pledge. All signed pledges 
are returned by the druggist to World Peaceways. 

Naturally enough the listener who believes in purpose 
of World Peaceways, and who goes into a drug store to 
sign a pledge, will feel somewhat obligated to Squibb for 
sponsoring this movement. Further than this the retail 
druggists will be impressed by the power of Squibb’s 
advertising, and by the number of friends which the 
House of Squibb is creating for itself. For these reasons, 
and for the reason that the druggists should be grateful 
to Squibb for increasing the drug store traffic through 
these pledges, much more prominence should result to 
Squibb goods in the drug stores of the country. 

The thirteen weekly broadcasts will cost Squibb close 
to $200,000. Just as it happens, this amount of money 
is said to be equivalent to one cent for each of the num- 
ber of packages which Squibb will sell in the thirteen 
weeks of the broadcasts. For this reason Squibb has 


Oct. ’35: 37, 4 


created the slogan of this campaign, “A Penny for 
Peace.” 

From the reception of the first broadcast, there can be 
no doubt about the success of the series. World Peace- 
ways will gain much support as a result of the programs 
which Squibb is donating, and Squibb will gain inesti- 
mable goodwill as a result of its sponsorship. 


Mary Chess Goes National 


(Continued from page 465) 





During this season, too, Mary Chess is adding a 
cream rouge and a rouge compact to the line. In addi- 
tion, there will bea new heliotrope perfume packaged in 
a unique, typically Mary Chess bottle. This will make 
the twelfth perfume and those who have become 
familiar with the outstanding packaging ideas which 
Mary Chess has used, will await with interest the addi- 
tion of these new packages. 

Those who have watched the company’s steady prog- 
ress since its formation will be keen observers of the 
results as it goes national. 





Display Library 
Kay Displays in New York is compiling what they 
say will be a comprehensive and all-inclusive library of 
all available material on every type of display advertis- 
ing. We don’t know whether this has been done before 
or not but it sounds like a good idea. 


Starches, Dextrines and Adhesives 


National Adhesives has issued an interesting and 
attractive brochure on “Some interesting Facts about 
Starches and Dextrines.”” This booklet explains the 
preparation of Tapioca, Sago, and Corn starches (the 
principal materials used for adhesive and sizing pur- 
poses), from the growth of the natural plant to the 
refining of the finished starches, and their subsequent 
“conversion” into dextrines. Copies of this booklet are 
available upon request. 





Priscilla Parker Deodorizing Lipstick in the dollar size. This new 
product contains powerful, yet harmless deodorizing antiseptic 
ingredients to neutralize and deodorize mouth odors. Manu- 
factured by the Parker-Boulding Company, a subsidiary of the 
Coronado Manufacturing Company, St. Paul. 
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TRADE TILL | SEEN, /*: 


LA 
T e e e Youngsters are shrewd. Half their busy days 
are spent in trading. Knives for slingshots. Marbles for 
broken watches. Then they grow up. And they trade their 
dollars for the things you make and sell. When they do, the 
same instinct thatcautioned themto look before saying Yes”, 
still warns them to beware of the pig in a poke. That’s why 
so many thousands of manufacturers of all kinds of com- 
modities use modern glass containers. Products packed in 
glass step right up and say,“See, I’ve nothing to hide.” And. 
when the package is as attractive as it is possible to achieve 
today, they say it so alluringly that the customer finds it hard 
indeed to resist. It is difficult to blast profits out of the buyer’s 
market that exists today, not at all difficult, though, towheedle 
them out in surprising and steady volume with the right pro- 
duct displayed to its best advantage in a sales-producing glass 
package. Let the Owens-Illinois representative tell you about 
the Complete Packaging Service and the Packaging Research 
Division that help increase the profit of those who pack in 
glass. He is as close as your telephone. Simply call the near- 
est office of Owens-Illinois Glass Company, Toledo, Ohio. 








Illustration suggests wide range of smart designs available. Top row, center, is Design Pat. No. 


94746. Center row, right, is Design Pat. No. 89300. Caps by The Closure Service Company. 


OWENS-ILLINOIS 
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UICK identity of members of 
the “‘Goodier” family is as- 
sured through the use of the same 
striking color scheme . . . the same 
smart Armstrong’s Metal Cap on 
each and every package. The com- 
bination of violet and_ brilliant 
orange in labels and closures creates 
a powerful display value for this 
group of products. 

And Universal Laboratories of 
Dallas, Texas—makers of the 
Goodier line—gained other impor- 
tant closure advantages, as well. 
Armstrong’s Metal Caps provide a 
full measure of sealing protection 
and user satisfaction. 

We'd like to show you how you 
can dress up your family of pack- 
ages with Armstrong’s Metal Caps. 
They’re available in a variety of 
standard designs both in single- 
and double-shell. 

Send today for information and 
samples. Also your copy of “A Buy- 
ing Guideto Armstrong’s Closures.” 
Armstrong Cork Products <g@@ 
Co., Closure Division, 913 A} 
Arch Street, Lancaster, Pa. Sees 
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MANATONE is a new food product 
developed by McKesson & Robbins. It 
is said to contain every essential vitamin 
mineral, and other nutrients. 


ADLERIKA packages are striking because 
of the fact that they use silver-coated 
bottles which are set off with blue labels 
and blue lithographed metal caps. Photo, 
courtesy Armstrong Cork Company. 


BOURJOIS is offering their new per- 
fume, La Flamme, in a most attractive con- 
tainer. The round box is flowered, and 
the striking bottle rests on a base. 


DEBORAH MUNROE powder is pack- 
aged in attractive moisture proof jars 
These jars are sealed lithographed metal 
caps of a dainty shade of light blue and 
white. Photo, courtesy Phoenix Metal 
Cap Company. 





















E. R. SQUIBB & SONS have added 
several new products to their line of vita- 
min specialties. The new items are: 
Capsules of Dicalcium Phosphate Com- 
pound with Viosterol; Liquid and Cap- 
sule forms of Navitol—a high potency 
blend of natural fish oils; and Adex 
Capsules—a cod liver oil concentrate 
capsule of twice the potency of Adex 
Tablets. 





PARFUMS WEIL products are packaged 
in a most exceptional and attractive 
manner. The concave bottles with the 
ball tops are very unusual. The larger 
bottle holding powdered perfume, has a 
green base, label and top, but is closed 
with an ivory-white cylindrical cover. 
The smaller bottle, holding perfume, has a 
white base, label, and top, but is closed 
with a green cylindrical cover. The elip- 
tical powder box has a gold base, and a 
slip cover of pure white skin. The rouge 
compact has a copper-gold top and 
bottom, with walnut sides. 














A number of new DUTCH ETHICAL 
PRODUCTS came to us from Holland 
thismonth. These products, manufactured 
by N. V. Nourypherma-Deventer, are 
most modern in appearance. Nourical 
makes use of a photographic label, while 
the other products make use of very 
legible lettering and colors of black, red, 
and ivory. 


ROGER & GALLET package their per- 
fumes in an exceptionally attractive en- 
semble of delicate colors, modern glass 
containers, metallic labels, and plastic 
caps. To Pierre J. Depland, Jr., of Roger 
& Gallet, goes the credit. Photo, courtesy 
Armstrong Cork Company. 


LUCRETIA VANDERBILT Christmas Gift 
Sets are three in number. Set No. 200 
contains Perfume and Powder; Set No. 
400 Eau de Cologne and Dusting 
Powder; Set No. 300 Perfume with 
De Vilbiss atomizer. 
































GLAZO is offering a new combination 
set in a molded plastic box which may be 
had in blue, ivory, brown, orange, green 
or black. 


MERTOXOL—a new antiseptic de- 
veloped by McKesson & Robbins—con- 
tains forty per cent of mercury in organic 
combination. The product is offered in 
three forms: Mertoxol 1000, which is an 
aqueous isotonic solution diluted 1 to 
1000; Mertoxol in Oil, which is an 
odorless 1 to 2500 solution; and Mer- 
toxol Tincture, which is a 1 to 200 alco- 
hol acetone solution. Red caps and 
cellulose wrappers are used to make the 
packages attractive. 


PX MOUTH WASH-—a product of PX 
Laboratories, Detroit—is marketed in a 
package of excellent appearance. Pack- 
ages are sealed with black coated metal 
caps. Photo, courtesy Phoenix Metal 
Cap Company. 
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COLLAPSIBLE , 


TUBES f 
& ] 
TU 


. 
Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 


your service. We cordially invite you to con- 
sult with us on your tube problems Your in- 
quiries will be given sympathetic consideration 



















































WHITE METAL MFG. CO. 
HOBOKEN 


NEW JERSEY 


Chicago Office: Detroit Office: 
Charles A. Rindell, Inc. R. M. Stevenson 
64 West Randolph St. 506 Donovan Bldg. 






NC Al Oita 
F. L. Butz 
393 Seventh Ave. 
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Ritchie designed packages do just that. For Ritchie 


designers have a thorough understanding of merchan- 
dising values, as well as sound package construction. 
They know how to give your package that distinctive 
quality that implies leadership . . . and attracts con- 
sumer interest. Theirs is an intimate understanding 
that has come from 69 years of fine box making. 
There is no premium to pay for distinctive Ritchie 
styling that helps to move merchandise from dealers’ 
shelves. Can we assist you in designing a new package 
for your product? Would you like to have us analyse 
your packaging needs and submit our suggestions for 
an improved, sales-producing package? We invite you 
to use the creative and package styling facilities of the 


Ritchie Organization . . . without cost or obligation. 


Send for “Packages That Sell” 
A style review of modern sales-producing 
packages ... many illustrations of 
striking, idea-giving packages . . . several 


prize winners. Send for it today. No cost. 


W. C. RITCHIE ano COMPANY 


PAPER BOXES - ALLIED PRODUCTS + FIBRE CANS 
8847 BALTIMORE AVENUE, CHICAGO 
New York Detroit Minneapolis St. Paul 
Los Angeles St. Louis Ft. Wayne 


Oct. ’35: 37, 4 











ia 











Aether Method of Applying 









' 





SYLPHSEAL 


(Reg. U. S. Pat. Off.) 














ILLUSTRATING COLORLESS TRANSPARENT SYLPHSEAL CAPS 


Used as supplementary seals under the screw closure. ing of bottle. An excellent protection for content 

These caps are applied wet. They shrink as they of bottle. SYLPHSEAL is made in many other 
| dry, forming a tight film over the neck and open- orades, finishes and colors, plain and printed. 
| Write for samples and prices. 


SYLVANIA INDUSTRIAL CORPORATION 


CAP AND BAND DIVISION 
Executive and Sales Offices: 122 East 42nd Street, N. Y. C. 


Works: Fredericksburg, Va. 


Pacific Coast Representatives: 
BLAKE, MOFFITT & TOWNE, With Divisions in the Principal Cities 











Oct. ’35: 37, 4 





The Drug and Cosmetic Industry 





















































PLOUGH’S famous BLACK AND 
WHITE line of cosmetics has been re- 
dressed in strictly modern containers. 
The line consists of bleaching cream, 
cold cream, peroxide cream, cleansing 
cream, and face powder. 


NORTHAM WARREN offers a new 
Cutex set in a lovely simulated cloisonne 
box which comes in lavender, blue, or 
rust. The set contains liquid polish, 
cuticle and oily polish removers, cuticle 
oil, nail white pencil, and glass tube 
containing cotton, emery boards, and 
rosewood sticks. 


THE GLAZO SET shown is known as 
the ‘Globe Trotter,”” and comes in brown 
leather and in gray aeroplane cloth. The 
case contains two shades of polish, 
polish and cuticle removers, as well as a 
container of cotton. Fitted into com- 
partments on the cover are nail white 
pencil, rosewood stick, file, and emery 


boards. 





PROSPER OF PARIS uses the very at- 
tractive slide cover plastic container for 
eye shadow. 


DODINA LABORATORIES are. intro- 
ducing a Foundation Cream, Plastic 
Masque, and Peach Bloom Skin Tonic. 
Creams are packaged in white opal jars 
with black labels and white lettering, 
closed with black metal caps. The Skin 
Tonic, which is amber in color, is closed 
with a black plastic cap. 


PRINCE DAT CHABELL IS 
new “‘Crownstick’’ contains the same 
smooth indelible cream rouge that dis- 
tinguishes all of the Matchabelli lip- 
sticks. They are delicately perfumed and 
have no taste. The six shades, Scarlet, 
Light, Cardinal, Medium, Raspberry 
and Dark blend with any complexion. 
The case may be had in blue, green, 
black, red or white, each with a gold 
crown top. 


Three new shades have been added to 
the CHARLES OF THE RITZ lipsticks 

Claret, Tiger Lily, a vivid Orange shade, 
and Sunrose, a Rose with a golden tip, 
especially harmonious for use with their 
Sunrose nail enamel. 
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NATIONAL COLLAPSIBLE TUBE CO. 
: PROVIDENCE, R. 1. 


Chicago: C. J. EICHMAN CO. Detroit: J. P. GIROUX CO. - 
355 W. Ontario St., Tel. Superior 7939 2970 W. Grand Blvd., Tel. Madison 5727 
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Leaders in the Drug Industry have re- 
peatedly selected A. C. M. cartons, 
printed on A. C. M. Clay Coated Board, 
to contain their products. The superiority 
of these cartons, and the Clay Coated 
Board on which they are printed, has 
long been recognized. 

We could give you technical reasons 
why our board (made in our own mills) is 
stiffer, whiter, more brilliant than ordi- 
nary board, but more important than any 
of these is the sound mature judgment of 
our clients—great firms, shrewd purchasers 
who want the best and get it, year after 
year from A. C. M. 

If your carton falls short of your 
desire... in appearance ... in 

selling ability ... in con- 
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AMERICAN COATING MILLS INC. 


CARTON DIVISION 
i i 2 we ELKHART, INDIANA 


Wrigley Building 


ATLANTA, GA. 
William Oliver Building 
NEW YORK CITY © 22 East 40th Street 
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A new powder to effect a cameo com- 
plexion that lasts all day is ELIZABETH 
ARDEN’S “ILLUSION CAMEO.” It 
comes in seven shades, one for each of 
the ‘Illusion’ shades and is dusted on 
over the regular powder. The pink box 
with gilt edges has a cameo design in the 
center. 


“RAYDENCE” presented by Sensation 
Cosmetic Co., Inc. is a multiple complex- 
ion aid as well as beautifier. It helps to 
stimulate the circulation, refines the pores 
and texture of the skin, protects against 
chapping and also disguises minor skin 
blemishes. The smooth film of powder 
which “‘Raydence”’ imparts to the skin 
will adhere for hours, both winter and 
summer. It comes in seven shades, Moon- 
shadow, Swan, Peach rachelle, Brunette, 
Peach tan, Continental and Carioca. Two 
size bottles are available, a small one for 
the purse and a larger one for the dress- 


ing table. 





COTY is presenting a combination of 
two of their perfumes in small size bottles 
which are attractively packaged in a blue 
and silver paper covered box with 
dashes of red and yellow. 


PARFUMS CHARBERT have added an 
eau de Cologne to their line. The gar- 
denia odor is hauntingly fragrant just as is 
their perfume. It is packaged in a flask- 
shaped bottle with shaker top. A gold 
knob serves as cap. 


DOCTOR HALEY’S PERSONAL SOAP 
in tubes is said to be the first radical 
change in soap in 200 years. It is said to 
possess unusual cleansing properties, and 
no hand lotion is said to be necessary 
after the soap is used. 


A sleek olive-green and white is the 
HOUSE OF PINAUD’S featured Christ- 
mas package for men, featuring the ‘Beau 
Brummel”’ with nineteenth century beaver 
hat which will be Pinaud’s masculine 
trade-mark from now on. Ann attractively 
restyled ‘‘Lilac Vegetal,’’ shaving cream 
and talc are contained in the package. 
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2 FACTS... 


Explain why STANDARD tubes and applicators are used in 


increasing number by the drug trade. 


@ We understand the need for the highest quality and work- 
manship, and our factory methods assure that these require- 
ments are maintained. 


@ We have developed tubes and applicators especially 
suited to practically any product used in the drug trade. 


Many of these specialized products are described and illus- 
trated in our catalog. We will be glad to send it to you. 


STANDARD 


SPECIALTY AND TUBE COMPANY 
NEW BRIGHTON PENNSYLVANIA 





~~, 
resenting — 


five leading applicators 














oS 
for eye iodine for deodorants for nail for 
washes applicator etc polishes nose drops 
(patented) (patented) 
Glass Products manufacture a wide selection of smart looking 
containers, closures, rods and other glass specialties. Perfectly 
matched and fitted to eliminate delays in your assembly 
line,—and at a price that will please you. We will gladly fur- 
nish samples in any desired finish without cost or obligation to you. 


lass PRODUCTS Co. 


VINELAND, NEW JERSEY 
























New York Representative 
H. T. Warren, Room 1004, 200 Madison Ave. 














RIEGELINE 


FOR 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


a 
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Designed to Guard the Integrity of the Contents 


DODG 





Modern manufacturers 


: demand SHEFFIELD TUBES 
«© © © Our TWO modern plants 


assure you of speedy deliveries. 


Write us for further information 


NEW ENGLAND 
COLLAPSIBLE TUBE COMPANY 
New York 


Chicago New London, Conn. 





BOTTLES and JARS 


@A full line of bottles and jars always 
in stock for immediate delivery. 


These are ° DRESSING 
TABLE” Closures 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 


stock. HAT’S a “Dressing Table Closure” ? 


@ Perfume boules, stendard moulds or It’s the kind your bottles need to take 
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special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 





them off the store counter and put them 
on the dressing tables of a million modern 
American women. The kind that opens and 
closes with no fuss or bother. The kind 
that keeps the contents inside when the 
bottle tips over. The kind that looks as 
smart and modern as the lady, young or 
young-thinking, who uses it. 

And this is an accurate description of 
the Dodge Molded Closures which we 
have just supplied Henry Tetlow Company. 
And in addition Dodge Molded Closures 
are not expensive. Send us samples of your 
own bottles, and we will fit them up in 

Bt modern Dodge style. DODGE CORK 
’ COMPANY, INC., LANCASTER, PA. 


CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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SWINDELL 


MACHINE - MADE 


BOTTLES 
Jie pie 


No. 
ae As 39 A-347 


A273 
MINUS: 292047 scars 


i SZ 777) glass 


Atstriibulion 





HESE machine-made bottles compare favorably with fine hand- 

blown bottles. Our patented Form Blank process eliminates mold 
scars and insures an even distribution of glass. They are supplied 
in various popular sizes to meet almost every need of the perfumer 
and cosmetician. 


We also offer distinctive hand-blown bottles. Like our machine-made 
bottles, these may be had in stock designs or we will gladly create 
a design for your exclusive use. 


Bo. or He NC WG be 
Eat Whitehoue we WEINDELL BROTHERS = [ian Cus 


40 Court St. as : East Edificio Moenck 
INCORPORATED ; Quintana 909 
BALTIMORE : 4 MARYLAND 
Los Angeles Et Sa ze . Chicago 
Baldwin & Baldwin New York Office 200 Fifth Avenue James T. Johnson 
819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 
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ETHYL ALCOHOL PRODUCTION 





(moving twelve-month averages, ieee 





Production 1934 
1000 Jan.-July 92,788 
proof July 13,702 
gals. June 12,998 

Sales 
1000 Jan.-July 85,482 78,970 
proof July 17,016 12,693 
gals. June 11,219 10,759 





4th QUARTER PRICES UNCHANGED; 
PRODUCTION AND SALES INCREASE 


Contract prices for fourth quarter de- 
livery on industrial alcohol formulas 
were renewed at the same schedule in 
effect at the close of the preceding three 
months’ period. Quotations on the re- 
vised specially denatured alcohol formu- 
las which went into effect on the first of 
the month were also unchanged. 

Production and sales figures released 
for the month of July and shown above 
are both considerably above the compar- 
able period of last year, with sales show- 
ing a gain of 34 percent. Market condi- 
tions are considered favorable and in- 
creasing demand from the industrial 
trade plus the requirements for anti- 
freeze should establish further increases 
before the year end. 


APPROACH OF COLD WEATHER 
BOOSTS SALES OF SUPER PYRO 


With the sale of Super Pyro Anti- 
freeze to more than four and a half mil- 
lion motorists as the goal for this winter, 
U.S. I. is now confident that the quota 
will be reached before the end of the 
35-36 season. 

Securing a larger number of wholesale 
distributors handling Super Pyro, plus 
sales of this popular anti-freeze to major 
oil companies and other national retail 
outlets has resulted in excellent distribu- 
tion throughout the country. The early 
approach of cold weather has been ac- 
companied by a large increase in the 
number of signed dealer orders received. 
Nearly one-half of the 60,000 dealers 
who will handle Super Pyro have already 
been supplied with station displays. 

Billboard posters in the northern parts 
of the country are scheduled to appear 
the end of this month and be continued 
through December. The first of a series 
of newspaper ads to be released coinci- 
dent with the approach of freezing 
Weather will inaugurate this part of the 
consumer advertising campaign. 





paid. 
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‘Destruction of 


Marks and Brands” 


The attention of all users of pure and 
denatured alcohol is again called to the 
fact that Federal Regulations provide for 
and compel the complete destruction and 
obliteration of stamps, marks and 
brands on any package of alcohol. This 
must be done at the time the package is 
emptied, and applies to both containers 
for pure alcohol and denatured alcohol 
alike. 

Recently several cases of non-compli- 
ance with these regulations were re- 
ported and it is urged that all manu- 
facturers and other users of industrial 
alcohol see that this matter is brought to 
the attention of the proper person in 
their employ to insure strict compliance. 

Article 149 of Regulations 3, pertain- 
ing to denatured alcohol reads as follows: 

“Dealers in and manufacturers using de- 

natured alcohol must not destroy or in any 

wise alter or disturb any of the marks or 
brands required to be placed on packages 
containing denatured alcohol until such 
alcohol has been entirely removed from 
the packages. When the packages have 
been emptied, all the marks and brands 
must be at once completely obliterated, 
except the symbol indicating the name of 
the denaturer and the serial number re- 
quired to be embossed on packages of com- 
pletely denatured alcohol by Article 111 of 
these regulations as amended.” 

and Article 69 of Regulations 3, pertain- 

ing to pure alcohol, reads, in part, as 

follows: 

“Every person who empties or draws off 
or causes to be emptied any alcohol from 
any package bearing any mark, brand, or 
stamp required by law or regulations must 
at the time of emptying such package 
efface and obliterate such mark, brand, or 
stamp. ... The terms ‘efface and oblit- 
erate’ must be understood to mean a com- 
plete destruction, so as to leave no part or 
portion of the marks, ai or brands 
legible or intelligible. 


ALCOHOL INSTITUTE ARRANGES 
SALE OF ANTI-FREEZE TESTERS 


For the convenience of individual own- 
ers of garages and filling stations, the In- 
dustrial Alcohol Institute has arranged 
for the retail sale and distribution of 
alcohol anti- freeze testers this winter. 

7 A new type tester for 
use only with denatured 
alcohol and known as the 
“Frigid-O-Meter” will be 
offered this season. It is 
of new design, especially 
constructed for use with 
the new car models which 
have the radiator filler- 
‘ap under the hood, and, 
of course, may be used 
with the older models 
having exposed radiator 
caps. In addition, it is 
“shock-proof,” having 
special flexible rubber 
couplings in the float and 

ie "| glass barrel to insure 

longer service and reduced breakage. 

The testers retail at $1.50 each, post- 
Orders should be sent directly to 
Alcohol Institute, Inc., 














NEW S. 0. FORMULAS AVAILABLE; 
PHYSICAL DATA ANNOUNCED 


Use of the four revised specially de- 
natured alcohol formulas, authorized by 
Treasury Decision 4578 for use in the 
manufacture of perfumes, barber supply 
preparations, etc., using tertiary butyl 
alcohol as a denaturant, went into effect 
October first. 

The revised formulas, 39, 39-A, 39-B 
and 40 are now available at the U.S.I. 
plants and orders may be placed with any 
U.S.I. office. (Complete details on the re- 
vised formulas were given in the Septem- 
ber Issue of ALCOHOL NEWS.) 

Some of the more important physical 
characteristics for the revised formulas, 
and also for the recently authorized rub- 
bing alcohol formula, S.D. No. 23-G, 
which became effective July first, are 
given below: 





S.D. Specific Weight 
Formula Gravity per gal. 
Number at 60°/60°F. at 60°F. 

23-G 0.8153 6.790 

39 0.8217 6.844 

39-A 0.8168 6.800 

39-B 0.8223 6.848 

40 0.8153 6.790 

Percent 

S.D. 190 proof Apparent 
Formula Alcohol by Proof 
Number Volume at 60°F. 

23-G 90.62 190.25 

39 98.02 186.87 

39-A 99.48 189.47 

39-B 97.40 186.56 

40 99.86 190.28 


These figures were determined from 
the finished formulas made up at U.S.I.’s 
3altimore Plant and are listed for the 
convenience of the trade. 








“WEIGH-TANKS” in the bonded warehouse of 
U.S.L.’s alcohol plant at Baltimore, Md. These 
large storage tanks for handling pure alcohol 
are set upon specially constructed scales to 
enable an accurate weight check of both con- 
tents and withdrawals to be made at all times. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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CHANGES IN DESIGNATION 
OF REVISED S. 0. FORMULAS 


Following the substitution of tertiary 
butyl alcohol as a denaturant for S.D. 
Formulas Nos. 39, 39-A and 40 in place 
of a choice of acetone or isopropy] alco- 
hol, a change in the common method of 
designating these formulas has been 
made. 

Formerly, when made up with acetone, 
the formula was indicated by its number 
only, and when made up with isopropyl 
alcohol the symbol “‘M” was added; for 
example, “‘S.D. 40M” showed that iso- 
propyl] alcohol was used while “S.D. 40” 
indicated acetone was the denaturant. 

The symbol ‘‘M” will no longer be used 
as the choice of these two denaturants 
has been eliminated. The formulas will 
therefore be indicated as: S.D. 39-1 or -2 
(the -1 indicating sodium salicylate and 
the -2 being used to indicate salicylic acid 
U.S.P.) ; S.D.39-A-1 to -5 (the figures -1 
to -5 indicating which of the five other 
authorized denaturants is used); and 
S.D. 40. 


LOW COST COMMERCIAL PRODUCTION 
OF CROTYL ALCOHOL ANNOUNCED 


Development of a new method for low 
cost production of crotyl alcohol in pure 
form was made known at the recent west 
coast meeting of the A.C.S. 

Crotyl alcohol, reported to be of great 
usefulness in both medical and industrial 
chemistry, has been obtainable in the 
past only in impure form and at prohibi- 
tive cost so that its exploitation has been 
hampered. 

By the new method, developed at the 
University of California at Los Angeles, 
the crotyl alcohol is derived from cro- 
tonic aldehyde which in turn is produced 
from acetylene. 


CO. PROVIDES NEW METHOD OF 
STORING FOOD PRODUCTS 


A new method for the preservation of 
fruits and meats which involves the use 
of carbon dioxide, an important oe 
by-product, is now used extensively 
the United Kingdom, according to a re- 
port from the Chemical Division of the 
Department of Commerce. 

Just how this gas preservation system 
works is not stated but it is said that the 
foods so stored retain their full flavor and 
freshness. In support of the system, it is 
reported that gas storage space has been 
quadrupled in the past three years and 
that many vessels carrying meats from 


(Continued in Column 2.) 











ALCOHOL USED IN NEW METHOD 
OF DETERMINING QUALITY OF PEAS 


In a new objective method of deter- 
mining the quality of canned peas, the 
percentage of alcohol-insoluble solids has 
been found a useful index for measuring 
this factor. 

During 1934 a comprehensive study 
was undertaken by the New York State 
Agricultural Experiment Station of the 
applicability of chemical determinations 
of the quality of canned peas and to pre- 
dict the quality of the canned product 
from the raw material. 

Several hundred samples, of three 
varieties and localities were analyzed be- 
fore canning and after canning and three 
months’ storage. Total solids, water- 
insoluble solids, and alcohol-insoluble 
solids were determined and results com- 
pared with the quality as determined by 
scoring. 

It appeared from the experiments that 
the proportion of alcohol-insoluble solids 
which includes starch, dextrin, hemicel- 
luloses, proteins, and fiber is a good in- 
dex of the maturity and quality of canned 
peas. The alcohol-insoluble material is 
said to be more sensitive to the changes 
in composition during growth than the 
proportion of the total and water-insol- 
uble solids, both of which were recom- 
mended for quality determinations. On 
the basis of this study, the ranges for 
different grades were as follows: 


Percent alcohol- 


insoluble solids Grade 

Less than 14.5 Fancy 

PALS DOMINO. 55 :d bo eae wae Extra Standard 
20.0 to 23.0 Standard 
Above 23.0 Substandard 


For 250 samples analyzed, the grades 
as determined by the alcohol-insoluble 
solids using the above limits showed but 
little variation from grades obtained 
from scoring. It is hoped that this 
method will be found a useful basis for 
future development of scientific objec- 
tive grading methods. 





(Continued from Column 1.) 
Australia to Great Britain are having 
their refrigeration chambers changed 
over to gas storage. 





The 1935 revised edition of the Manual of 
Pharmaceutical Standards is now ready for 
distribution and copies may be obtained 
from the American Drug Manufacturers 
Association, 506-507 Albee Bldg., Washing- 
ton, D. C. This new edition was prepared 
by Combined Pharmaceutical Contact Com- 
mittee of the American Drug Manufacturers 
Association and the American Pharmaceuti- 
cal Manufacturers Association in coopera- 
tion with the Food & Drug Administration. 
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| TECHNICAL DEVELOPMENTS | 











The items in this column are gathered 
from many varied sources. Further infor- 
mation on any of them may be obtained by 
writing to U.S.1. 


A new inhalation anesthetic has recently been 
placed on the market. It is reported to con- 
sist of vinyl ether to which is added a small 
percentage of absolute alcohol and a non- 
volatile oxidation inhibitor. 

U s | 
A small bottle filling machine has recently been 
announced for filling containers of all types 
from vials to quarts. It weighs but 50 pounds, 
is portable, and low in cost. A rotary air 
pump with but four moving parts replaces 
the reciprocating type pump and the vacuum 
pump is driven by a flexible coupling direct 
from the motor shaft. Separate filling heads 
are provided to fit different size bottles. 

U ~" | 
Tracing the history of dentifrices, a recent in- 
vestigator reported that before tooth paste 
(as we know it) was introduced about 1900, 
pasty substances were made as early as 1847 
from various chemicals blended with honey 
and syrup. Two other earlier forms of denti- 
frices were the tooth tablets introduced in 
1868, and tooth soaps which enjoyed consid- 
erable popularity from 1880 to 1900. 

U > | 
A small portable label pasting machine that ap- 
plies and spreads glue on labels of all shapes 
and sizes has been announced. An electrically 
driven mechanism carries the label through 
the glue applicator and spreader which may 
be adjusted to secure coatings of varying 
thickness. 

U S | 
A new therapeutic compound said to be useful 
in combatting pneumococcic infections has 
recently been patented. It consists of ethyl- 
hydrocupreine, sulfosalicylic acid and hex- 
amethylenetetramine in proportions of 1, 2 
and 2 molecules respectively. It is prepared 
by combining the constituents in an alcoholic 
solution and evaporating in vacuo. 

U S \ 


Vitamin E is believed to be one of the higher al- 
cohols according to investigators at the Uni- 
versity of California. Analysis of a concen- 
trated extract of the vitamin containing sub- 
stance of wheat-germ, known to be rich in 
vitamine E, showed it to consist of molecules 
containing 27 carbon atoms, 50 hydrogen 
atoms and 2 oxygen atoms. 
U S | 

A new laboratory aspirator for cleaning and 
grading granular material, determining per- 
centages of light and heavy products or pre- 
paring samples in advance of production, 
has been announced. It operates by a motor- 
driven blower mounted at the top of a 
cyclone separator. The material to be treated 
is passed through an air stream moving up- 
ward which removes lighter particles, for- 
eign matter, etc., and allows the cleaned or 
graded material to fall through into a re- 
ceiving hopper. 





U.S. INDUSTRIAL ALCOHOL Co. 


WORLD’S LARGEST PRODUCERS OF 


SPECIALLY DENATURED-Al/l Formulas ¢ 
SOLOX -The General Solvent ¢ 


Executive Offi ri? 


00 East 42nd Street, 


ETHYL ALCOHOL 


COMPLETELY DENATURED -A/l Formulas ¢ 
PYRO -The Standard Anti-Freeze ¢ 
PURE (190 PROOF) TAX PAID—TAX FREE 


P.-Ethyl @© WEBB’S-Ethy/ 


New York, N.Y. 
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ANHYDROUS-Denatured ¢ 
SUPER PYRO -The Rustproof Anti-Freeze 


INDUSTRIAL ALCOHOL 


ABSOLUTE- Pure 


Branches m all Principal Cities. 
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NEWS 


Companies 


American Aromatics Formed 
American Aromatics, Inc., has been 
formed by Arthur W. Mudge, of Organic 
Products, Mamaroneck, N. Y.; Michael 
Lemmermeyer, sales manager of Givaudan- 
Delawanna, Inc.; and Edwin T. Booth, 
perfumer of Givaudan-Delawanna, Inc. 





A. W. MUDGE 


The new company has executive offices at 
15-17 E. 30 st.. New York, and factory at 
Stamford, Conn. 

The new company will start with several 
foreign connections in Spain and in France. 
Also arrangements have been made for 
supplies from the French colonies pro- 
ducing products such as geranium, ylang 
ylang, clove spice, and vanilla beans. A 
laboratory and adequate handling facil- 
ities for the storag’ of raw materials are in- 
corporated with the New York office. New 
and enlarged plant facilities are now being 
completed by the recent purchase of a 
large modern manufacturing unit in Stam- 
ford, Conn. where the operations of the 
present Mamaroneck plant will shortly be 
transferred. 

Arthur W. Mudge, a graduate of M.I.T. 
(1914), was, prior to the war, engaged as 
research chemist on dyes and interme- 
diates with a subsidiary of the General 
Chemical Co. During the war he served 
for two years with the 22nd _ infantry, 
holding the rank of captain at the close 
of the war. 

After the war he started with Antoine 
Chiris Company, working first in the sales 
department, and then being sent to the 
Paris office where there was given to him 
every Opportunity to visit and study the 
operations in the main plant at Grasse, 
and the general handling of their large 
colonial enterprises. He returned to this 
country at the time the Delawanna plant 
was sold, and was an officer of the original 
company which effected the change from 
Antoine Chiris at Delawanna to the 
present Givaudan-Delawanna, Inc. 

Following this, Mr. Mudge left the in- 


Oct. 35: 37, 4 


M. LEMMERMEYER 


dustry for a few years to become asso- 
ciated with his father in the lithographing 
business, but he returned to take charge of 
the aromatic chemical division of the 
Newport Chemical Co. and continued for 
two years in that capacity for E. I. 
duPont who purchased the Newport Com- 
pany. Mr. Mudge left the duPont Com- 
pany a little over two years ago to start 
his own company, Organic Products, Inc., 
and during this period has been building 
ona conservative basis the groundwork for 
a general business in the manufacture, im- 
portation and sale of essential oils and 


E. T. BOOTH 


aromatic chemicals. Mr. Lemmermeyer 
and Mr. Booth have acquired substantial 
interests in this new venture. Vir. Booth’s 
interest in the business means that it will 
start with a splendid equipment for the 
manufacture and development of  spe- 
cialties —a phase of the perfume business 
which is becoming every year more and 
more important to the users of essential 
oils and allied products. 

Michael Lemmermeyer has been in the 
essential oil and aromatic chemical in- 
dustry for more than 28 years, for the past 
ten years having been general sales man- 
ager of Givaudan-Delawanna, Inc. Mr. 
Lemmermeyer entered the business as 
office boy for George Lueders & Co., in 
March 1907. He held various clerical 
positions with the company in New York, 
and in July 1921 was transferred to 
Chicago as branch manager. In October 
1924, together with Dudley F. Lum, he 
organized the firm of Lum & Lemmer- 
meyer, which concern operated success- 
fully for three years, and was then taken 
over by Givaudan-Delawanna, Inc. 

During the war, Mr. Lemmermeyer 
served for 19 months with the 77th Di- 
vision, seeing action in several offensives. 
While stationed at Camp Upton, prior to 
going overseas, he served as cartoonist on 
the Camp paper. 

Mr. Lemmermeyer was born and edu- 
cated in New York City. 

Edwin T. Booth, a member of a family 
of nationally known perfumers, started his 
career shortly after completing his educa- 
tion in 1910. His first position was with 
the Lundberg Company, makers of 200 
famous perfumes and toilet preparations 
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of that day. As perfumer, officer and di- 
rector of this firm he continued until 1920 
when he became an officer and director of 
Pacquin, Inc. 

In 1924, Mr. Booth accepted the po- 
sition of perfumer for the new firm of 
Givaudan-Delawanna, Inc., where his 
duties not only covered the creation and 
duplication of thousands of compounds 
for perfumery, but, by reason of his tech- 
nical knowledge and familiarity with aro- 
matic chemicals, he largely influenced the 
quality of the materials produced over 
which he had final control. During the 
war Mr. Booth was chiefly responsible for 
a line of well-known compounds and spe- 
cialty bases which found favor in this 
country and which enjoyed a considerable 


sale. 


Parento's Chicago Branch 

Compagnie Parento, Inc., Croton-on- 
Hudson, New York has opened a branch 
in Chicago at 441-445 South Dearborn 
Street. This new branch will be managed 
by Edward J. McBrady. Complete stocks 
of all Compagnie Parento products will be 
carried at the Chicago branch for the con- 
venience of customers in that territory. 

This office rounds out Compagnie Pa- 
rento’s facilities for service to the trade as 
stocks will now be shipped from Chicago 
as well as from Croton-on-Hudson, N. Y. 
and Toronto, Canada. The company, in 
addition, has offices in New York, Detroit, 
Los Angeles, San Francisco, Seattle, and 
Portland, Ore. 


Magnus Contest 

Magnus, Mabee & Reynard, Inc., New 
York, will award 100 cash prizes, amount- 
ing to $2,000, to those who supply three 
words that will make the phrase “Forty 
Years of M. M. & R... a complete 
slogan that will best characterize the qual- 
ity and dependability of the company’s 
products. This contest was launched in 
celebration of the firm’s 40th anniversary 
and is open to druggists and drug whole- 
saler’s salesmen throughout the country. 
Jamieson Appoints Scervini 

Frank A. Scervini, formerly president of 
Jamco Products Co., eastern distributors 
for C. E. Jamieson & Co. of Detroit, Mich., 
has been appointed eastern sales manager 
of the Detroit concern, according to W. G. 
Sonneman, Jamieson’s general sales man- 
ager. Mr. Scervini started the distribu- 
tion of Jamieson’s Clinic line in the estern 
territory about a year ago. 


Upjohn in Atlanta 


Upjohn Co., Kalamazoo, is constructing 
a warehouse and distributing plant at 
Atlanta, Ga., on a site recently purchased. 


Western Now Weco 


The Western Co., Chicago, announces a 
change in name to Weco Products Co. 
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For Dentifrices 


Every experienced manufacturer who has worked with dentifrices knows that there is 
many a slip between the mixing of his finished product and its use weeks later. 


Specific cases have shown that too often the trouble can be traced to the use of a 
soap which is chemically or physically at variance with some characteristic of a particular 
dentifrice formula. 

The exacting buyer must consider the following points in choosing the proper type 


of soap: 
Color; taste; moisture content; mesh; litre; free sodium carbonate; alcohol residue; water 


residue and todine value. In addition of course, the soap must contain no free alkali. 


POWCO BRAND Neutral Powdered Soaps offer you this selective buying basis. 
Convince yourself as so many other manufacturers have done. 










MAY WE SEND SAMPLES? 


For Shaving Creams 


Here is a product which removes all uncertainty from shaving cream manufacture. 
Let us send you a sample, with working directions, which will prove the economy of 
operation and the high quality product secured by using this base. 


CHEAP QUINCE SEED... 


“e 


far down’ the prices 


N S d Regardless of how 
ever ave are you have to meet, you can never cut your 


costs by cutting your Quince Seed prices. 


A Dollar On In the current game of ‘matching prices,’ 


the rules continue to demand that of “‘matching 


quality..’ You do both, and win easily with 


Any Formula POWCO Tested Quality Quince Seed. 


SEND FOR SAMPLES AND COMPARE 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 














Dow Wins Suit 

The Dow Chemical Co. won the suit 
brought by the Monsanto Chemical Co. 
and Swann Research Co. of Birmingham, 
Ala., in which patent infringements were 
alleged, when Federal Judge Arthur J. 
Tuttle sitting at Bay City held the 
patents were void and lacking in invention. 
The suit was dismissed. 

It was claimed by Monsanto that proc- 
esses for producing diphenyl by preheating 
and sudden cooling were covered by their 
patent and that a second patent covering 
the putting of benzol vapors through 
tubes “rapidly and at a turbulent flow” 
had been infringed upon. 

The court held that “these patents, if 
they have any validity at all, are broad 
and basic. . .The things described in 
these two patents are so basic, and broad 
and far reaching and fundamental that no 
one is ever going to be, during the life of 
these patents, able to make any diphenyl 
on a large scale without infringing the 
language of these patents if interpreted 
the way it is intended.” 


Fritzsche in New Home 

Fritzsche Brothers, Inc., New York, has 
moved to its new location on the twelfth 
floor of the Port Authority Commerce 
Building, 76 Ninth avenue at Fifteenth 
street. The new quarters are far larger 
than those at the corporation’s former loca- 
tion at 78 Beekman street, and form the 
largest single unit occupied by a company 
in that building with the exception of the 
space used by F. W. Woolworth. 


McK & R Sales Up 


McKesson & Robbins, Inc., drug man- 
ufacturers and distributors, report net 
sales of $10,675,535 for August, 1935, as 
compared with $9,911,966 for August, 
1934, an increase of $763,568, or 7.70 per 
cent. 

Sales for the first eight months of 1935 
aggregated $84,274,641, as compared with 


$81,071,035 for the corresponding period of 


1934, an increase of $3,203,605, or 3.95 per 
cent. 


Plough Plans Halted 

The plans of Plough, Inc., to erect a 
new $400,000 home in Memphis, recently 
struck a snag when the city declined to 
issue a building permit on the grounds that 
the corporation sought to build an indus- 
trial plant in an ‘“‘A” residential district. 
The corporation immediately filed an 
appeal from the ruling with the city board 
of adjustment. 


Mallinckrodt Builds 
A $60,000 permit has been issued to the 
Mallinckrodt Chemical Works, St. Louis, 


for the construction of a three-story 
laboratory building at Second and Mal- 


linckrodt streets, there. 


Oct. ’35: 37, 4 


Lueders Golden Anniversary 

On the night of October 10, 
Lueders & Co., New York essential oil 
house, gave a banquet to all their em- 
ployees in celebration of their golden anni- 
The celebration was held at the 


George 


versary. 
Hotel Warwick and the entire office and 
factory staff, numbering some 75 employ- 
ees, were present to celebrate the success 
and growth of the company during the half 
century of its existence. 

The widespread business now known as 
George Lueders & Co. had a very modest 
beginning on October 10, 1885 at 13 Gold 
For several years previous to the 
Mr. 


street. 


establishment of business 


his 


own 





F, J. LUEDERS, Sr. 


Lueders had travelled extensively for a 
prominent Grasse house, only in 
America but in practically every country 
in Europe. This policy of direct contact 
with the trade was carried on by Mr. 
Lueders well into his late years, so that he 
numbered a great many customers of his 
company as his personal friends. 

For nine years the business was operated 


not 


as an individual enterprise, but by 1894 





E. V. KILLEEN 


expansion reached a point where a partner- 
ship was formed with himself as senior 
partner and Ferdinand Weber and Henry 
J. Heister as his associates. Subsequently, 
larger quarters were taken at 213 and 
later at 218 Pearl Street, the business 
eventually moving to its present location 
at 427 Washington Street. 

In 1906 the business was incorporated 


under its present name with Mr. Lueders 
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as its active head, a position he held until 
1931, when he assumed the position of 
chairman of the newly created board of 
Edward V. Killeen, one of the 
oldest the organization in 
point of service was elected president. At 
the time of his election to the presidency 
Mr. Killeen had already seen 15 years 
service as vice-president and general man- 
ager. Mr. Killeen has continued the policy 
of personal contact with the consuming 
trade until after his almost 45 years with 
George Lueders & Co., it has become a 
tradition of the house. 

George Lueders & Co. take considerable 
pride in the average length of service of 
employees of the company which average 
over twenty years. All officers of the com- 
pany have many years of service to their 
credit. 

The officers of the company now are 
Edward V. hilleen, president; Frederick J. 
Lueders, a son of the founder, vice-presi- 


directors. 


members of 





Stiles-Merrill-Stiles 


F. J. LUEDERS 


dent; Ferdinand Weber, treasurer; F. G. 
Buehler, secretary; and George J. Waege- 
lin, assistant secretary. George kK. Lue- 
ders, another son, and Harry W. Heister 
are directors. 

Mr. Lueders died in 1933 after more 
than 47 years’ activity in his own business 
and well over fifty years in the essential 
oil trade. He did live, however, to see the 
business grow to international proportions 
with branches in Chicago, San Francisco, 
Montreal and Mexico City. 


Drug Store Products Changes Name 
The Drug Store Products, Inc., an Ohio 
corporation, of Cleveland, Ohio, dis- 
tributors of ““Feminex,” has, through its 
president, signed an agreement whereby it 
will change said corporate name to Drug 
Store Preparations, Inc., said change to 
take effect as soon as possible. This 
change has been made in order to avoid 
possible confusion in the drug trade with 
The Drug Products Co., Inc., a New York 
corporation, of Long Island City, New 
York, which was incorporated in 1913. 


Keller Moves 

Frederick D. Keller, drug broker and 
import agent has moved his office to larger 
quarters on the same floor at 150 Nassau 


street, New York. 
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Sherwood Irradiates Mineral Oil 


H. H. Sherwood, president of Sherwood 
Petroleum Co., Inc., Brooklyn, announces 
the commercial production, covered by 
patents, of irradiated petrolatum and 
mineral oil. 

The irradiation of petrolatum and white 
oil, in laboratory and clinical work goes 
back over several years. Dr. Eugene H. 
Kising, New York City physician, dis- 
covered that white oil or petrolatum, ex- 
posed to certain well defined bands in the 
ultra violet spectrum, acquired a radiant 
energy clearly visible on a photographic 
plate. 

Subsequent clinical work showed that 
the effect of irradiated petrolatum seems 
to be dependent upon a bactericidal action 
upon the ordinary organisms of wound in- 
fection together with a potent stimulus to 
the process of wound healing. This bac- 
tericidal action and curative power was 
observed both in the case of open wounds 
and burns. 

According to Dr. Eising the therapeu- 


tic action and the bactericidal action of 


irradiated petrolatum is clearly traceable 
to a radiant energy, picked up from the 
zone of invisible light of the ultra violet 
field. 


riety of uses for irradiated petrolatum, 


Dr. Eising has investigated a va- 


some of which open up extremely interest- 
ing possibilities for manufacturers. 

Irradiated medicinal mineral oil is stated 
to have definite advantages in that it has 
a natural laxative effect not possessed by 
plain liquid petrolatum. The action here 
appears to be a tendency to restore normal 
peristalic function by the removal of the 
inhibitory factors. 

In developing the commercial process 
and in production the Sherwood Petrol- 
eum Company is working in collaboration 
with Dr. Eising. A booklet has been pre- 
pared, describing in detail some of the 
and this booklet will be 


clinical work 


mailed on request. 


Woodbury Lab. of Skin Research 


John H. Woodbury Co., Inc., Cincin- 
nati, has now installed an extensive lab- 
oratory for research in the biochemistry of 
the skin. Dr. Philip Adams, well-known 
in the field of scientific research, has been 
appointed to direct the work of the new 
Woodbury Laboratory of Skin Research. 
Dr. Adams, who has been associated with 
a number of leading universities and is the 
author of many scientific works on the 
biochemistry of the skin 
fitted to conduct the ambitious program 


is eminently 


of study of the human skin which is being 
undertaken by the Woodbury company. 


Porine Reorganized 

Porine Laboratory, Detroit, has been 
reorganized as a partnership with William 
M. Kemp joining Edward D. McRae as 
partner. 


504 


Matchabelli Answers F. T. C. 

Prince Matchabelli Perfumery, Inc.. 
New York has filed an answer to the Fed- 
eral Trade Commission’s complaint charg- 
ing misleading advertising. The answer 
admits that American made products of 
the concern are sold in bottles of foreign 
manufacture which are stamped, in accord- 
ance with customs regulations, with the 
country of origin, but it declares that the 
company attaches a label bearing the 
legend, ““Contents made in U.S. A.” It 
states that the company has never offered 
for sale any of its products under any 
representation that they were of foreign 
manufacture, but on the contrary has 
represented that the contents of all pack- 
ages were made in this country from oils 
imported from France and other countries. 


Southport Chemical Moves 

Southport Chemical Co., Inc., formerly 
located 261 Greenwich St., New York have 
moved to their new plant at Garwood, 
Daylight plant with 12,000 
square feet, with railroad siding. Specializ- 


New Jersey. 


ing in the manufacture and packing of 
private brands for the trade. 


Continental Can Expands 

Continental Can Co. has purchased a 
controlling interest in the common stock of 
the Whittall Can Company, Montreal, at 
Other Whittall 
stockholders will be offered the same terms 


a price of 38.50 a share. 


immediately. 


New Sales Agency Formed 

The Metropolitan Drug Sales Service, 
made up of a group of salesmen formerly 
connected with the Crystal Corp., has been 
formed in New York City. It will cover 
the Metropolitan District and northern 
New Jersey. 


Polak & Schwarz Forms American Co. 

Polak & Schwarz, Zaandam, Holland, 
has announced the incorporation of an 
American company of the same name with 
offices at 667 Washington st., New York. 


President and general manager of the 
American company is John A. J. Wyn- 


malen, who has represented the firm in this 
country for many years. In addition to 
the New York office, the new corporation 
will operate a branch office in the middle 
West and will have representatives in the 
principal cities where stocks of its aromatic 
chemicals, flavoring materials and perfume 
bases will be carried. 


Stevens Forms Company 


Arthur I. Stevens, formerly for fifteen 
years vice-president of Armand, Ltd., 
Canada, has formed the Stevens Cos- 


metical Manufacturing Co., 406 E. Wood- 
bridge st., Detroit. 
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Welcke Honored at Dinner 

William A. R. Welcke, treasurer, vice- 
president and director of Fritzsche Broth- 
ers, Inc., was guest of honor at a dinner 
dance given by the company at the Hotel 
New Yorker in honor of his 50 years of as- 
sociation with the organization. Over 150 
business associates and friends of Mr. 
Welcke were present, and F. H. Leon- 
hardt, president of the company, was the 





W.TA. R. WELCKE 


principal speaker. He expressed the deep 
appreciation of the Fritzsche board of 
directors, and presented him with an onyx 
desk set from the officers and a gold wrist 
watch as the gift of the employees. 

Mr. Welcke, acknowledged these gifts 
with gratification of the sentiments 
prompting the and 
briefly of his years with the company. He 


celebration spoke 


then presented each man with a gold 
trimmed and initialed fountain pen, and 
each woman with an initialed compact. 


Schlienger Visits Here 

Emile Schlienger, president of Betrand 
Freres S. A., of Grasse, is now in this coun- 
try and will spend several weeks visiting 
the trade and the friends he has made dur- 
ing many extensive trips to the United 
States. While here Mr. Schlienger’s head- 
quarters will be the office of his American 
representative P. R. Dreyer, Inc., New 
York. 

Until about October 20th Mr. Schlienger 
and Fred Thiele, active, lanky, blond 
president of P. R. Dreyer, Inc., will be in 
the middle west calling on the trade there. 


Charabot Arrives From France 
Senator Eugene Charabot, head of 
Charabot & Co., Grasse, well-known pro- 
ducers of floral oils, is now in this country. 
Senator Charabot has been here many 
times before and has made many intimate 
friends and acquaintances. While in New 
York he will make his headquarters with 
Ungerer & New York, American 


agents for Charabot & Co. 


Co: 
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DISCOVERY IS THE REWARD 
OF AN OPEN MIND « « « 


OR OVER 30 YEARS the J. T. Baker Chemical Co. has played a leading role 

in the development of C. P. chemicals. As a pioneer of measured purity, 
Baker was the first to manufacture Laboratory Chemicals with an exact analysis 
on the label. Thus, the trade name “Baker’s Analyzed” was born. 

Today, Baker’s Analyzed Reagents are nationally known. The foremost analyt- 
ical and research chemists herald Baker’s Analyzed as representing the acme of 
quality. The esteem in which these chemicals are held reflects untiring research, 
advanced technique and initiative. It justifies Baker’s exacting policy of stead- 
fastly striving for higher and higher degrees of purity. 

It is this background which has enabled Baker Chemists to discover new 
and improved methods in applying this chemical technique to the tonnage con- 
trol of pharmaceutical and medicinal chemicals. 

This important and far-reaching Baker development has outmoded many 
old standards of fine chemical quality. It has placed new emphasis on maxi- 
mum purity rather than minimum standardized purity. 

Already the superior qualities of Baker pharmaceutical and medicinal 
chemicals have attracted the attention of the most discriminating buyers of the 
country. The record of Baker’s testers, then buyers, reads like Who’s Who in 
America. Another market has discovered the significance of the name Baker. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 





‘Bakers 


A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 

Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


Baker's fine chemicals 


UNIFORMITY 
The ESSENCE of 


























iodine 
vresublimed 









































Manutacturing Chemists 
EST. 1849 
81 Maiden Lane New York 
444 W. Grand Ave., Chicago 














Fritzsche Visits Here 

Herman T. Fritzsche, president of 
Schimmel & Co., Inc., and Schimmel A. G., 
arrived in this country on the Europa 
September 26th. Mr. Fritzsche will 
spend about a month in the States renew- 
ing old friendships and calling on the 
trade. 


Bush Joins Schimmel 

Wallace A. Bush has become associated 
with Schimmel & Co., Inc., in a sales 
capacity, to travel in western New York 
State and parts of the middle west. Wal- 
lace A. Bush, Inc., has been discontinued. 





WALLACE A. BUSH 


Mr. Bush is well known in this business 
through his previous connections with 
Givaudan-Delawanna, Inc., and Antoine 


Chiris Co. 


Colter Resigns 

R. J. Colter, for the past 27 years asso- 
ciated with Frederick Stearns & Co., 
Detroit, has resigned from that company. 
He is well-known in the industry and was 
last year president of the Michigan Cos- 
metic & Extract Association. His future 
plans have not yet been announced. 


Goby Here 


Francois Goby, managing director S. A. 
Tombarel Freres, Grasse, is in this country 
for a visit of several weeks. Mr. Goby is 
well known here and has been in this coun- 
try many times before. While here he will 
make his headquarters with the American 
agents, Albert Verley, Inc. 

Mr. Goby has been in Chicago confer- 
ring with David A. Bennett, president of 
Albert Verley, Inc., and is now at the 
New York office, of which L. J. Zollinger, 
vice-president is in charge. 


Richard Now in St. Louis 

R. F. Richard, general manager of sales 
of the Swann Products Division of Mon- 
santo Chemical Co. is now making his 
headquarters at the St. Louis Offices of the 
company instead of in New York City 
where he has been located. 
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Jean Blackburn Resigns 

Miss Jean Blackburn has resigned from 
Elizabeth Arden as of September Ist. Miss 
Blackburn has an excellent background for 
cosmetic work, having been the manager 
of the Elizabeth Arden, Philadelphia salon. 
Miss Blackburn has not yet announced her 
future plans. 


Allen Sails for England 


Kenneth C. Allen, managing director of 
Stafford Allen & Sons, Ltd., London, Eng- 
land, has returned to that country after a 
visit of about two weeks, during which he 





KENNETH C. ALLEN 


made his headquarters with his American 
agents, Ungerer & Co., New York. He 
was accompanied by his two sons, the 
elder of the two, Roger, being associated 
with his father in the Stafford Allen 
business. 


Fay Appoints Agents 

Charles Fay, Paris, “‘Parfumerie Velou- 
tine,” has appointed Furman-Weiland 
Associates, Inc., New York, as American 
and Canadian sales agents. 


Charles E. Kelly Golf Champ 


Charles E. Kelly, president of Hagerty 
Bros. & Co., New York, was winner of low 
gross and championship of the industry in 
the final tournament of the Salesmen’s 
Association at Pomonok, Flushing, L. L., 
September 17. R. C. Quortrup of the 
Barrett Co., New York, was winner in the 
Handicap, Class A. 


Davison Honored 

R. Davison, advertising manager, New 
Jersey Zinc Co., New York, has been 
elected president of the National Indus- 
trial Advertisers Association. 


Andrews Attends Intern’! Congress 
Dr. George Clinton Andrews attended 

the Ninth International Congress of Der- 

matologists recently held at Budapest. 
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Dan Nealon Says---- 


We scooped the trade press with 
the announcement that Carson Pitt 
has been added to the rapidly 
growing organization of Arthur 
Henriksen. 

N. T. Co’s. Adman, F. M. Allen, 
has just put the finishing touches on 
his palatial estate east of town. Up 
thar, New York, he is just that guy 
with the new inner-deck face powder 
package. In these here parts he’s 
Squire Allen. 

The trade in Paris recently en- 
joyed a visit from Mrs. E. N. 
Rowell and J. W. Smith of the E. N. 
Rowell Box Company. 


C. O. Pitt of Tyson & Company 
has just returned from a motor trip 
to New York. 

Jack Majesky and Mr. Evans, 
both of Hazel-Atlas Glass Company 
dropped in for a short visit last 
week. A pleasant time was had by 
all. 

Golden Peacock’s adman, Mit- 
chum Warren, was in Memphis and 
St. Louis this month on business. 


Among the many fine saddle 
horses recently purchased in Paris, 
Tennessee, is “Joan King’ four- 
year old registered bay mare, the 


property of C. A. (Nadinola) 
Matthews. 


After one day’s delay on account 
of rain, Paris’ first Horse Show was 
a splendid success last Saturday 
night. A total of forty-nine entries 
from Tennessee, Mississippi and 
Illinois competed for various cups 
and purses. 

All Paris extends sympathy to 
Art Henriksen on the passing of that 
grand guy, his brother, the Colonel; 
takes time out to remember the 
good old days—and nights—. 


Paris, Tenn. October 1 











Vaniva Opens N. Y. Office 

Vaniva Products Co., Inc., manufac- 
turer of “Vaniva’” shaving cream, has 
opened executive and sales offices at 299 
Madison avenue, New York. C. V. B. 
Cushman, president, will be in active 
charge of advertising, and Harold K. 
Hughes, vice-president, will act as director 
of sales. 
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ORBIS ;Gum 
CU RAGACANTH 


ORBIS are GUM SPECIALISTS 


Ke purchase of GUM from ORBIS is backed by knowledge and 
expert experience rather than present-day shifting opinions, or 
mere catch-phrase sales arguments. 

The ORBIS management has been definitely identified with the Gum 
Industry* for over 40 years—both in America and in the producing 
nations abroad. Many of the personnel have spent a life-time in this 
industry. 

ORBIS imports directly selected GUM TRAGACANTH from Persia, 
where continual contact is maintained with the individual commis- 
sion merchants. This astute knowledge of values, seasons, localities 
and conditions assures you that ORBIS Gums will come from the sec- 
tions producing the finer natural raw gum. 

All Gums* are milled at the modern ORBIS factory at Newark, N. J. 
Here too, long experience plays an important part in the production 
of powdered gums to satisfy your special and technical requirements. 


O *ARABIC, TRAGACANTH and KARAYA, powdered or whole. 


PRODUCTS CORPORA T 
215 PEARL STREET, NEW YORK - aa & LABORATORY, NE 


CHICAGO PHILADELPHIA 
844 Rush St. 253 Bourse Bldg. 





131 State Street 





1ON 


WARK, N. J. 


BOSTON LOS ANGELES 


742 So. Hill St. 








Water Soluble Gums Waxes Cosmetic Raw Material 


Filter Paper Stearic Acid Oleo Resins 
Aromatics Essential Oils Perfume Bases 
Rice Starch Zinc Oxide French Olive Oil 


Fruit Flavors 

Food Colors 
Quince Seed 
Irish Moss 
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Givaudan and Riedweg Here 

Xavier Givaudan of Geneva, and 
Jacques Riedweg of the Paris office of 
L. Givaudan & Cie, arrived in this country 
on the ‘‘Normandie” for an indefinite stay. 


lh 


XAVIER GIVAUDAN 








JACQUES RIEDWEG 


Mr. Givaudan and Mr. Riedweg will con- 
fer with Dr. Eric C. Kuntz, executive vice- 
president of Givaudan-Delawanna, Inc. 
Mr. Riedweg, who has been here several 
times before, expects to see a number of 
old friends and acquaintances. 

Dudley F. Lum and Martin Vance, well 
known aromatic team of the middle west, 
are in New York for a visit to headquarters 
during the stay here of Mr. Xavier Givau- 
dan and Mr. Jacques Riedweg, of the 
Geneva and Paris offices of L. Givaudan 
Cie. As all the aromatic world knows, 
Mr. Lum and Mr. Vance keep things 
moving for Givaudan-Delawanna, Inc., 
from their Chicago office. 


Lillian Bell with Germaine Monteil 

Lillian Bell, well known promotion and 
advertising woman in the cosmetic indus- 
try has resigned as Sales Manager of the 
Martine Haubret Products Co., to go with 
Germaine Monteil, New York. Miss Bell 
leaves for a long trip as their advertising 
promotion contact woman thruout the 
country to create distribution and public- 
ity for these new cosmetiques now being 
introduced by the famous Parisian cour- 
turiere, Germaine Monteil. 


Oct. ’35: 37, 4 


Hilton Gets Remington Medal 

Dr. Samuel L. Hilton, Washington re- 
tail druggist, who has been selected to re- 
ceive the Remington Medal for 1935, will 
be presented with the award at a testi- 
monial dinner in Washington October 19. 
The affair will be in the Mayflower hotel 
at 7 p. m. 

The Remington Medal was founded, 
and is awarded annually, by the New 
York branch of the American Pharmaceu- 
tical Association. Dr. Hilton will receive 
the medal in recognition of his work in the 
establishment of the American Institute of 
Pharmacy and the erection of its building 
in Washington. 


Smith Heads Lengyel Sales 

Parfums Lengyel, Inc., New York, an- 
nounces that Orrin R. Smith, formerly 
associated with Woodworth, Inc., Roches- 
ter, N. Y., has been appointed sales man- 
ager of the company. 


d'Escayrac Returns to Guerlain 

H. Gregory Thomas, for the past year 
and a half vice-president and general man- 
ager of Guerlain, Inc., New York, has re- 
signed from that position. 

Bernard d’Escayrac, former vice-presi- 
dent and general manager of the company, 
will return to this company from France, 
to assume his former position. 


Edmund Bell Alsop 


Not to be outdone by her husband, who 
is constantly “‘at the bench” perfecting 
new labor saving equipment, Mrs. Samuel 
Alsop, wife of the President of Alsop 
Engineering Corp., New York, had her 
innings a few weeks ago when she pre- 
sented Mr. Alsop with an eight-pound 
baby boy. He has been named Edmund 
Bell. 

When queried as to the lung ‘“‘power,” 
mental “strain,” domestic “‘stress’” and 
“labor saving”’ features introduced by this 
latest Alsop edition, Mr. Alsop pointedly 
remarked, “Lung power—terrific, mental 
strain—increasing, domestic stress—far 
into the night, labor saving features— 
adverse.” 


Abbott Declares Stock Dividend 

Directors of the Abbott Laboratories 
have voted a stock dividend of 331-3 per 
cent. to stockholders of record November 
first. 

Together with the 5,000 shares recently 
released and sold to Abbott employees in 
accordance with Charter provisions, 200,- 
000 shares will be outstanding after pay- 
ment of the stock dividend. 

It is stated by S. DeWitt Clough, Presi- 
dent of Abbott Laboratories, that both the 
volume of sales, as well as the net profits 
for the first six months of 1935, after pro- 
vision for federal taxes, were very satis- 


factory. 


The Drug and Cosmetic Industry 


West Coast News 


De Kama, cosmetic manufacturer to an 
exclusive trade, has moved from Beverly 
Hills, to beautiful new quarters at 3255 
Wilshire Blvd., where completely new fix- 
tures and equipment have been installed. 





Western State Sales Co. has announced 
their removal to larger and more spacious 
quarters at 4151 South Main St., Los 
Angeles. 





Alvin Lewis of the Howe Co. has left 
for an extended trip which took him to 
many of the larger cities between here and 
the East coast. Arriving in New York, he 
attended the Beauty Show and Conven- 
tion. 


Gene Palmer, Los Angeles perfumer, 
who has just returned from a_ business 
trip to San Francisco, reports a marked 
increase in activity up there as well as 
here in Southern California, and predicts 
that the holiday business will be far above 
the average of the last few years. 

H. R. Schmiddlapp, well known thru 
former connections with various Cal- 
ifornia manufacturers, has just opened his 
own laboratories at 7237 Santa Monica 
Blvd. in Hollywood, where he will devote 
his entire time to the manufacturing of 
lip sticks for the trade. Mrs. Schmidlapp 
is associated with him. 

Lyle Rucker, Attorney, Dr. Frascatti of 
Max Factor, and Albert Albek of Albert 
Albek Inc. have returned from an enjoy- 
able 5-day hunting trip in the high Sierras. 
(We regret to say that to date we have 
been unable to find out what luck these 
three sportsmen had.) 





Charles Wood of the Perfection Labora- 
tories of Seattle, Washington, announces 
that he has perfected a new “Dance Wax” 
that can be used on concrete floors. He 
reports that at the State Fair alone, over 
50 lbs. of his wax was successfully used in 
the Auditorium there. 

H. and C. V. Hessin, Perfumers, have 
moved to 119 South Armaz Ave., in 
Beverly Hills. They have added a new 
and novel item to their line,—a perfumed 
liner of pastel flannel for bureau drawers, 
and are already enjoying national dis- 
tribution of this article in most of the 
country’s largest and most exclusive 
Department Stores. 

The Great Western Laboratories, Sham- 
poo Specialists to the Studio trade, have 
moved into larger quarters at 5615 Mel- 
rose Ave., Hollywood. Their most recent 
development, a new hair-grower, which 
they call ‘“‘Hair-Life’” has met with re- 
markable success. 
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For Modern Cosmetics--- 


PROTEGIN X EMULSIFIER 157 


as a base for nourishing creams for greaseless creams and lotions 


These bases now made by us in this country. 


We also offer NIPAGIN M and NIPASOL M the 


ideal products for all cosmetics requiring a preservative. 


Th.Goldschmidt Corp. 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago 

















Sun 
Bleached 


Beeswax 


We extend a cordial invitation to buyers of beeswax and those interested in seeing the process of trans- 
forming the crude beeswex into the pure sunbleached product, to visit our bleachery at Sayville, Long Island. 


Here, under ideal conditions, crude beeswax is bleached, without the use of any chemicals, to the pure 
product which has proved so satisfactory to many cosmetic manufacturers. 


Koster Keunen, a name famous in Europe as sunbleachers of beeswax for over 80 years, has now been 
established in the United States for four years. 


KOSTER KEUNEN sini 














SUNBLEACHED and YELLOW BEESWAX Walter H. aed _ Inc. 
412-420 N. Western Ave. 
Sayville (Long Island) New York Chicago, IIL 
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The Ex-Cel-Cis Beauty Co. of Salt Lake 
City, has just introduced a very fine new 
line to the public. 


Charles N. Berman, 49, of 332 Kings 
Rd. Hollywood, died at the Cedars of 
Lebanon Hospital, following a_ serious 
major operation. Mr. Berman was gen- 
eral manager of the Southern California 
Disinfecting Co. He is survived by his 
widow and his mother. Funeral services 
were held at the Forest Lawn Memorial 
Park. 


The Minna Madsen Laboratories of 
Pasadena, is marketing a modern adapta- 
tion of a famous beauty preparation and 
body invigorator, which they call “‘Derma- 
Glow.”” Dr. William F. Madsen, Cal- 
ifornia physician and surgeon, is in charge. 


The Tip Top Laboratories of Chicago, 
have opened a San Francisco manufactur- 
ing branch at 676 Mission St. to take care 
of their western trade. The laboratory 
will be in charge of J. M. Kerstein, well 
known in New York, New Orleans and 
Chicago. 


The magnificent new premises occupied 
by S. Somers & Co. at 156 Eddy St., San 
Francisco, rival any Beauty Parlor Sup- 
ply exhibit on the Coast. A show room, 
almost 50x 75 feet in size, offers every- 
thing conceivable in beauty parlor fur- 
niture and accessories. The private office, 
the lounge and the laboratories finish this 
complete picture of modern enterprise. 


Mr. Julius Somers of the Somers Co. 
has left for an extended business trip 
thru the East. 

Anatol Valaire has opened beautiful 
studios and laboratories in the heart of 
Hollywood at 1711 North Vine St., special- 
izing in high-class private labeling work. 

At the 3rd Annual Pacific Coast Pack- 
aging Exhibit, held in San Diego recently, 
the following prominent Cosmetic Man- 
ufacturers were awarded trophies: Hon- 
orable mention to L. B. Laboratories of 
Los Angeles for the ‘‘Norsemen Lina- 
ment:”’ Cosmetic Inc. of Sunset Blvd. for 
their family group ‘Luminous of Holly 
wood,”’ and Castilian Products Corp. of 
Hollywood, for their ‘Hollywood Girl” 
line. 

Dr. Pierre Boncquet has opened the 
Boncquet Laboratories at 4735 District 
Blvd., Los Angeles, for the production of 
‘“Hemo-Tabs” a liver vegetable tablet. 

The manufacturing activities of J. B. 
Northcutt, manufacturing chemist, are 
now housed in the new building of the 
Merle Norman organization in Santa 
Monica. A total floor space of over 10,000 
feet is devoted exclusively to the manufac- 
ture of cosmetics. 
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Associations 
N. W. D. A. Meets 


The National Wholesale Druggists’ 
Assn. held its sixty-first annual meet- 
ing at the Greenbrier Hotel, White Sulphur 
Springs, W. Va., during the week begin- 
ning September 29. Inasmuch as this 
issue was being printed at that time, acom- 
plete report with candid camera shots of 
most of those in attendance will appear in 
our next issue. 

The meeting opened on September 30 
with an address of welcome by Dr. Wm. 
E. Weiss of Sterling Products, Inc., to 





WILLIAM J. SCHIEFFELIN, Jr. 
The New President 


which a response was made by Carl F. G. 
Meyer. After the president’s address by 
A. Kiefer Mayer, reports of the various 
committees were heard. 

Among the other speakers during the 
week were Colonel Chas. H. March mem- 
ber of the Federal Trade Commission; Dr. 
James M. Doran, administrator of the 
Distilled Spirits Institute, and Deputy 
Commissioner Stuart Berkshire of the 
Bureau of Internal Revenue will address 
the meeting. 

Other prominent speakers on the pro- 
gram include Mark Eisner, councilor for 
the Toilet Goods Association, Inc.; W. F. 
Allen of Clarke & Allen, N. W. D. A. 
counsel; Chas. Beardsley; H. A. Jost and 
Prof. H. J. Ostlund. 

The entertainment committee, under 
the chairmanship of R. C. Treseder, pre- 
sented a full program including golf, 
bridge, cocktail parties, “A Night with the 
Stars,”’ various lunches and exhibitions, 
and the annual banquet. 


Cosmetic Buyers Conference 

The first annual Perfume & Cosmetic 
Buyers Conference & Exhibition was held 
at the Hotel Commodore, New York, 
September 9-12. 

Among the speakers were Dr. Herman 
Goodman, well-known dermatologist and 
author of medical works and a contributor 
to this journal; H. B. Becker, buyer at 
Saks 34th Street; Madeline Darling of 
Vogue: and Charles Barban, chemist and 
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writer on cosmetic subjects. Subjects 
ranged all the way from a discussion of 
advertising and promotion methods to the 
stores’ defense against unwarranted dam- 
age claims. 

The three evenings of the meeting were 
given over to special events, the first being 
a meeting of the Foragers, organization of 
toilet goods salesmen. Beauty editors 
were feted at the second evening session 
and the salesgirls took charge of the third 
evening meeting. 


Drug Trades Exposition 

Among exhibitors at Drug Trades Ex- 
position, Oct. 15, 16, 17, 1935, Grand Cen- 
tral Palace, New York are Arlington 
Chemical Co., Bristol-Myers Co., Castilla 
Products Inc., Christy Cosmetics, Conti 
Products Corp., Cosmo Chemical Co., 
Fairystone Distributing Co., Feminine 
Products, Inc., Hughes, E. Griffith, Inc., 
Iodine Pharmacal Co., Kemp & Lane, Inc., 
Lambert Pharmacal Co., Leeming, Thos. 
& Co., Inc., Lockwood-Brackett Co., 
Geo. W. Luft Co., Mennen Co., Miles 
Labs., Inc., Moon Glo Cosmetic Co., Ltd., 
National Magnesia Co., Pacquin Labs., 
Purepac Corp., Pycope, Inc.; Schieffelin & 
Co., Spooner & Co., Stadium Magnesia 
Corp., Sterilek Co. Inc., Sterling Magnesia 
Co. 


N. A. R. D. Urges Fair Trade Laws 


Taking decisive steps directed to the 
correction of unfair trade practices, the 
National Association of Retail Druggists, 
in its thirty-seventh annual convention in 
Cincinnati, Sept. 23, 27, adopted a resolu- 
tion urging the immediate preparation of a 
Federal fair trade law or the amendment 
of the antitrust laws so as to make State 
fair trade laws more effective. This was 
supplemented with a resolution pledging 
support of legislation, of the type of the 
Patman bill in Congress, designed - to 
eliminate unfair price advantages to large 
buyers through special discounts and 
allowances. The association also adopted 
a “one-price-to-all’’ policy as a leading 
issue in its work for the coming year. 

The association elected the following 
officers: President, Charles Ehlers, Cin- 
nati; vice-presidents, Z. V. Kerrigan, St. 
Louis; Harvey A. Whortley, Philadelphia; 
Walter Varnum, Lawrence, Kans.; Secre- 
tary, John W. Dargavel, Chicago (re- 
elected). Mr. Dargavel was also made gen- 
eral manager of the association under a 
contract for three years. Treasurer, H. L. 
Chichester, Macon, Ga.; Members of the 
executive committee, Hugh Bierne, New 
Haven, Conn.; Harvey A. Henry, Los 
Angeles. 


Chicago Perf. Assn. Meets 

Chicago Perfumery, Soap & Extract 
Assn. held its first meeting of the Fall 
season on October 1, in the Hamilton 
Club, that city. 
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FOR TOILETRIES » COSMETICS * PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





Deolated Almond 
Meal 
Balsam Tolu 
Benzoin Gum 
Chalk (Precip.) 
Chinese Shavings 
Cuttle Fish Bone 
Gum Arabic 
Gum Tragacanth 


Henasoap Shampoo 

Indian Gum 
(Karaya) 

Talcum 

Irish Moss 

Lavender Flowers 

Olibanum 

Orris Root 

etc., etc. 


HOPKINS’ FACTOLAC 


@ For the preparation of permanent 
emulsions of both fixed and volatile oils. 
Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 


/ LHOPKINSES. 


DISTRIBUTE 


“Quality is remembered 


long after price is forgotten” 














HOPKINS’ NEUTRAL WHITE 
SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 





EGYPTIAN HENNA 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 





FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 











J.L.LHOPKINS & COMPANY 220 Broadway NEW YORK 
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NEW YORK 
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ee ce del is the Only Jab 


We recommend that you test 


JARDIN DE JUIN 


An excellent odor for practically all cosmetic preparations 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 


DETROIT 


COLOMBES, FRANCE 


LOS ANGELES 


CHICAGO 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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SAN FRANCISCO 


LONDON, ENGLAND 


PORTLAND, ORE. 


SEATTLE 
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Asso. Chain Drug Stores 

The Associated Chain Drug Stores held 
jts annual convention in the Waldorf- 
Astoria, September 9 and 10. General 
discussions of topics of varied interest 
occupied the business sessions. At a 
special luncheon September 10 there was 
an informal discussion of existing State 
fair trade laws and the movement for sim- 
ilar legislation in other States. 

The election for officers resulted as fol- 
lows:—President, Wallace J. Smith, of the 
Read Drug & Chemical Co., Baltimore; 
vice-president, T. N. Beavers, of People’s 
Drug Stores; secretary-treasurer, F. J. 
Griffiths, of the Pennsylvania Drug Co.; 
members of the board of directors, C. R. 
Walgreen, D. C. Keller, J. F. Gallaher, 
W. H. Wood, and S. Bestoff. M. Bestoff is 
the only new member of the official family, 
all the others having been re-elected. 


Calif. Cosmetic Exhibit 

The November 13th meeting of the Cal- 
ifornia Cosmetic Association will be held 
in Hollywood under the auspices of the 
associate members. 

Annually, leading suppliers of raw ma- 
terials, chemicals and essential oil houses 
affiliated with this organization present 
exhibits and displays to the members of 
the cosmetic industry in southern Calif. 


Cosmetic Trade-mark Data 

The executive board of the Toilet Goods 
Association, Inc., has decided to complete 
the compilation of trade-marks, both regis- 
tered and unregistered, started some years 
ago and kept up to date until recently by 
means of semi-annual supplements. All 
of the data contained in the former books 
and supplements, together with much 
additional information compiled by the 
Code Authority, will be classified and ar- 
ranged in a new book to be issued, as soon 
as the work can be completed. Active 
members of the association will receive 
copies of the book as a part of the benefits 
of membership and others will be per- 
mitted to subscribe at $25 each. 


Maine Cosmetic Regulations 

Under the new cosmetic law passed by 
the 1935 legislature, and superseding that 
which aroused such a furor a year ago, all 
cosmetics sold in Maine must be registered 
with the Bureau of Health, Department of 
Health and Welfare, by Jan. 1, 1936. 

The registration fee is 50 cents, com- 
pared with $1 under the old act. House- 
hold and toilet soaps are exempt unless 
they are represented as made for treat- 
ment of disease. Medicated soaps must be 
registered. 

The department is authorized to refuse 
certificates of registration or prohibit the 


sale of preparations which contain in- 
jurious substances in dangerous amounts. 
The department will issue temporary cer- 
tificates pending investigation of any 
preparation. 

After Jan. 1, 1936, any cosmetic sold 
without registration will be liable to 
seizure. 


Obituaries 
W.T. Walker 


W. T. Walker, sales manager for Kim- 
ble Glass Company, died on the golf course 
at White Sulphur Springs October 2nd. 
Mr. Walker was attending the N.W.D.A. 
convention as representative for Kimble 
Glass Company. His sudden death was a 
distinct shock to the members in attend- 
ance at the convention. 


Chas. F. Black 

Charles F. Black, cashier for Merck & 
Co., Rahway, N. J., died September 22 at 
the St. Elizabeth hospital, Elizabeth, N. J., 
after a long illness. He was fifty-six years 
old. 


C. G. Bockey 


Clifford G. Bockey, employed as chem- 
ist and bacteriologist by the New Jersey 
Zinc Company in its laboratory at Frank- 
lin, N. J., died September 25, following an 


operation. 








Meet Me atu~ 


RTP 


acquaintance at the Little Venice. 


in the city. 


Music at dinner 


Ask for Henri 


ittle 


126 West 13th St. 


on 7th Ave. Subway. 





CULCEe 


Every day, at luncheon, cocktail hour, dinner or 
after the theatre you are sure to meet a friend or 


For many years known, wherever cosmetics are made 
or sold, as Ernest's, the Little Venice is more than 
ever the rendezvous of out-of-town business men 
in the trade and the regular meeting place of those 


A table d’hote lunch at 75 cents and dinner at $1.25 
that you will talk about to your friends. 


After theatre entertainment 


CULCE 
New York, N. Y. 


One block from 13th St. entrance of express station 

















Cefatin, at the same time, assures 
a most simple manufacturing 
process; it is reasonably priced and 
requires very little perfume as it is 
practically odorless. 


For samples and literature write to 


ALceFA LABORATORIES 


115 Broad Street New York, N. Y. 


WHY NOT IMPROVE 
YOUR PRODUCT? 


Steadily increasing sales are con- 
clusive proof of the many advan- 
tages offered by our Cefatin base. 


Cefatin eliminates the faults found 
in ordinary Vanishing and other 
greaseless creams; it prevents ir- 
ritation and harshness. 
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BE SURE YOU KNOW 


FALBA 


THE WAY TO MAKE CREAMS AND OINTMENTS 
WITH PROVEN BENEFICIAL EFFECTS ON 


THE SKIN U M S 
VISCOMETER 


i SUPERIOR QUALITY 





With FALBA you can make with ease a white, 


lustrous cream, a fine ointment. a5 ° 
We specialize in the 
FALBA is the heart of lanolin, a concentrated following Gums in all 
oxycholesterin product. grades, Whole and 
It is absorbed through the skin, carrying medi- Powdered: 
caments. It has skin healing properties. 
Tragacanth 
It i yes cold, tissue, vanishing, cleansing, 
ine abana cold, tiss shing, cleansing Karaya 
shaving creams. A Lb i 
raDIc 


FALBA has many wonderful properties we will 





be glad to write you about. With it you can easily Direct connections in 
make a superior cream or ointment. ¥ country of origin 


Pfaltz & Bauer, Inc. vn ae | en 

















| 
Italian | MeKESSON 


CITRIC ACID U.S. P. 
Representing: Hawaiian Pineapple Company 
dAicC COD LIVER OIL 

Representing: Isdahl & Co., Ltd., A/S 

| OTe ALKALIES 

Fifty years of practical experience has proved to the master a ed ae J. — 

perfumers throughout the world that Italian Talc is the P 3 y — 

only one that possesses all the features necessary to produce DIGITALI S LEAVES 

a fine powder. (ALLEN) 


They have found it uniform and reliable and therefore Representing: Stafford Allen & Sons, 
) London, England 


they insist on Italian Talc exclusively. 


Exclusive representatives of the Acetanilid Flowers Insect, Japanese 


Italian Producers Agar Agar No. 1 Lycopodium 
Chloroform U.S.P.&Tech. Paradichlorbenzene 


Chas. Mathieu, Inc Quinine Sulphate 
e 9 e 
120 Liberty Sc. New York City 
McKESSON & ROBBINS, 
NEW YORK - BRIDGEPORT - MONTREAL 





We welcome your inquiries and will be glad to send 
samples 
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PRODUGTS 





ESTABLISHED \8© 


Gives your cosmetics 


GREATER OPACITY 
and DULL FINISH 





PRODUCTS 


ISCO SILVER TALC 


HE most effective 
‘| jm to impart opac- 
ity and dull finish to 
your powders, paints 
and creams is to pig- 
ment with Titanox-A 
(Titanium Dioxide). 

Titanox-A has the 
highest hiding power of 
any of the white pig- 
ments commercially 
obtainable. 

Moreover it is chem- 
ically and physiologi- 
cally inert. No matter 
how sensitive the skin 


it will not cause irrita- 
tion. 

In addition, Tita- 
nox-A retains its opacity 
in the presence of oils 
—an essential pigment 
quality when used in 
grease paints and other 
preparations coming in 
contact with the skin. 

Our technical staff 
will be glad to assist you 
in adapting Titanox to 
your formulas. Phone 
or write the nearest 
office. 


ISCO LANOLIN 
ISCO AQUAPHIL 


BEESWAX 
SUNBLEACHED,. YELLOW REFINED 


CERESINE 
OZOKERITE 
SPERMACETI 

GUM KARAYA 


ZINC OXIDE 
EXTRA LIGHT and WHITE 


VIEILLE MONTAGNE 
PRECIPITATED CHALK 





TITAN OX 


TITANIUM PIGMENT CO., INC. 
Morzine of TITANOX-A (Titanium Dioxide) 
TANOX-B (Titanium Barium Pigment) 
TITANOX. C (Titanium Calcium Pigment) 
TITANOX-L (Lead Titanate) 
7 111 Broadway, New York, N. Y.; Carondelet Sta., St. Louis, Mo.; 
National Lead Co. (Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd.,3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 
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INNIS, SPE(DOEN SCO. 


(67-009 Ciseaty Stacer, New Yorn. 


Chicago Cleveland Jersey City 
Boston Philadelphia 
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When sales depend on pur- 
ity, use a Barnstead still. 
Squibb uses one, Johnson & 
Johnson, Armour and hun- 
dreds of others. Lederle Lab- 
oratories just added a fourth 
to their battery of Barn- 
steads to keep their stand- 
ards high. By using only 
pure Barnstead water in 
your solutions you give your 
roduct the quality dealers 
ike and consumers demand. 
Barnstead Stills supply pure 
distilled water at lowest 
cost. They last longer, too. 
Copper, bronze and brass 
construction throughout. 


The newest Barnstead for Lederle 


Pure block-tin linings. Pre- Laboratories, a steam-heated 100- 
heating and venting elimi- gallon-per-hour ‘‘Hard-Water’’ still 
nateallimpurities. Counter- specially built to handle water with a 


current condensation cuts high percentage of solids. 
operating costs. 

Barnstead stills range in capacity from !4 to 5000 gallons per day. 
Steam, electricity, gas or kerosene operation. Send for catalog. 


#arnstead 
Bb STILL & STERILIZER CO. Inc. 
Forest Hills Boston, Mass. 





7 Lanesville Terrace 





ORIGINAL AND SOLE MANUFACTURERS OF “’BARNSTEAD STILLS” 





bottle or jar. Many exclusive mechan- 
turing experience of morethan 35 years 


AODEL- S:- IMPROVED 
Be WORLD 
Liji] LABELER 
The most flexible labeling machine 
Easily equipped for labeling any size 


ical leseien: developed by manufac- 
Economic Machinery Company 
WORCESTER, MASS. 
Makers of complete line of automatic and 
serni-automatic labelers. 
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OF IMPORTANCE TO 
BOOKS DRUG AND COSMETIC 
MANUFACTURERS 


OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 


preparations. 
140 Pages, Cloth $2.00 





DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 
Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 





NATIONAL FORMULARY V 


Prepared by Authority of the American Pharmaceutical 


Association. 
546 Pages, Buckram $3.50 





a, PRACTICAL 
RECIPES, Jameson 
5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutical! and 
toilet preparations. 
2000 Pages, Price $8.50 





*9992-RETAILING IDEAS” 
Emanuel Lyons 
Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 


337 Pages, Cloth $3.00 





WHOLESALE ACCOUNTING 
AND CONTROL 
J. Brooks Heckert & Irving J. Stone 


This book presents for you in clear, understandable, usable 
form every step in accounting and executive control for 
wholesale concerns. 


234 Pages $3.00 





WHAT MAKES PEOPLE BUY 
Donald A. Laird 


The new advances in psychology applied to sales and 


advertising. 
237 Pages $2.50 





THE LAW OF DRUGS & DRUGGISTS 
William R. Arthur 


A treatise with text, cases, statues, readings and digests for 
schools of pharmacy, retail, wholesale and manufacturing 


druggists. 
500 Pages $3.00 





PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 


THE DRUG and COSMETIC INDUSTRY 
101 West 31st St., New York City 


PLEASE REMIT WITH ORDER 
For Other Titles Consult Our Book Department 
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INDUSTRY'S BOOKS 


Forensic Medicine, by Douglas J. A. Kerr, 311 pages, 

The Macmillan Co., New York, $4.00 net. 

The ethics of the practice of medicine in its relations 
with the law including discussions of problems of identi- 
fication, post-mortem changes, examination of blood 
and hair, accident and suicide and murder, gunshot 
wounds, insanity and many other conditions in their 
medico-legal aspects. 


Financial Management, by J. O. McKinsey, 534 
pages, American Technical Society, Chicago. 

A practical treatise covering the sources and methods 
of securing capital, cash control, credit control, the 
relations of bookkeeping and auditing to financial con- 
trol and organization. 


Theory and Practice of Accounting, by Spurgeon 
Bell, 571 pages, American Technical Society, Chicago. 
A practical manual covering accounts—their form 

and use, the journal and ledger, controlling accounts, 

the use of the working sheet, partnership, reserves, 
bonds and sinking funds, branch house accounting and 
managerial accounting. 


Prescription Writing and Formulary, by Charles 
Solomon, 351 pages, J. B. Lippincott Co., Philadel- 
phia, $4.15 postpaid. 

This should be an extremely valuable book for the 
pharmacist and pharmaceutical chemist. There is a 
thorough study of prescription writing, incompatibility, 
etc., while over half the book is given over to a form- 
ulary of all types of drug products. 


The Principles of Marketing, by Henry F. Holtzclaw, 
694 pages, Thomas Y. Crowell Co., New York, 
$3.75 net. 

A complete and up-to-date discussion of the functions 
of marketing and the channels of distribution. Special 
consideration has been given to recent changes in the 
methods of distribution. Of particular interest are 
chapters on prices, price policies and marketing costs. 


Commercial Law, by John A. Chamberlain, 298 
pages, American Technical Society, Chicago. 
The purpose of this volume is to furnish instruction 
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to those not familiar with legal principles. It is a prac- 
tical treatise covering the fundamental principles of law 
as applied to business in general, with special reference 
to the common law affecting commercial transactions. 


The Lame, the Halt and the Blind, by Howard W. 
Haggard, 420 pages, Blue Ribbon Books, Inc., New 
York, $1.00 net. 

This is a popularly-priced, new edition of this well- 
known story of medicine. It is a fascinating history of 
the part which medical matters have played in the 
growth of modern civilization. It is a thrilling account 
of the dramatic struggle of medical science against 
superstition. 


Principal Drugs and Their Uses, by A. L. Morton, 
112 pages, Faber & Faber, Ltd., London, Eng., 
2/6 net. 

This little manual gives medical terms, principal 
drugs and their uses, poisons and dangerous drugs, and 
antidotes to poisons. 


Modern Photography, edited by C. G. Holme, 128 
pages, Studio Publications, Inc., New York, $3.50 
net. 

This is the fifth issue of Modern Photography and it 
contains beautiful reproductions of nearly 100 examples 
chosen from the work of outstanding photographers all 
over the world. There are also articles by Francis 
Bruguiere on “Creative Photography.” and John 
Havinden on ““To the Beginner in Advertising Photog- 
raphy.” Everyone using or taking photographs 
should certainly have this book. 


The Beauty Culture Handbook, by A. E. Hanckel, 
177 pages, published by Pitman Publishing Corp., 
New York, $1.50 net. 

This comprehensive and well-illustrated work is 
specially prepared for the use of beauty-parlor assist- 
ants and for those who desire to practice self-treatment. 
It therefore has a wide appeal. Its various chapters 
are devoted to The General Care of the Beauty Parlor, 
Hair Treatments, Massage and Cosmetics, Reduction 
and Plumping, Facials and Packs,Eyes and Ears, Mani- 
cure, Blemishes, etc. The book contains 54 illustrations. 
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Filling Machine S T O [ r4 E A [ T be © 


PACKAGING MACHINERY PAPER BOX MACHINERY 


4912 Summerdale Ave., Philadelphia 
British Office: 23, Goswell Road, London, E. C. 1 
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WRITE AND INQUIRE WHAT THIS FILLER COULD DO IN YOUR PLANT 
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PRODUCTION FORUM 


EASY PAYMENTS FOR AIR 
CONDITIONING 


The Trane Company, manufacturers of 
Air Conditioning Equipment of La Crosse, 
Wisconsin, have announced an arrange- 
ment with the Equipment Acceptance 
Corporation, a subsidiary of the Commer- 
cial Investment Trust, for a time payment 
plan on Air Conditioning Equipment used 
in the drug and cosmetic industry. 

The new plan now being offered by 
Trane is in accordance with the standard 
plan of the Federal Act and involves con- 
tracts from $2,000 to $50,000 extended 
over a period of five years. It is thought 
that with such a plan available, many 
firms in the drug and cosmetic industry 
will now go ahead with necessary process- 
ing and comfort air conditioning which, 
heretofore, they have been unable to install 
because of the fact that they did not wish 
to tie up such a large amount of cash at 
one time. 

Surveys show that the drug and cos- 
metic industry is one of the best outlets 
for air conditioning equipment and that 
air conditioning will not only give greater 
efficiency and better health to employees 
but will also make for more uniform qual- 
ity in the product and in many cases, 
reduce production costs. The contract 
which has just been signed is effective 
immediately. 


SPEAKING OF AIR 
CONDITIONING 


Reminds us to tell you that American 
Pharmaceutical Co. of New York have 
just installed a complete air conditioning 
system operated by gas. This concern 
makes a lot of pills and tablets and many 
other pharmaceuticals. In previous years 
they have had to cease operations in cer- 
tain departments during the summer 
months because of the high humidity pre- 
vailing in this sector. Last summer they 
operated straight through at full capacity, 
the air conditioning system maintaining 
relative humidity at forty per cent. 

Although the installation of air condi- 
tioning equipment is fairly expensive it 
usually pays for itself in a relatively short 
time. We all know from experience that 
operators work faster and produce more 
work of better quality when they are cool 
and comfortable than when they are hot 
and uncomfortable. Under proper condi- 
tions there is less tendency to soldier on 
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By Francis Chilson 


Production Engineer 


the job. Another important factor is that 
air conditioning makes it possible to 
obtain greater returns from investment in 
particular kinds of equipment which can- 
not be operated in hot weather. 

To operate an air conditioning system 
effectively it is necessary to seal up the 
building as tightly as possible to prevent 
the infiltration of outside air. It is also 
desirable to keep the sun off windows by 
means of awnings or any other appro- 
priate device. Air conditioning can be 
quite inexpensive when plants are located 
in small towns where cold, well water is 
available in adequate quantities. By re- 
circulating inside air through fin coil fans 
through which cold well water is being 
constantly pumped, it is possible to make 
a considerable temperature difference with 
equipment that can also be used for heat- 
ing in winter and without using an exten- 
sive duct system. In such installations of 
course it is essential to use a chemical de- 
humidifier to remove moisture from the 
air and to keep it fresh by removing COz. 


NEW TABLET PRESS 





Kux-Lohner Machine Co., Chicago, asks 
us to call your attention to their line of 
tablet presses. These presses are made in 
every size from single punch hand oper- 
ated machines to fifteen punch double 
action rotaries. It is stated that any kind, 
shape or size of tablet can be made on 
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these presses and the firm will build 
special presses for larger than standard 
output for those who need them. 


BEACH-RUSS PUMPS 


In a special bulletin prepared for the 
drug, cosmetic, soap, insecticide, flavoring 
extract and allied industries, Beach-Russ 
Company, 50 Church St., New York gives 
construction details and operating data on 
their liquid, ointment, and vacuum pumps. 
A special section is devoted to air com- 
pressors. It is stated that B-R heavy duty 
vacuum pumps will hold vacuum within 
one half micron of absolute. In addition 
to gear pumps, sludge pumps, centrifugal 
pumps and other types, considerable at- 
tention is given to a discussion of Beach- 
Russ Rotary Liquid pumps. These 
pumps are not completely named for in 
addition to pumping liquids they will 
pump creams, ointment, milk of magnesia, 
sludges, soap, petrolatum and even peanut 
butter. These pumps are quiet in opera- 
tion and so designed that normal wear on 
the pump is automatically taken up by the 
sliding vanes. They are available in 
capacities ranging from four to 180 gallons 
per minute and in sizes from as big as your 
fist up. 


BOTTLE WRAPPER 

Miller Wrapping & Sealing Machine 
Co., Chicago, have developed a new, low 
priced machine for wrapping bottles with 
transparent cellulose (Sylphwrap, etc.). 
The machine is adjustable for several 
sizes and is said to be pretty fast. 


FLOORS 

Word has just reached us of a new flex- 
ible, hard surfaced floor, which has been 
perfected and will shortly be advertised. 
This floor is laid on light steel joists so ar- 
ranged as to give a certain amount of re- 
siliency under loads. As we haven't seen 
it yet we can’t say how it will work out 
but it looks like a step in the right direc- 
tion. Many people dislike rigid concrete 
slab floors because they transmit vibra- 
tion so readily and frequently crack. Sev- 
eral have tried applications of asphalt 
compounds which make nice floors to 
walk and to work on are impractical for 
the reason that trucks cut them up. 
Planking is excellent but is not fireproof 
and carrying load is limited. 
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New Machines—New Economies 





Stokes Oscillat- 
ing Granulator 
No. 43-A. Can 
be made porta- 
ble as shown 
belox 


URING the past four years we have modernized our 
complete line of Tablet Machines and auxiliary 
equipment. 


Illustrated is our new 43-A Oscillating Granulator, a 
many-purpose machine, which can be made portable for 
convenient operation at different parts of the labora- 
tory. Can be used for making granulations from com- 
pressed “‘slugs”’ for handling practically all pharmaceutical 
granulations including heavy extract masses which are 
granulated with solvents other than water, and for form- 
ing effervescent salts from the fused mass. Rugged and 
powerful but quiet and smooth in operation. 


We have also expanded our consultant labora- 
tory service on the preparation of materials and 
formulas, selection of equipment, plant layout, 
and the proper manufacturing technique to use to 
improve processes. 

A laboratory staff which includes an expert tablet 
maker and coater, as well as chemical and 
mechanical engineers, is available to consult 
with you on your tablet-making and other phar- 
maceutical processes. 


Write for Catalog 33-T 


Are’ you on our mailing list for PROCESS NEWS? 
Ask for sample copy. 


FJSrokes MACHINE COMPANY 


Pharmaceutical Equipment Since 1895 


- 5932 Tabor Road Olney P.O. Philadelphia, Pa. 
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Stokes new RB-2 Rotary 
Tablet Machine. 





Stokes new No. 38 Drying 

Closet. electrically heated 

and thermostatically con- 
trolled. 





Stokes new Coating Pan 


with 1-A Stand. 


te-s0 tie aeee, cat 
118A ches ia, te VM.., 





Section of Demonstration 
Laboratory. 
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DISTILLED WATER 


One of our correspondents has had a 
good deal of trouble caused by fermenta- 
tion of a cough syrup. Fortunately the 
condition came to light in the storage 
tanks and not in the bottles. Because he 
was using distilled water it did not occur to 
him that the water might be at fault. As 
it turned out he was using only a small 
still, hooked up with a large storage tank. 
It was the practice to run the still for some 
time before the syrup was made in order 
to have enough water on hand. The re- 
sult was that some of the water was pretty 
old when he got around to using it and not 
infrequently the filled tank stood for sey- 
eral days before the syrup was made. 
Since distilled water is a very good culture 
medium for bacteria, it invariably was 
contaiminated when the syrup was made 
up. Since the syrup was made by the cold 
process fermentation inevitably followed 
in due course. Now the syrup is boiled, 
and just as soon as the finished cough 


And 


just to make sure a preservative was 


syrup is completed, it is bottled. 


added. This proved to be a good com- 
promise. The syrup could have been 


bottled and then sterilized, which is a 
sloppy procedure when the correct equip- 
ment is not available. A better solution 
would have been to use a larger still and 


not keep the water so long. 


AMPULES 

In a recent address Dr. Bernard Fantus 
of Chicago pointed out that ampules, be- 
cause of their fragility and the cost of 
packaging them are far more expensive 
than they should be. As an alternative he 
suggests larger ampules containing mul- 
tiple doses. He suggests the addition of a 
bacteriostatic agent to the solution and 
recommends aseptic technic in handling 
the large size ampules. Here’s a sugges- 
tion for some one. 


CONTINUOUS DRYER 

What this trade needs is a combination 
lubricating mixer and dryer for tablet 
granulations or else a small continuous 
dryer for the same purpose. With such a 
contraption it would be possible to dry 
granulations without the labor of spread- 
ing them out on trays and of handling the 
trays. Some time ago we called your at- 
tention to the McClellelan Batch Mixer 
which is a tumbling barrel fitted with in- 
ternal vanes that mix the batch as it falls 
from one end of the barrel to the other. 
We tried one of these for lubricating gran- 
ulations and it worked very well without 
pulverizing the granules. We are wonder- 
ing if by passing warm dry air through the 
shaft on which the barrel turns, it would 
be possible to dry and lubricate tablets at 
the same time. Probably it would be 
more practical to dry the granulations in 
the barrel first and then add the lubricants 


afterward. The saturated air could be 
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exhausted through a hollow shaft on the 
opposite side from the intake. 


LAB HOMOGENIZER 


Club Aluminum Co., Chicago, has added 
a couple of electrically driven laboratory 
homogenizers to its line. We called your 
attention some time ago to the small hand 
model made by this outfit we'd 
thought you’d like to know about the 


larger unit. 


PRESSURE CONTROL 
EQUIPMENT 


Struthers Dunn, Inc., relay specialists of 
Philadelphia, have recently furnished re- 


and 


lays to be used in a device for accurately 
regulating the pressure of the distillate 
in vacuum distillation. This 
claimed to maintain the pressure within 
very close limits. 

The 
which measures the pressure, and a mano- 
stat that operates a thermionic relay to 


device is 


device consists of a manometer 


maintain the desired pressure. It is con- 
nected to the same line as the motor which 
drives the vacuum pump, requires no 
special equipment, and operates equally 
well on a-c or d-c. 

The thermionic relay consists of a sen- 
sitive type relay whose coil is energized by 
the plate current of a vacuum tube. The 
contacts of the sensitive relay control the 
coils of a mechanical latch, electrical reset 
relay. The contacts of the mechanical 
latch relay control the pump motor. 

Operation of the device is as follows: As 
the pressure rises, a contact is made in the 
manostat, the sensitive relay energizes the 
pull in coil of the latch relay, starting the 
pump which tends to reduce the pressure. 
When the pressure falls, the sensitive relay 
reverses its contacts, energizing the release 


coil of the latch relay and stopping the 
pump. 

Further data on this or any type of relay 
for any purpose may be secured by writing 
the above company. They specialize on 
relays for every type of application. 


ABBE ENGINEERING CO. ISSUES 


Abbe Engineering Co., New York, 
wants you to ask for a copy of their new 
eight page bulletin even though you may 
not at the present time be in the market 
for new equipment. This bulletin dis- 
cusses the use of pebble and jar mills of 
every kind and size; the famous Blutergess 
Turbine Sifter is discussed in detail, a sec- 
tion is devoted to grinding and disin- 
tegrating equipment and still another page 
is devoted to the Lenart mixer. We'd like 
to call your attention especially to the 
screen specialties made by this company. 
They make non-clogging wire, bar and 
plate screens which are specially useful for 
filtering materials which clog ordinary 
screens and filters. These screens are all 
made with tapered holes so that the open- 
ings under the screens are larger than those 
on top, permitting the material that goes 
through to fall away freely. 


REYNOLDS-STERLING CLOSURE 

We were chatting with Ernie Finch of 
Karl Kiefer Co. last week and he told us 
that his firm is building the semi and fully 
automatic capping machines that will be 
used to apply the new Reynolds-Sterling 
‘ap. This cap is rather an interesting de- 
parture. It resembles a lug cap but just 
above the lug there is an annular ring or 
corrugation which maintains tension on 
the lugs when the cap has been applied. 
The new machines apply the cap by means 
of pressure so as to seat the liner. At the 
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JON) HANDS wth KAIEFER/ 


Lets work Together to solve your 
| BOTTLING PROBLEMS 


o matter whether large or small, we 
can “lick” your problem for you, 
increase your production, save labor. . . 
and give you bottles that are perfectly 
cleaned—accurately and neatly filled, 
closed and finished. 

PERFORMANCE beats promise all 
hollow. Rely on the Kiefer 30-year repu- 
tation for dependability, accuracy, efficiency, economy of 
cost of machine and of performance, durability which will 
mean a sturdy, consistently-performing machine for 
you long after the one you might have installed merely 
on “‘say-so” has been consigned to oblivion. 


WRITE TODAY FOR KIEFER CATALOGS: 








For perfectly cleaned, 
accurately, neatly filled 
bottles at high speed, 
The Kiefer Safeway Bot- 
tle Cleaner and Auto- 
matic Rotary Vacuum 
Filling Machine. 
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We invite you to the Kiefer Ex- + a Le et Does ~ ee ? 
FILLING MACHINES RINSERS CONVEYORS 
i hibi he 15th E iti f 
we a ee AIR-CLEANING MACHINES PACKAGING TABLES 
i ae eee oe CORKING MACHINES SCREW-CAPPING MACHINES 
FILTERS PUMPS PERCOLATORS 
THE KARL KIEFER MACHINE CO. Cincinnati 
P. JORGENSEN A, J. STERLING M. C. FINN +. CG; JRBELY 
311 California St. 225 Broadway, Room 1209 10 High St. 222 W. Adams St. 
San Francisco New York City Boston Chicago, Ill. 


































| REBUILT and NEW 


EQUIPMENT Reduce 


LIQUIDATION Mixing Costs 













Equipment of former Crystal Chemical Co. an oh peel se 
Z BT department \ for free flowing lig- 

O + ~~ uids up to 200 gals. 

1—F. J. Stokes Piston type Tube Filler, motor driven. eg 


1—Robinson Unique No. 8, motor driven Powder Mixer al. batch. 


and Sifter. 


g 
1—Stokes gear type Tube Filler, motor driven. ; + ss 
2—Stokes Closing and Clipping Machines, motor driven. coal $ ve IXeE Ke S 
2—Day 400 and 100 lb. Powder Mixers and Sifterss ! 








1—World Improved motor driven Labeling Machine. we: 
1—Fowler nine spout Bottle Filler. 
Bucket Elevators, Sifters, Dust Collectors, etc. 





rience in solving all types 
of liquid mixing problems 
enables us to offer you the 
correct, most economical 
recommendations for any 
mixing job you have in 
mind. A complete con- 
sultation service is always 
at your disposal, without 
obligation. 





¥ f, Our many years of expe- 
id 
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1—Kiefer Visco Filling Machine, motor driven. 
4—Copper Percolators, 22” top diameter x 54” high. 
2—150 and 100 gallon, steam jacketed, copper Kettles. 
1—Stokes No. 90 Tube Filler, Closing and Clipping. 
1—F. J. Stokes Pressure type Tube Filler, motor driven. 
1—U. S. Cascade Bottle Washer and Dryer. 

2—Colton and Stokes Rotary Tablet Machines. 
2—Stokes style F automatic Jar Fillers. 













This is only a partial list. 






WE HAVE WHAT YOU WANT — 
SEND US YOUR INQUIRIES !! 


STEIN — BRILL 


en Sel owe Fed, | 


Write for NEW catalogue 


e- ALSOP - 
ENGINEERING CORP. 


Mfrs. of Filters, Labeling Equipment, 
Bottle Fillers, Bottle Rinsers, Etc. 


39 West 60th St. New York, N.Y. 
Telephone COlumbus 5-2686 
















Agent for George G. Rodgers Co. 


183 Varick St. New York, N. Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 


520 The Drug and Cosmetic Industry Oct. ’35: 37, 4 



























same time the cap is turned to engage the 
lugs and the angular ring is compressed. 
It is claimed that the closure will with- 
stand any pressure, that it will not back 
up or loosen, that it will even hold cod 
liver oil without seepage. Yet it is so easy to 
take off that a child can remove it. Ernie 
tells me that the automatic machines 
will handle this cap up to 130 per minute. 


RUST INHIBITOR 


A new rust inhibitor for stopping cor- 
rosion under paint, known as_ Bar-Ox 
Formula 97, is a colloidal suspension of a 
rust inhibitor in a penetrating medium. It 
js practically colorless before application 
and may be applied by brush, spray or 
dipping. Covering capacity varies from 
400 to 800 square feet per gallon, in one 
coat, depending on the character of the 
surface. It can be painted over in 12 to 48 
hours and provides a sound foundation for 
paint on a steel or iron surface. The ma- 
terial can be applied over a rusted surface 
or aclean one; in the former case it renders 
the rust dormant. Trucson Laboratories, 


Detroit. 
NICKEL-CLAD STEEL TABLES 


Parke-Davis & Company are now using 
portable tables, or platform trucks, with 
tops consisting of plates of Lukens Nickel- 
Clad Steel, each plate measuring 30’ in 
width, 36” in length, 3-16’ in thickness, 
and having a Nickel-cladding amounting 
to 20% of the total plate thickness. The 
base of each table is constructed from 
plain steel pipe, operating on roller bear- 
ing casters, as shown in the illustration. 

Powdered pill compounds are emptied 
from mixers (most of which are lined with 
Monel metal), on to the tables and pack- 
aged direct from the tables or transported 
to other parts of the plant. The object in 
using this type of table top is to obtain 
sturdy, low-priced tables with heavy, cor- 
rosion-resistant tops that would maintain 
a smooth, clean surface. 

This steel is a bi-metal composed of a 
light layer of pure nickel which is perma- 
nently bonded (in the rolling of the ma- 
terial) to a heavier layer of ordinary steel. 
The Nickel layer, which can be from 10% 
to 20% of the total thickness of the plate, 
provides the corrosion-resistance, cleanli- 
ness and other advantages of pure nickel 
without the prohibitive cost unsually in- 
cident to the use of solid corrosion-resist- 
ant materials in heavy equipment. 


NEW CONTROL VALVES 


The Lammert Control or Automatic 
Shut-off Valve embodies a number of new 
features and refinements which include: 
few parts; extremely compact; large capac- 
ity; simple design and construction; inter- 
changeable elements for air control, steam- 
pressure control, water-pressure control or 
electrical control. Any one of these con- 
trols is connected by merely screwing it 
into the standard valve-body mechanism. 

Valves can be adapted to automatic 
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operation, to remote control, or to auto- 
matic operation plus an interlock with a 
manual-reset device. 

The valve itself has but two moving 
parts and is held firmly in position, when 
closed, by a cadmium-plated spring. The 
valve needle and seat are of stainless steel, 
insuring perfect seating, quick action, 
trouble-free service and long life. All other 
parts are also of non-corrosive metals. 
Unusual ease of disassembly is a feature. 
Any part of the valve can be removed ina 
few seconds, without detaching the valve 
from the line. For instance, the whole 
valve assembly can be taken out after re- 
moving a single screw plug, and same is 
true of piston, spring or other parts. 

The operating lever, which is actuated 
by the control device, transmits the force 
to lift the needle valve. To eliminate the 
high resistance which occurs in the stuffing- 
box type valve, and which causes sticking, 
a packless gland in the form of a brass 
bellows is used, giving a perfect seal. The 
distortion to which this type of bellows is 
usually subject when operating, has been 
reduced practically to the vanishing point 
in this new design. 

The interlock and manual-reset device is 
a latch-and-weight arrangement which 
holds the valve in position after it has 
closed, until the weight has been reset 
manually. 

These valves, with the various types of 
interchangeable controls, are applicable to 
many uses on manufactured products or 
equipment as well as in the power or sup- 
ply lines of present power plants. With 
any of the type of control mentioned, these 
valves will handle the heaviest and most 
viscous oil without sticking. 

Lammert Liquid-Control or Automatic 
Shut-Off Valves are made by Lammert & 
Mann Co., 228 N. Wood St., Chicago, Il. 
They are made in standard sizes from 
3 in. up. 


RUST PREVENTION 


A large part of rusting and corrosion 
which occurs in ordinary metal tanks takes 
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place at the air-liquid level, in the upper 
section of the tank or kettle. One method 
used to overcome these difficulties is to 
line the top sections of iron or steel kettles 
with light gauge monel metal sheet to a 
point below the liquid level. Monel metal 
is also used for covers. Another method, 
frequently being followed with new instal- 
lations, is to build steel kettles with top 
sections and covers of nickel-clad steel. Or 
the tank may be made entirely of nickel- 
clad steel of welded or riveted construc- 
tion and equipped with either pure nickel 
or monel metal steam coils, outlet valves, 
swing piping and fittings. Both monel 
metal and nickel are highly resistant to the 
corrosive action of caustic soda, fatty 
acids and salt. 


LUBRICATION 

Lubrication often gets but slight atten- 
tion because its cost is so small, but there 
is no one thing you buy which can go 
so far toward improving operating effi- 
ciency, lowering your maintenance costs 
and providing an extra profit on every unit 
turned out. Almost any oil will allow your 
machinery to function, but if that oil is 
not specifically right for the job it has to 
do, increased power costs, rising main- 
tenance expense, interruptions to opera- 
tion, excessive costs for plant lubrication 
are inevitable penalties. Get from the 
maker of your machinery his recommenda- 
tions for lubricating oil and talk them over 
with your oil dealer. 


MIXING PROGRESS 


An interesting test that can be used in 
the plant to determine the progress of mix- 
ing has just been called to our attention. 
Incidentally, this little test may result in 
power saving by allowing the time of mix- 
ing to be reduced. A few drops of the mix- 
ture to be emulsified are squeezed between 
two small sheets of plate glass. The liquid 
layer will appear uniform as soon as the 
size of the droplets are small enough, and 
further mixing will be unnecessary. 
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NICKEL-CLAD STEEL TABLES IN PLANT OF PARKE, DAVIS & CO. 








lf texture or uniformity is off 
NEW ENGLAND AGITATORS 


can help increase your sales 























New England Agitators are the result of sound engi- 
neering development and specialized manufacture of 
agitating equipment. 

They are aiding others by— 

1. improving quality of finished product—hence 
making it more salable. 

2. speeding up production—and consequently 
lowering costs. 

3. operating for years 
with a minimum, cost 
of maintenance. 

“Nettco” Engineers will 
gladly cooperate in furnish- 
ing Agitation Equipment es- 
pecially designed to im- 
prove your product. Bulletin 
340 tells more about this 


ENGLAND 
TANK G TOWER CO. 


MAIN OFFICE & WORKS - EVERETT, MASS. 
NEW YORK OFFICE - 50 CHURCH ST. 








Improve your EMULSIONS 


Check Any of These Items To S 
Receive Full Description and Price and SUSPENSIONS 


Tube Fillers, Closers and Clippers 
Two Hobart and Read Mixers 
ie paige ie rea rae EMULSIONS: ‘Ged. liver oil, castor oil, hand lo- 


Labelers, World, Ermold and National 
Glass-Lined Tanks 


Rotex Sifters and Rinsers 


tions, liquid creams. emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 


One Stokes Automatic Powder Filler types. 
Several Day oO to D Size sifters and mixers, belt and 
ser anagpaen SUSPENSIONS: Milk of magnesia, liquid face 


One Stokes laboratory Vacuum Dryer, 2——12x18 
Heating shelves 
Several Stokes and Colton Single Punch Machines 


powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 


Several Stokes B.D. and D.D. Rotary Tablet Ma- sion of solids. 
chines 
Two Day 15-gal. pony mixers SOLUTIONS: Cough medicines, proprietaries, 


One Stokes Drug Mill, belt driven 

Several Day 8-gal. pony mixers, belt driven 
One Houchin-Aiken foot press for soap 
Two small Straub mills 

One 3-roll 12"' x 24"' granite mill 


mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 


Visit our exhibition at the 15th Exposition of 
Chemical Industries at Grand Central Palace, 


One Straub Quaker City No. 10 Mill December 2nd to 7th, Booth No. 304 
One small 5-gal. mass mixer 7 : . 





' ' 
Two 20' and One 30 U. S. belt conveyors 1 if Sey PRETO Se RY Ye 
One 500-gal. cast iron jacketed kettle ou genizer is more effective and 
Three small Straub grinders less expensive than a colloid 
One 50-gal. galvanized iron percolator mill. Sizes are available from 
Three copper coating pans 24'' x 30"' twelve to several hundred 
PP’ &P gallons per hour. ND 


FOR CATALOG. 


The Manton-Gaulin 


Manufacturing Co., Inc. 
EVERETT :: MASS. 


Send for Complete Bulletin—Just Issued 








See First first” 
419 Latayette St 


First Machinery Corp. vex tan cv 


We purchase your surplus equipment” 
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SAVE SIFTINGS WITH ABBE SIFTERS! 


Material Losses Are Serious. One Drug Firm Discovered Losses of Valuable ,Extracts 
Amounting to $860 Per Year Because of Dusty Sifters. Installation of ABBE DUST- 
LESS TURBINE SIFTERS Reduced This Loss to Zero, Paying For Themselves Within 
A Year. Check Your Sifting Losses And Then Try The New, Medium Sized ABBE 
BLUTERGESS TURBINE SIFTER Pictured Here. This Medium Sized Sifter is Now 
Available at a Medium Price. Three Times The Capacity of The Midget. 


Abbé Blutergess Turbine Sifters are rapidly replacing all other makes 
because:— 
. They are the FASTEST, LEAST EXPENSIVE and MOST EFFICIENT Sifters in existence. 


2. They are dustless and positive in operation. 

3. They cost very little to operate because no large, expensive bolting 
cloths are required. 

. They deliver an absolutely uniform product because their cloths 
cannot stretch. 

. They do not clog even with sticky powders. 

. They require very little floor space. 

They feed themselves automatically. 

They can be used for any powder: face, talcum, baby, dental, shav- 

ing and soap powders; powdered gums and powdered drug extracts. 


Automatic and self-feeding, they require no labor. Completely dustless 
in operation, they eliminate material losses (an important factor in sifting 
powdered extracts and expensive chemicals.) Uniformity is assured be- 
cause the material is thrown through the cloth instead of sliding 
around on it. 


START SAVING NOW WITH ABBE 
SIFTERS .. . 3 SIZES 


ABBE ENGINEERING CO. 


56 CHURCH ST. COrtlandt 7-1115 NEW YORK 


BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @ LOS ANGELES @ CLEVELAND @ PITTSBURGH @ DETROIT 


Something NEW in Tablet Coating Pans! 


The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 


— 
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Send for our new circular 


THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


No. 4 STAND WITH COPPER PAN 2620 East Jefferson Ave. Detroit, Michigan GALVANIZED IRON PAN 
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NEW PRE-FILTER 





Ee 


Sa we. 


ERTEL 


MANUFACTURERS OF 
Ertel Asbestos Disk Filters, Ertel Asbestos Filter 


Sheets, Allegheny Stainless Steel Tanks, Portable jit th fi 


Bottle Fillers, Glass-Lined Tanks, Portable Mixers, 7 ; ; =P 
Pumps and Other Liquid Handling Equipment. c anig ee 


| SEE US 


at the 
CHEMICAL 
SHOW 
BOOTHS 
271-272 
Dec. 2-7 


GRAND @ If you find your filtration costs are too high, in- 
C ENTRAL stall the Ertel Pre-Filter. This pre-filter is excellent 
PALACE for taking out the heavier materials. 







































@ Ertel Portable Mixers. . . New York © Cuts filtration costs and improves the product at 
either direct driven or back a single stroke. Investigate. Send a gallon of your 
geared. . . in all sizes. Easy liquid for filtration. The Ertel pre-filter will show 
to handle and always ready you what can be done.—In cases where a high polish 
for use. is not necessary, this is also an excellent filter. 






DEPT. B 


ERTEL ENGINEERING CORP. 2255 


—y REBUILT 
RODGERS’ LINE| EQUIPMENT % 


@ TUBE FILLING and 

































CLOSING EQUIPMENT Every item shipped from pe ae at Newark, | 
@ PORTABLE VACUUM BOTTLE FILLERS ee ee... 
@ SIPHON BOTTLE FILLERS 1—U. S. Model A 22-spout Rotary Vacuum Filler. 
e FILTERS 1—Karl Kiefer 6-spout Universal Vacuum Filler. 
sical . a 1—World Rotary Automatic Labeler. 
@ PORTABLE ELECTRIC MIXERS 5—World, Ermold, National semi-automatic Labelers. 
@ GLASS-LINED TANKS 2—Karl Kiefer Visco Jar Fillers. 
1—Colton #10 worm type Tube, Jar or Can Filler. 
1—Urie Universal piston type Tube, Jar or Can Filler. 
5—80 qt. Century, Read, Day and Hobart Mixers. 
The Fastest Hand Dry Powder Sifters & Mixers, 50 to 4000+ capacity. 
: Tube Fillers, Closers & Clip Fasteners. 
Tube Filler New high-speed and back-geared Portable Agitators. 
for Large or Small Manufacturers roel ae git iP * 
w Glass-Lined Tanks allon 
Our. No. 6A Hand-Operated Tube Tablet Machines—Stokes Rotary DD; Stokes type Rotary B; 
or Jar Filer, ustested here, can Stokes "'N" single punch; Stokes "OQ" single; Stokes 
drive and clutch. “‘Eureka’’ hand operated; Colton #2-B single. 
ee ee ane 2—Colton Granulators, one #3 Rotary Wet, other Oscillating type. 
and motor driven Tube Closing, 1—Stokes #21 Granulating Mixer, 50. 
oo oe ene Miscellaneous: Copper and Aluminum Jacketed Kettles; Drug 
Machines, Glass-Lined Tanks, Con- Mills, Filters, Filter Presses, Pulverizers, Jacketed Mixers, 
reyors, Pony Mixers 4 Ointment Ointment Mills, Screens, Revolving Pans, Dryers, Pumps, 
— Boilers, etc. Send for latest printed bulletin. 
Send for new Catalog No. 5 What have you for sale? Send us your list. 
GEORGE G. RODG 1 
ERS CO. | Consolidated Products Company, Inc. 
183 VARICK STREET NEW YORK CITY 20-21 Park Row New York City 


WaAlker 5-6892 Established 1890 








Shons: 335 Doremus Ave., Newark, N. J. 
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DAY Pony Mixer 


(Gearless Type) 
Light and Heavy Pastes, Ointments, 
Vanishing Creams, Tooth Pastes, etc. 





The Day Pony Mixer is simple in design and sturdy in construction. 
It is ideal for mixing liquids, semi-liquids, light and heavy pastes, 
soaps, liniments, cold creams, medicated ointments, tooth pastes, 
shaving creams, etc. 


An extremely speedy and positive mixing action is employed. The 
can or tank is set on a pan gear which revolves in the opposite di- 
rection from the agitator. A thorough incorporation of all materials 
is.assured no matter how small a portion. 





The Day Pony Mixer, Gearless Type, Motor drive only, is made in 
five sizes with capacities of 40, 50, 75, 100, and 125 gallons 
respectively—Extra cans can be furnished for all sizes—The top 
casting is made of aluminum, and is balanced by counterweights 
enabling the agitator to be easily tilted. Both the agitators and the 
cans are driven by heavy double width roller chain. 


Write for full information on this ideal Change Can Mixer. 


The J. H. Day Company 


Factories and Principal Offices 
CINCINNATI 
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OHIO 





in 5 minutes! 


MILLER wrapping machine 


ADJUSTS FROM ONE TO ANOTHER 
OF THE PACKAGES ILLUSTRATED 





Low in price, the “Miller’’ Wrapping Machine 
wraps speedily and neatly in Cellophane, Sylphrap, 
or waxed papers. Quickly adjustable for a variety 
of sizes, the ‘‘Miller’’ is used in the drug industry by 
Parke Davis, Abbott Laboratories, Frederick Stearns, 
Eli Lilly, Walgreen, C. E. Jamieson, Grove Labora- 


tories, Lorr Laboratories and others. 


Write today for complete information. Also ask 


about the new Miller BOTTLE WRAPPING 
MACHINE. 


MILLER WRAPPING & 
SEALING MACHINECO. 


16 S. CLINTON STREET. CHICAGO 
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Hydrous Creams 


Anhydrous oils and fats which have 
been used in the past in various cosmetic 
preparations are now largely replaced by 
preparations containing water. The addi- 
tion of water reduces the cost of the cream 
and makes it less subject to changes of 
temperature as the melting point is higher. 
Other advantages of such emulsions are 
their increased absorption, doing away 
with the disagreeable shine of the skin, and 
their pleasant cooling effect. 

Experiments by Moncorps' on the ab- 
sorption of salicylic acid by the skin in 
anhydrous and hydrous cream bases show 
the following: 

Only small quantities of salicylic acid 
are absorbed by the skin from creams 
made of bases containing little or no water 
such as lard, petroleum jelly, or lanolin 
containing 20% water. When lanolin is 
used as a base the absorption is three 
times greater. In the case of hydrous 
creams containing 80-90% water, the 
absorption is 70 times as great as a base 
containing lard. Experiments have not 
yet proven whether water in oil or oil in 
water emulsions are preferable. 

H. Stahl suggests the following formulas 
for hydrous creams using as an emulsifying 
agent tegin, tegacid, and protegin. Tegin 
is a mixture of glycerin-monostearate with 
alittle glycerin di-stearate, stearine, and 
potassium stearate. It is a yellowish 
waxy substance melting at 57° C. and pro- 
duces extremely stable emulsions of the 
O/W type. Tegacid is said to be a mix- 
ture of glycerin-monostearate and a small 
quantity of stearic acid, with sapamin- 
phosphate as an emulsifier. The first two 
preparations will produce O/W emulsions, 
the third a W/O emulsion. Tegin is used 
in neutral creams and tegacid for the pro- 
duction of acid creams. When making 
these emulsions all water soluble constitu- 
ents should first be dissolved in the water, 
and all fat soluble constitutents in the oils 


and fats. 

1. Protegin 44, White Wax 3, Wool Fat 
3, Glycerin 3, Boric Acid 2, Water 45. 
The cream is white, type W/O. 

2. Tegacid 15, Vaseline 15, Paraffin Oil 
10, Lemon Juice 60, Para oxybenzoic acid 
propyl ester .1, Lemon Oil .75. The cream 
is white, type O/W. 

3. Protegin 30, Wool Fat 3, Paraffin 
Oil 5, Glycerin 5, 1/10 normal solution of 


* 1Arch. f. exp. Path. u. Pharmakol. Bd. 141, 152, 
155, 163. 
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Citric acid 57. The cream is white, type 
W/O. 

4. Tegin 2.6, Stearin 10.5, Glycerin 4.4, 
Alcohol .4, Menthol .4, Ammonia 2.6, 
Water 79.1. Cream is white, type O/W. 

As can be seen from these various 
formulas a great many different additions 
can be incorporated in hydrous creams. 
The O/W type creams should be packed in 
tin tubes or in glass or porcelain jars with 
tight closing covers. Tin plated tubes 
such as can be used for W/O creams can- 
not be used for this type. When packed 
in tubes preservatives are not necessary 
but in other packages or in liquid creams 
an addition of .01% para oxybenzoic acid 
methyl ester or propyl ester is recom- 
mended. 


Report A, Group 3B 1A, P. 51. 


Sulfonated Fatty Alcohols . 


Industrial chemistry has again proven 
its value in developing sulfonated fatty 
alcohols in order to overcome the well 
known disadvantages of soap, i. e., its un- 
avoidable alkaline reaction in a water solu- 
tion, its unreliability in hard water or 
water containing salts, acids, or alkalis, 
and its tendency to mat wool. The first 
developments were so called highly sul- 
fonated oils. These are obtained by con- 
verting fats or fatty acids to the esters of 
sulphuric acid which are more resistant to 
salts, 2 acids, ¢ and alkalis. 

Later fatty alcohols such as lauryl, 
myristyl, palmityl, stearyl and oleyl alco- 
hols were used. From these, the sul- 
fonated fatty alcohols were obtained by 
sulfonation of the fatty alcohols and con- 
verting 1 the resulting acid esters of sul- 
phuric acid into alkylsulfates of the struc- 
ture > CnH2n+1S04 Na. Simultaneously a 
process wi was developed based on the use of 
catalysts under high pressure which made 











it possible to produce economically by 
hydrogenation of fatty acids the fatty 
alcohols which are seldom found in nature, 

The properties of the different sulfonates 

of fatty alcohols differ within the homo- 
logous series. Taking as an example a dry 
sulfonate made from lauryl and myristy] 
alcohol we have a powder of the following 
characteristics: absolutely white, stable, 
odorless, easily soluble in water with a 
neutral reaction and possessing a high 
foam and cleansing effect. These charac- 
teristics remain practically unchanged 
when hard water, calcium or magnesium 
salts, as well as other salts, acids, or alkalis 
are added. If properly applied the sul- 
fonates of fatty alcohols will not precipi- 
tate glutinous calcium salts in hard water 
and will be equally serviceable in salt 
water and slightly alkaline or acid water. 
A separation of free alkali li_does s not take 
place. 
- Experiments have shown that the 
cleansing action of the sulfonates of fatty 
alcohols by far surpass soap. For these 
reasons they are replacing soap to a great 
extent and all the possibilities have not as 
yet been worked out. However, they have 
been utilized in various products intended 
for the care and treatment of the hair and 
in other cosmetic preparations. 

It should be noted that all authorities do 
not agree that these sulfonates are in 
every respect a perfect substitute and an 
improvement on soap. For example there 
are some who are not in favor of their use 
in hair shampoos because of the drying 
effect on the scalp. 

This new development brings with it 
attendant problems as to perfuming the 
finished products. We have been closely 
connected with the evolution of the com- 
mercial use of sulfonated fatty alcohols 
and are able to advise our clientele as to 
delightful new perfume compounds. 





Report A, Group II A, P. 84. 





Schimmel 





Red Rose, Schimmel & Co. 


The powerful, heady fragrance 
of red roses in full bloom 





x Co.., 


601 West 26th Street 


Lac. 
New York 
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PERFUMERS’ SHELF 


Perfumes in Powders 

There are several factors which may 
account for the loss of perfume odor in 
powder mixtures. First of all, the package 
should be examined and should be ab- 
solutely tight, but even this is not suffi- 
cient. The material should be entirely 
non-absorbent so that it will not absorb 
the odor from the powder mixture. 
Secondly, the perfume ingredients should 
be closely examined to determine whether 
the proper fixatives are present. There are 
many of our aromatic chemicals, flower 
oils and essential oils which may work 
very well in alcoholic preparations but 
when combined in talcum or face powder 
lose their odor value. It is important that 
the selection of these materials be care- 
fully made since should wrong ingredients 
be used there is danger of discoloration or 
loss of odor value. In this limited space 
it is difficult to classify certain oils which 
are specifically adapted for use in powder 
odors but consideration should be given 
to the fixative properties of each ingre- 
dient used. For example, oil of sandal- 
wood, E. India, is an excellent essential oil 
for use in powders. Not only does it 
impart odor value but also acts as a fix- 
ative ingredient. Vetivert, patchouly and 
the oleo resins also help to make the per- 
fume oil tenacious, and in the aromatic 
chemical field such products as the syn- 
thetic ambers, alpha quinol and the arti- 
ficial musks are very valuable. Should 
these materials not be adaptable to the 
perfume which is being used it is very 
possible that a product such as benzyl 
salicylate which has very little odor would 
greatly assist in fixing the present odor in 
the powder. Quantities up to 15% greatly 
help to make the perfume odor last. But 
if this material is added it is necessary to 
increase the amount of perfume oil added 
to the powder to compensate for the loss 
of odor due to the addition of this almost 
odorless aromatic. Third, chemical re- 
action between powder ingredients and 
perfume components may take place with 
the destruction of the perfume, sometimes 
causing the breaking down of the perfume 
oil. It is therefore necessary to ascertain 
whether all of the other materials are of 
prime quality since inferior raw materials 
will sometimes affect the perfume oil. 

Last, but not least, it should always be 
borne in mind that the talc itself is not 
porous and if a small particle be examined 
under high magnification, it will be noticed 
that the outside of the particle is covered 
by a small amount of perfume oil but that 
it is not absorbed into the talc itself. 
Therefore, it is necessary to mix the per- 
fume oil with some ingredient preferably 
magnesium carbonate, which is absorbent 
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and will hold the perfume oil for a much 
longer period of time. After the perfume 
oil is mixed with a small quantity of mag- 
nesium carbonate it can then be thorough- 
ly distributed throughout the other ingre- 
dients in the powder. It should also be 
borne in mind that the perfume oil used 
should not be irritating to the skin, but 
these perfume difficulties can be well over- 
come by purchasing finished compounds 
from reputable houses who make these 
products and who have spent years of time 
and research in developing satisfactory 
products which will persist in powders for 
long periods of time and not cause irrita- 
tion. 


Coumarin and Methyl Coumarin 
Coumarin is well known as one of the 
most important of the synthetic aromatics 
used in perfumery. It is a valuable fixa- 
tive, especially for face-powder perfumes, 
to which it gives necessary sweetness. It is 
a desirable addition to lavender perfumes, 
and an essential constituent of those of the 


foin coupe type, as well as having many 
other applications. Methyl coumarin has 
recently been placed on the market. This 
is a finely crystalline substance with an 
odor which, although recalling that of 
coumarin itself, is softer and sweeter, with 
a suggestion of that of heliotrope. The 
manufacturers compare the odor to that 
of foliage, particularly the foliage of the 
fig-tree. The solubility of methyl-cou- 
marin in alcohol, at 20° C., varies from 
6 in 100 of 70 per cent. alcohol, up to 10 in 
100 of 90 per cent. alcohol. This relatively 
high solubility in weak spirit should make 
methyl-coumarin particularly serviceable 
for the preparation of toilet waters, more 
especially lavender water. Judging from 
tests carried out the substance should also 
prove useful as a constituent of powder- 
perfumes: indeed, there seems to be no 
reason why its sphere of utility should not 
be as wide as that of coumarin itself, and, 
for many purposes, the sweeter note of 
methyl-coumarin should prove advan- 
tageous. 





























“That, Shorty, his what ye call-hair conditioning.” 
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FACE POWDERS 


Face Powders are changing. A clearer con- 
ception of the characteristics of the ideal face 
powder, new physical and chemical develop- 
ments, are opening the way for powders which 
are a vast improvement over the generally 
similar combinations that have been in use for 


a generation or more. 


Particle size and uniformity of particles 
have been carefully studied in several labora- 
tories. The elimination of certain materials 
with unfavorable qualities, used only because 
of certain other characteristics necessary to the 
finished formula; an effort to enhance import- 
ant qualities, such as adhesiveness, by new 
physical treatment of certain materials, are all 
objects of this intensive research that is notice- 
ably improving several new powders ready for 
the market. 


Plymouth Powder Base No. 7 has remark- 
able properties for compensating the variations 
between the materials in an existing formula. 
In a previous advertisement we showed by 
photomicrographs the extremely fine and uni- 


for 1936 


form particle size, compared with all other in- 
gredients used in face powder, and its effect in 
reducing particle size and increasing uniformity 
when 10% Plymouth Powder Base No. 7 is used 
to replace an equivalent in stearates in a 


powder formula. 


Plymouth Powder Base No. 7 is extremely 
white and has a smooth softness and covering 
power, which you must examine to appreciate. 
It is entirely harmless to the skin. 


You can start with small amounts of Ply- 
mouth Powder Base No. 7 and see a definite 
improvement in your powder. As little as 5% 
is effective. This does not disturb your formula 
in any respect, and will be noticed by the 
public only in an improved physical effect of 
your present powder. 


Let us help you make 1936 a better powder 
year for your company. Ask for a sample of 
Plymouth Powder Base No. 7 and, if you 
wish, help in the incorporation of it in your 
formula. 








PLYMOUTH “CRYSTAL E’’ WHITE OIL 
A completely refined, odorless, tasteless, pure mineral oil for creams. Of U. S. P. acid test. 
A light oil for the popular soft, fluffy, modern creams. 


A complete line of Cosmetic Raw Materials, 
White Oils, Petrolatums, Cream Bases. 








M. W. 


55 Ann Street 
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PARSONS, 


AND PLYMOUTH ORGANIC LABORATORIES, 


IMPORTS 


INC. 
New York, N. Y. 
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THE COMPOUNDERS’ CORNER 


Controlling Excessive Perspiration 

To improve moist, clammy hands or 
perspiring feet, preparations are sold in 
the form of liquids, creams or powders. It 
is wrong to try merely to ameliorate the 
condition, as by the use of frequent cold 
baths, without at the same time trying to 
effect a cure. The water treatment will 
cleanse the affected surfaces, but con- 
tinual bathing softens the skin and facili- 
tates maceration by perspiration. — If 
prejudice requires treatment by bathing, 
diluted alcohol or vinegar should be used, 
as well as alcoholic salicylic acid (one-half 
per cent solution) or 5 to 10% formalin in 
alcohol. Oak bark decoctions containing 
formaldehyde have long been found useful 
while the following formula is also effective 
for bathing affected parts: Peru balsam 1% 
formic acid 5%, trichloracetic acid 1%, in 
alcohol. 

Tannin, alum and oxygen baths may also 
be considered in this connection. For bath- 
ing the hands, use a mixture containing 
sodium perborate 10%, sodium bicarbonate 
49%, disodium phosphate 25%, sodium 
thiosulfate 5%, tartaric acid 10% and 
pure tannin 1%. This is an effervescing 
oxygen bath salt with a disinfecting and 
healing action. 

A cream preparation for the care of the 
feet consists of sapo medicatus 50 g., 
formaldehyde 300 g., lanolin 100 g., sebum 
500 g., petrolatum 210 g., salicylic acid 
10 g., and thymol (dissolved in a little al- 
cohol) 5 g. Dissolve the sapo medicatus in 


’ the formaldehyde solution in a closed 


vessel heated on the water bath. Melt and 
mix the other ingredients, add to the 
aqueous solution, stir until cool and then 
add the thymol solution. Another prepa- 
ration consists of a 4% salicylic acid oint- 
ment. For treating the hands, a cream 
may contain glyceryl monostearate 12%, 
stearic acid 2%, white beeswax 1%, min- 
eral oil 3%, formol 4°%, alcohol 3° and 
distilled water 75%. 

Other products in this field are sold in 
the form of powders. A preparation for 
dusting shoes and socks contains 10 g. of 
salicylic acid and 1000 g. of starch meal. 
Another preparation for use in socks con- 
sists of salicylic acid 5 g., boric acid 10 g., 
tartaric acid 10 g., zinc oxide 40 g. and 
talc 40 g. After bathing the following mix- 
ture is useful: menthol 0.3 g., boric acid 
5.0 g., benzocaine 3.0 g., tannoform 20.0 
g. and tale 40.0 g. Hand powders consist 
of tale 80%, colloidal kaolin 10%, pow- 
dered alum 5%, boric acid 1% and zinc 
oxide 4%; or tale 75%, kaolin 10%, boric 
acid 5°, zinc oxide 2% and magnesium 
peroxide 8%. 

Agaric acid is useful for treating night 
sweating. The white, odorless and taste- 
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less substance, difficultly soluble in alco- 
hol, is prepared from purging agaric. Ex- 
cessive perspiration in the arm pits is 
easily treated by means of a one-half per 
cent solution of salicylic acid in alcohol. 
The armpit is moistened with this solu- 
tion and then packed with gauze sprinkled 
with a 5% tannoform-tale powder. To heal 
abrasions, use Ungt, diachylon Hebrae 
spread on strips of absorbent bandage. 


Acid Creams 


Experience has shown that the use of 
some effective alkaline creams may ac- 
tually cause faults that they try to correct, 
including an effective removal of oil from 
the skin. A good day cream (foundation 
or vanishing cream) should dull the skin, 
cause no increase in fat secretion, act as a 
good powder base and not harm the skin. 
The work of Schade and Marchionini on 
the “Acid Mantle of the Skin” has shown 
that the reaction of the skin is acid and 
should not be changed. Hormone and 
cholesterin creams are able to do this but 
are difficult to prepare and often unstable; 
a more or less acid cream should be ideal 
for the purpose. Large quantities of cetyl 
and stearyl alcohols when incorporated in 
creams have a beneficient effect upon the 
skin and since they are good stabilizers the 
cream can be made acid in reaction by 
means of organic acids. Moreover, hor- 
mone creams made with an acid reaction 
can be readily preserved. Other ingre- 
dients such as hydrogen peroxide may be 
used in these creams. 

Powder creams made in this way do not 
have the usual chalky character and may 
easily be spread on the skin. They are 
prepared by the use of a mixture of cetyl 
and stearyl alcohols or cetyl alcohol alone. 
Fatty creams made with these alcohols 







along with a small amount of oil can be 
used on the hair to give a silky lustre and 
keep the hair in place. 

Brushless shaving creams made with 
cetyl alcohol and sodium Jaury) sulfate 
along with a small addition of ammonium 
sulfite make shaving easy and are bene- 
ficial to the skin. 

Cleansing creams made with cetyl alco- 
hol sulfonates and made slightly acid may 
be used on skins which can not tolerate 
even the finest soap. The following is an 
example of an acid vanishing cream which 
has proven effective. Melt 130 parts of 
stearic acid and 45 parts of cetyl alcohol; 
add 3 parts of olive oil and 2 parts of 
preservative. Now stir in 20 parts of tri- 
ethanolamine heated to 60° C., pour this 
mixture into 800 parts of boiling water 
and stir until a thick emulsion results. 
Acidify this emulsion with a 3% citric acid 
solution until the whole is acid to litmus 
paper. About 100 parts of citric acid solu- 
tion will be required. The thickened emul- 
sion suddenly becomes thin when the mix- 
ture is acid. 


Hair Waving Preparations 

As is generally known, preparations used 
in permanent wave treatments are gen- 
erally aqueous solutions, of such am- 
monia, borax, bicarbonates, etc., or other 
alkalies. Five per cent solutions are recom- 
mended, but the general practice has not 
followed this, stronger solutions often 
being used; much, of course, depends upon 
the type and strength of the alkali. It is 
strange, however, that a very important 
compound is seldom mentioned, this being 
ammonium sulfite. It may be us2d alone 
or in combination with other alkalies. The 
sulfite has only weakly alkaline properties; 
it is neutral to phenolphthalein but alka- 
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“And all we have to barter is a bottle of Arden’s Sun Tan Oil.” 
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A Cosmetic Dilemma 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


“‘Micronized’”’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 
‘*Micronized’’ colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
3—Non-bleeding you now use for your face powder, will show no 
undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized”’ colors, you 
5—Economical eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


2—Assures 100% Dispersion 


4—Gritless 























‘““Micronized’’ Cosmetic Colors—selected and tested for purity 
are available in Earth and Lake types to 
match any shade 


WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
260 West Broad way New York City 








T. L. Pure White Beeswax 


Extra Quality, is prepared from the highest and most 
costly grade of crude beeswax, carefully selected at its 
source and again, on arrival at the T. L. factory, exam- 
ined piece by piece. It is 100% pure and higher than 
U. S. P. standards. 

The high melting point and character of T. L. PURE 
WHITE BEESWAX imparts to the product a very high 
emulsion value. This property enables the cream man- 
ufacturer to use less beeswax in the preparation of the 
cream with the assurance that the emulsion is perma- 
nent. 

T. L. WHITE BEESWAX has been the standard of qual- 
ity for over eighty years. Its constant uniformity gives 
the best results in making cold cream. 


Pioneer Brand Pure Refined 


Yellow Beeswax 
Extra Quality, 100% PURE and higher than U. S. P. 
standard. Made from the same high grade crude bees- 
wax as the T. L. Brand, excepting that it is not bleached 
white. Because of its natural light yellow color it is 
especially adapted for lemon creams and like prepara- 
tions. 


THEODOR LEONHARD WAX CO., Inc. 


ESTABLISHED 1852 





Western Dist'r 
A. C. DRURY & CO. HALEDON, PATERSON, N. J. Pacific Coast 
Importers LONG DISTANCE TELEPHONE; SHERWOOD 2-1444 ALBERT ALBEK, Iac. 
219 E. North Water Street 515 So. Fairfax Ave. 
Chicago, Illinois Over 80 years of continuous business in the United States of America Los Angeles, Calif. 
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line to methyl orange. An appreciable 
amount of ammonium sulfate is often 
present, since sulfite is easily oxidized by 
air so that solutions as well as the solid 
preparations must be kept in well stop- 
pered bottles. Anti-oxidants help only a 
little. The action of the salt depends upon 
its decomposition by heat into ammonia 
and sulfur dioxide. One of the advantages 
of ammonium sulfite over most alkaline 
preparations is that incorrect use (too high 
concentrations, excessive temperatures or 
too long treatments) does not injure the 
hair so easily. The preparations used are 
generally made up on a specific gravity 
basis, from 5 to 7 degrees Baume. When 
stronger alkalies are used in combination 
with these compounds, the amount of am- 
monium sulfite is correspondingly reduced. 
The compound has proven satisfactory in 
actual use. Ammonium acetate may also 
be used since it closely resembles the sul- 
fite in its reaction to heat. A great deal of 
experimenting is being done on the use of 
chemical compounds such as quick lime, 
which can generate heat, to replace the 
electrical and steam apparatus. Since the 
problem is complicated, and not yet fully 
solved, not much can be said about it at 
this point. 

Water wave preparations generally con- 
sist of natural mucilages made from tra- 
gacanth, gum arabic, quince seed, flax 
seed and occasionally synthetic products 
such as dextrin. A good product should 
set the hair and should not cover it with 
visible flakes. The cost must also be con- 
sidered. Tragacanth is the most exten- 
sively used material. To prepare a wave 
solution the finest, powdered gum is rubbed 
with glycerin or alcohol to a paste and 
warm water added. In this way the mu- 
cilage does not contain lumps and need 
not be filtered through cloth. The mix- 
ture may be boiled for two or three 
minutes after which time it attains its 
greatest viscosity. Longer boiling may 
make the mixture thinner because of de- 
composition. The usual mixture is 10 
grams of tragacanth to a liter of water or 
a 1% solution. 

In order to increase the adhesiveness of 
tragacanth, gum arabic is often added. 
The latter material should be used only in 
small quantities. The addition of 2% 
borax to tragacanth mucilage causes the 
mixture to become thicker while further 
addition forms a ropy mucilage. Espe- 
cially when kept in a warm place, mu- 
cilages may undergo decomposition. A 
preservative is thus required. Alcohol is 
useful for this purpose since it also assists 
rapid drying. Twenty to thirty per cent 
alcohol is used. From 0.25 to 0.30% of 
sodium fluoride is also effective. Salicylic 
and benzoic acids should not be used as 
preservatives since they easily decompose 
tragacanth and make a thin solution. 

Quince seed is often used in preparing 
these wave sets, unbroken seeds being used 
in the preparation; 25 grams to a liter of 
water are sufficient. Benzoic acid may be 
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used as a preservative and the addition 
of alcohol is advantageous. As an ex- 
ample, 25 grams quince seed and 2 grams 
of benzoic acid are allowed to stand for 
two to four hours under one liter of water. 
Strain through cloth without direct pres- 
sure and then add 200 grams of alcohol 
and press through cloth again. Quince 
seed mucilage keeps the hair in place in 
rainy weather. 

Flax seed is also often used in this con- 
nection. Pour one liter of boiling water 
over 100 grams of seeds, allow to stand for 
three hours and then filter through cloth. 
This mucilage does not spoil very readily 
but should be preserved with benzoic 
acid. 

Permanent wave oils are often used as 
supplements to permanent wave lotions in 
order to supply oil to hair undergoing per- 
manent waving. Since the actual oils will 
not wet hair impregnated with permanent 
wave solutions, sulfonated oils must be 
used. The fat content of the oil should be 
about 50% and the free acids should be 
partially neutralized with caustic soda so 
that the material still has a slight acid 
reaction. 


Intramine 

Intramine is a new wetting agent de- 
scribed in U. S. Patent 1,981,792. It is 
made by treating a soap from monoethano- 
lamine and coconut fatty acids with sul- 
furic acid, so that it should theoretically 
combine the advantages of sulfonated oils 
and ethanolamine soaps. It is being used 
to excellent advantage in place of soap in 
all forms of dentifrices, pastes, powders 
and liquids, causing marked and agreeable 
foaming regardless of the temperature or 
hardness of the water with which it is 
used. Even milk of magnesia dentifrices 
which will not ordinarily produce foam 
will do so if Intramine is present in the 
formula. 

Although soap nullifies the value of 
many essential oils as flavoring and anti- 
septic agents, the new wetting agent is 
said to have no deteriorating effect upon 
them. Intramine, due to its great pene- 
trating power, distributes the flavor 
throughout the mouth making it more 
lasting. In general, the soap content of 
the dentifrice should be reduced by half 
and 1 to 2% of Intramine added. The 
latter is soluble in warm water to the ex- 
tent of 1 in 10. 

These same wetting properties have 
been found useful in increasing the beard 
softening properties of shaving cream. The 
face is left soft, smooth and flexible, with 
no suggestion of dryness or tautness. Shav- 
ing cream made with Intramine lathers 
equally well in hot or cold, soft or hard 
water. One to two per cent in the cream 
is generally satisfactory and should be 
added with the water in the process of 
manufacture. Brushless shaves may also 
be improved by the addition of this sul- 
fonated soap. 

Borax may be replaced by Intramine as 
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an emulsifying agent in cold creams, a 
better emulsion generally resulting. Van 
Dyk & Company, Jersey City, N. J. 


Halitosis 

The odor given to the breath by onion 
or garlic comes from the essential oil con- 
tained in these vegetables and arises solely 
from particles retained in the structure 
about the mouth. These particles cannot 
be removed completely by mechanical 
means while brushing the teeth and tongue 
and washing the mouth with soap and 
water fail to deodorize the breath. Wash- 
ing the mouth with a 30% solution of 
alcohol was also ineffective. The breath 
can be immediately and completely rid of 
the odor by washing the teeth and tongue 
and rinsing the mouth with a 1% solution 
of chloramine. Chlorine liberated in the 
mouth reacts chemically with the essential 
oils and deodorizes them. J. A. M. A. 


Tinctures by Different Procedures 

Twenty-four tinctures were prepared by 
six different methods, according to a re- 
cent report in the literature. These opera- 
tions were (1) maceration according to 
Phar. Hung. III, (2) double maceration 
according to Phar. Ital., (3) digestion 
according to Phar. Hung. II, (4) treatment 
on steam-bath with reflux cooler for 3 
hours, (5) percolation according to Phar. 
Hung. III, (6) diacolation in a special 3- 
tube apparatus. Best colors and trans- 
parency were obtained by percolation and 
diacolation. Specific gravity varied from 
0.89 to 0.91. Dry matter content varied 
but little; it was lowest in tinctures made 
by maceration and highest in those made 
by diacolation, percolation and steam- 
bath treatment. Ash was lowest in the 
digested tinctures and highest in the per- 
colated and diacolated tinctures. Diacola- 
tion and percolation products were highest 
in active matter; maceration tinctures 
were lowest. 


Colloidal Metals and the Sterility 
of Creams 

Colloidal gold and silver possess the 
property of destroying bacterial life even 
when the metals are present in extremely 
small amounts, yet such preparations are 
known to be practically harmless to 
normal, living body tissue. In fact, the 
Katadyn method of purifying water de- 
pends upon passing the water through a 
layer of finely divided silver. Not only are 
all the germs killed, but the water itself 
has marked bactericidal properties even 
though the amount of metal it contains is 
too small to be recognized. 

Preservatives should be included in most 
creams to prevent bacterial decomposition; 
now we suggest going a step further and 
adding a material like colloidal gold which 
will both preserve and sterilize, not only 
in the jar but also on the skin. Aside from 
the actual technical value of the product, 
the promotional value of a sterile, gold- 
containing cream looms large. 
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from the Glyco Laboratories ===) 


By Edward Rosendahl 


Now You Can Have 
A White, Odorless 
Glycosterin 


Here's good news for those who are 
using Glycosterin (Diglycol Stearate)- 
There have been two vital imo->/2 
ments in this product. It has been made white and odorless. You 
asked for it this way and now we can give it to you. 


@ An Emulsifying Agent Free From 
Alkalies For Use In Creams 


Glycosterin is meeting with wide favor because of its ease in 
compounding, and for its ability to produce a cream of fine 
lustre and texture. And it has another important advantage. It 
is non-alkaline. Today eminent specialists argue that the human 
skin is on the acid side which enables it to combat the intrusion 
of harmful bacteria. Thus in making creams, the trend is for 
materials that will not neutralize this acidity which serves as 
nature’s health guard. Glycosterin, being absolutely free from 
alkalies and amines, serves as an emulsifying agent which meets 
this requirement in every way. 

In physical appearance Glycosterin is a hard, white, odorless, 
waxlike material. It comes in blocks—convenient to handle, 


easy to use. 
@ Does Your Product Leave 


Stains On Clothing Or Towel ? 


Good will for many a product is lost because it lacks some 
simple refinement. A tendency to leave permanent stains, for 
instance, is apt to cause disgruntled customers. The use of 
Glycosterin eliminates this hazard. For it acts as an emulsifying 
agent with Lanolin and similar ingredients that leave such stains. 
If a small percentage of Glycosterin is incorporated in the form- 
ula, the stains completely disappear when the soiled article is 


washed. 
@ How To Make A 
Without 


Tooth Paste Soap 


Glycosterin provides an excellent material for producing a soap- 
less, non-alkali tooth paste. Its cleansing powers are wonderfully 
efficient, and like soap it has foaming properties. Also, it serves 
as a binder. In many cases an improved product will result by 
merely changing the formula to call for alee instead of 


soap. 


@ Let Us Help You 


Is your product up-to-the-minute in quality and efficiency? Are 
you using the most efficient and economical ingredients? If you 





have any problem involving chemicals, drop us a line. We will | 


help you if we can. Or send for our complete catalogue of 


chemicals and formulas that may give you some new ideas and | 


valuable help. 








Write to 
Glyco Products Co., Inc. 
949 Broadway kil New York 
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MYSORE GOVERNMENT 
' Sandalwood 


-- Oil = 





Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) | | | | 














Essential Oils 


New York 


National City, Calif. Montreal 


Chicago 
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ZINC OXIDE 


. ... by the pioneer manufacturer of 
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zinc products .... 


THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORE 


Chicago Cleveland San Francisce 
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ADVANCING THERAPY 


The Common Cold. Browning in his 
summary of the causation of the common 
cold states that: (1) The common cold is 
due to an agent not habitually harbored by 
those attacked. (2) Evidence that an in- 
fective agent of the filter passing type is 
responsible is furnished by the transmission 
of colds to quarantined human subjects 
and chimpanzees by the intranasal instil- 
lation of sterile filtrates of the nasal secre- 
tions of persons in the early stage of colds. 
The casual agent can survive for a consid- 
erable period outside the body and is cap- 
able of proliferation in culture medium in 
vitro. (3) It is not determined whether the 
ordinary pathogenic bacteria which may 
occur in the upper respiratory tract are 
ever by themselves the causal agent of 
coryza, although there is no doubt that as 
superadded infections they are important 
in aggravating the condition and especially 
in bringing about complications. (4) The 
incidence of colds is to a great extent 
independent of climate but has some rela- 
tion to weather. Thus, a sudden fall in 
temperature tends to be followed by an 
outbreak, owing in all probability to a 
lowering of resistance of the tissues. Noth- 
ing is known regarding factors that may 
influence the virulence of the causal agents. 
(5) There is little or no evidence that the 
incidence of colds in a community is re- 
lated to the general habits of living of its 
individual members. 

Therapy of Insect Stings. Flury, in 
discussing treatment points out that the 
mechanical removal of the venom by suc- 
tion is impossible in the case of insect 
stings. In the case of bee stings the re- 
moval of the sting is important. Another 
therapeutic measure is the neutralization 
of the toxin. This measure is based on the 
erroneous belief that formic acid 
volved in the action of insect venom, but, 
in spite of this, the frequently employed 
ammonia is not entirely ineffective. Other 
substances that formerly were thought to 


is in- 


be neutralizing agents, such as sodium bi- 
carbonate, lime water, magnesium oxide 
and magnesia magma, are sometimes bene- 
ficial because they counteract the tension. 
Some measures are employed to make the 
venom insoluble. In this connection the 
author mentions one of the oldest reme- 
dies, namely, sodium chloride, which is 
dampened and applied or rubbed in. Other 
substances belonging to this group are 
magnesium sulphate, ammonium sulphate, 
some alcoholic preparations, tannic acid, 
plant juices that contain tannin and cer- 
tain heavy metals. The author thinks that 
the use of heat likewise produces coagula- 
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tion of the venom. He points out that fre- 
quently attempts are made to “burn out” 
insect stings. Tincture of iodine, com- 
pound solution of iodine, chlorine water, 
surgical solution of chlorinated soda and 
similar preparations aim at a chemical de- 
struction of the venom. Potassium per- 
manganate likewise is used much. To 
counteract the pain, local anesthetics may 
be employed and the itching may be 
counteracted by anti-inflammatory agents, 
such as the phenols and the volatile oils. 
As a prophylactic measure it is advisable 
to disinfect the wound with iodine, formal- 
dehyde or a phenol preparation. 
Lysozyme. Hilding states that there 
is a natural antiseptic, chemically an 
enzyme, that is found widespread through 
the body fluids and tissues. It has the 
power of destroying and dissolving certain 
groups of bacteria even when highly 
diluted. It is found most abundantly in 
tears, very abundantly also in nasal mucus. 
Its purpose in these two secretions seems 
to be to protect one from the atmospheric 
bacteria for which it is deadly. The path- 
ogenic bacteria are inhibited in their 
growth by it but are not necessarily de- 
stroyed. The lysozyme content of tears 
falls moderately in a number of the acute 
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“1 don't feel so good today, Gus. 
Can't keep nothing on my stomach.” 
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external diseases. The three humors with- 
in the eye showed little or no lytic power 
when tested and therefore probably con- 
tain little or no lysozyme. 

Treatment of Rheumatic Disorders 
with Snake Venom. Burkardt discusses 
the chemistry and toxicology of snake 
venoms and calls attention to former 
therapeutic experiences with snake venom, 
particularly in the control of pain in malig- 
nant tumors and in sciatica, neuralgias, 
tabes dorsalis and so on. In these condi- 
tions the chief advantage of venom therapy 
lies in the fact that it does away with the 
use of morphine, so that the patients have 
a better appetite and their physical and 
psychic resistance is better. Korbler 
noticed that an arthrosis of the hip joint 
improved considerably following the ad- 
ministration of snake venom, and he 
assumed that the venom not only reduces 
the pain but also influences the metabolic 
processes. In view of these observations 
and after several years of experience with 
bee venom in the treatment of rheumatic 
disorders, the author decided to try snake 
venom in the hope of overcoming certain 
disadvantages of the use of bee venom. He 
thought that the possibility of using larger 
doses might improve the results and that 
with a less expensive product the venom 
therapy might become possible for a larger 
number of patients. He administered the 
venom of intracutaneous injection and 
was almost always able to counteract the 
pain in seventeen cases of sciatica and 
various forms of neuralgia. In primary 
chronic arthropathy, improvement could 
be obtained in three fourths of the cases; 
the general condition, the joints and the 
sedimentation speed of the erythrocytes 
indicated improvement. In the gonorrheal 
and tuberculous arthritides, the articular 
swelling and the pains were considerably 
improved in eight of ten cases. Improve- 
ment was produced also in four cases of 
spondylitis. Even in degenerative ar- 
throses the results were gratifying. 

Antirachitic Value of Irradiated 
Yeast and of Cod Liver Oil. Compere 
and his associates found that irradiated 
dry yeast is an effective therapeutic anti- 
rachitic agent when given to children in 
sufficient quantities. The minimal amount 
of irradiated dry yeast used in the ex- 
periment that seemed to effect a cure was 
1.25 Gm. daily. This contained 6,755 
International or U. S. P. revised units of 
vitamin D. On the basis of roentgeno- 
graphic evidence it was necessary to give 
from 1.1 to 3.3 times as many rat units of 
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“U. S. STONEWARE” 
PORTABLE 


TANKS 








for mixing and storing 
medicines, emulsions, 
liniments, lotions, acids 
and alkalies, are unsur- 
passed. 

They are the most dur- 
able and inexpensive 
corrosion-proof tanks 
on the market. You can 
convert this tank into a 
mixer by simply attach- 
ing a, portable mixer 
to it. 

Permanently corrosion- 
proof all the way 
through. They do not 
depend upon a brittle, 
applied coating. 





They Last Forever 


SEND FOR BULLETIN No. 404 


THE U. S. STONEWARE CO. 
50 CHURCH ST. NEW YORK 


Tanks . kettles . mixers « filters . stills » piping . valves 








A UNIFORM 
LANOLIN 


for Druce ana Cosmetic Purposes 
(Anhydrous and Hydrous, U. S. P.) 


Every chemist and buyer knows how 
essential it is to use uniform and pure raw 
materials. 
NIMCO LANOLIN is made from care- 
fully selected wool greases. We have de- 
veloped a method of refining NIMCO 
LANOLIN which removes all impurities 
and which retains in the lanolin all the 
valuable oxy and isocholesterins. 
This is your assurance that creams and 
ointments made with NIMCO LANOLIN 
will not turn dark and rancid with age. 
NIMCO ABSORPTION BASE for those 
who prefer this type. 
Write today, on your firm’s letter- 
head, for experimental sample. 


N.I. MALMSTROM & CO. 
147 LOMBARDY ST., BROOKLYN, N. Y. 














Announcing the completion of 


Fifty years in business 





1885 October tenth 1935 





From a small beginning half a century ago 
our business has steadily expanded to a 
point where besides our Factory in Brooklyn, 
we maintain Branch offices, with stock in 
Chicago, San Francisco, Montreal and Mex- 
ico City. Our many loyal friends have made 
possible this growth—friends of today and 
friends of bye gone days. To those we 
acknowledge our deep gratitude, and we 
pledge a continuance of our best efforts in 
the years to come. 


Georce Luepers « Co. 


427-429 Washington St. New York 
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STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. 
Pure White. Immeasurable 
Fineness. Heavy if desired. 
Dusts out under the puff 
like the finest pollen. Made 
to satisfy most exacting 


CALCIUM 


requirements. ALUMINUM 
STEARATE OF 5 < 
ZINC leita 


Odorless, Impalpable. Pure MAGNESIUM 
White. Water Resisting. 
Great Adhesiveness. Light 
or Heavy as desired. High- 
est standard of Purity and 


Uniformity 


Prompt Shipments in any quantity 
Write for samples and prices 
STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 


CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 
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vitamin D in the form of irradiated yeast 
as in the form of cod liver oil to bring about 
a comparable degree of improvement in 
rickets in children. 

Avocado for Anemia. The avocado, or 
alligator pear, was reported as preventing 
and curing anemia in animals by Professor 
LeRoy S. Weatherby and Miss T. Coony 
of the University of Southern California. 
The avocado, which contains three times 
the percentage of iron occurring in other 
common fruits, also contains copper and 
the other organic substances necessary for 
the building of hemoglobin, the substance 
making up the red blood corpuscles. 

Iron Therapy and Freckles. Painful 
sunburn and freckles can be prevented by 
the use of simple iron therapy before and 
during intermittent exposure to the sun, it 
was reported before the society by Dr. 
Howard L. Eder of the Santa Barbara 
Clinic, Santa Barbara, Calif. 

Those who suffer extremely painful 
burns from slight exposure to the sun can, 
with the use of iron therapy, take advan- 
tage of the sun’s beneficial effects in curing 
disease and killing harmful bacteria, Dr. 
Eder reported. Freckles, too, he stated, 
could be avoided entirely by early institu- 
tion of iron treatment. 

Vitamin E. The successful capture of 
the last of the ‘‘wild”’ vitamins, vitamin E, 
in the tangible forms of solid crystals, mak- 
ing possible its production in unlimited 
quantities for medical and biological uses, 
has been accomplished by Professor Her- 
bert McLean Evans, biologist and director 
of the Institute for Experimental Biology 
of the University of California, in col- 
laboration with Drs. O. H. Emerson and 
G. A. Emerson of the same institution. 

Vitamin E, found in wheat germ, let- 
tuce, soy bean, cottonseed. and in several 
other food substances, is the vitamin essen- 
tial for mammalian reproduction, both in 
the male and in the female, and is known 
as the fertility vitamin. Its absence in the 
diet of animals has been found to cause 
sterility in the female through failure of 
normal development of the embryo before 
birth, and in the male by causing degenera- 
tion of the reproductive glands. 

Treatment of Exophthalmic Goiter 
with Large Doses of Vitamin A. Wendt 
tried vitamin A in the treatment of hyper- 
thyroidism. The patients were given 
three times daily 30 drops of a vitamin A 
concentrate obtained from fish livers. In 
three patients with exophthalmic goiter 
this treatment produced a considerable in- 
crease in weight and a reduction in the 
basal metabolism to almost normal values, 
and it seems to promise favorable results in 
two other cases of exophthalmic goiter. It 
appears that the vitamin A therapy is most 
effective in mild cases and in cases of aver- 
age severity. Cases of exophthalmic goiter 
caused by iodine, which as a rule are not 
readily influenced, likewise seem to yield 
to this treatment. 
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Fallacies in Chemical Disinfection. 
According to L. P. Garrod, iodoform is not 
a disinfectant at all. It can be added to 
bacterial cultures in quantity without in 
any way interfering with their growth; if it 
is placed in the bottom of a tube of broth, 
colonies of streptococci will grow on it. 
Mercurochrome is a grossly overrated sub- 
stance which deceives by its color just as 
iodoform deceives by its smell. Results of 
experiments show that concentrations of 
mercurochrome necessary for bactericidal 
action are very much greater than those 
indicated by the original work of Young, 
whose results are vitiated by the fact that 
he made his test dilutions in acid urine. 

Among disinfectants most resistant to 
interference by organic matter are phenol 
and cresols, which are consequently well 
suited for disinfecting excreta, and flavine 
is one of the most reliable antiseptics for 
many surgical purposes. On the other 
hand, the emulsion of acriflavine (B. P. 
Codex 1934) is an example of the incor- 
poration of a disinfectant in an unsuitable 
vehicle. This emulsion can be poured in 
quantity on to fluid culture media and left 
there indefinitely without interfering with 
bacterial growth. The emulsion is so con- 
stituted that none of the flavine diffuses 
into a watery medium in contact with it, 
unless the two are briskly shaken together 
in a corked tube. Most disinfectants are 
liable to cause subtle and invisible damage 
to the tissues if only by immobilizing 
leucocytes, but some destroy tissue to an 
extent which can be seen and felt. Among 
the latter we have principally to consider 
disinfectants of coal-tar origin. Phenol is 
the most caustic of all substances which 
have been used as disinfectants in medi- 
cine. The cresols are somewhat less toxic 
and rather more bactericidal. Some bac- 
teria such as the tubercle bacillus and 
sporing bacteria, are more resistant than 
others to any disinfectant. But apart from 
these special types, there is endless and 
wide variation in the susceptibility of dif- 
ferent bacteria to the action of a single 
disinfectant: these variations are not the 
expression of a general vulnerability in the 
bacterial cell, since a micro-organism 
which is easily killed by one disinfectant 
may be almost indifferent to another. It 
is suggested that a weak solution of a dis- 
infectant may stimulate bacterial growth, 
and this is particularly likely when disin- 
fectants are injected intravenously in 


septicemia. If so, ineffective measures are 
not merely indifferent, they may be 
dangerous. 


Treatment of Scurvy with Cevitamic 
Acid. Goettsch gave cevitamic acid in- 
travenously to four infants having severe 
scurvy long enough for comparison with 
control patients receiving orange juice. 
Calcium was deposited in subperiosteal 
hematomas on the second, third, fourth 
and fifth days, respectively, while in the 
control infants who received orange juice 
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calcification was not noted until the 
eigth, tenth and eleventh days. In each 
case the diet consisted of boiled milk only, 
and no specific antiscorbutic substance had 
been added for at least one month prior to 
admission. From the point of view of re- 
lief of subjective symptoms, treatment 
with cevitamic acid resulted in satisfactory 
clinical improvement and was at least as 
effective as treatment with orange juice. 
In three babies who received cevitamic 
acid, pain was apparently relieved more 
quickly than in the controls. In no infant 
was pain relieved immediately, even when 
the massive dose of 400 mg. of cevitamic 
acid was given intravenously. No unto- 
ward reaction followed intravenous ther- 
apy, in spite of the fact that the acid was 
not neutralized before injection. 

Action of Oil of Peppermint on 
Stomach. Meyer and his co-workers dis- 
cuss the action of oil of peppermint on the 
motility and secretion of the stomach of 
patients having peptic ulcer. They have 
made the observation on themselves that 
the chewing of peppermint candy or 
lozenges relieves pain caused by hunger 
and by distress after a heavy meal. Oil of 
peppermint when given by itself or with a 
secretory stimulant depresses the secretion 
of acid by the stomach. Menthol was 
found to have no acid-depressing effects. 
Experiments on dogs with gastric pouches 
indicate that the action of the oil is prob- 
ably a local one on the mucosa of the 
pouch. The authors are treating a number 
of peptic ulcer patients with the essence of 
oil of peppermint. Relief of pain has 
definitely been noted in a few, but the 
period of observation is not sufficient to 
warrant a statement. In view of the 
popular use of peppermint for relief of 
gastric distress and the interest and im- 
portance of the mechanism of pain in ulcer, 
it might readily be argued by those who 
favor the theory of acid in relation to pain 
that the relief of symptoms following the 
use of oil of peppermint is due to a diminu- 
tion in free acid. However, there is still 
considerable dispute as to the factors in- 
volved in pain in peptic ulcer. 


New Medicines 

Metricure is a vaginal antiseptic con- 
taining trioxymethylene 0.1 Gm., essence 
of lavender 0.1 Gm., essence of geranium 
0.1 Gm., tannin 2 Gm., sodium tetraborate 
40 Gm. and sodium bicarbonate 57.7 Gm. 
One teaspoonful should be dissolved in 
enough water to make 2 liters. Antoine, 
Paris. 

Neurobrom are bouillon cubes contain- 
ing in each 1.1 Gm. of sodium bromide, 
some sodium chloride, meat and plant ex- 
tractives, condiments and some fat. One 
cube dissolved in a cup of hot water pro- 
duces a suitable bouillon for epileptics, 
neurasthenics or neurotics. Bombelon- 
Werk, Apotheker H. Woelke, Hamburg 20. 
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EFFERVESCENT SALT 


We contemplate making an effervescent salt and would like to 
know whether in your opinion it is better to granulate the powders 
with alcohol or by means of heat? Louisville. 

Generally it is preferable to use heat because there is less danger 
of chemical reaction and less time is required for drying. In cases 
where some of the powders contain a larger percentage of water of 
crystallization it is desirable to dry them first before mixing with 
other powders because liberation of an excess of water of crystal- 
lization results in reaction. In drying the granulation it is best 
not to heat the mixture over 50° C. because excessive heat may 
cause decomposition. Granulations dried at this temperature 
seem to be more stable and hence keep very much longer without 
lumping. The reason why alcohol is avoided is that its commercial 
grades contain a slight amount of water which causes the salts to 
react. 


SUPPOSITORIES 


We have been experimenting with a new suppository made with a 
cocoa butter base. As we have never made this type of product before 
we naturally have had a good deal of trouble and would appreciate 
your advice on several conditions that have occurred. The suppository 
we are making is bullet shaped and we frequently turn out some 
molds that have no points on them. It seems as though the molds did 
not fill up. We then tried pouring the mass hotter so that the molds 
would fill easily and we found that most all of the suppositories were 
discolored at the ends. Besides this the suppositories seemed to stick 
to the molds and many of them cracked. Chicago. 

The handling of suppositories requires a delicate touch. You’ve 
got to draw a line and hit it every time. The first of your troubles 
is due to lack of proper temperature control. Your first batch 
was too cold and consequently the molds did not fill properly and 
misshapen suppositories resulted. In making the second lot you 
missed the line for apparently the batch was too hot, which 
caused the inert ingredients to separate out and settle in the 
points of the suppositories, causing the discoloration to which you 
refer. These difficult’es can be overcome by determining through 
experiment the exact temperature at which the mass will fill the 
molds properly without causing discoloration of the ends of the 
Then maintain this temperature rigidly. If the 
suppositories stick in the molds we suspect that the molds may be 


suppositories. 
scratched or pitted. The cavities in a suppository mold should 
be polished. 


TABLET EXPLOSION 


A very peculiar accident happened in our testing laboratories 
during experimentation on the tablet, the qualitative formula of 
which is enclosed. For no apparent reason the powder exploded in 
the press. Fortunately no serious consequences resulted. But the 
incident has made us extremely reluctant to go ahead with our work 
until we have your valued opinion. We are very much puzzled 
because so far as we know none of the ingredients in our formula is 
incompatible with the others. Baltimore. 

An inspection of your formula reveals the presence of potas- 
sium chlorate and a considerable proportion of reducing matter. 
When you try to compress a mixture of a powerful oxidizing agent 
and reducing matter or even with very fine dust an explosion is 
bound to result. We think we perceive the idea back of your pro- 
posed tabiet but we don’t know of any way you can put that mix- 
ture together without risking a sudden AOH trip through the 
window. 


WHAT TO DO 


Ina few weeks we shall be in New York on our first visit in many 
years. Since a factory superintendent does not get a chance to get 
away from the plant very often you can readily appreciate that much 
must be accomplished in a short time. From the friendly correspond- 
ence we have exchanged for several years it seems as though I know 
you all personally and I know you will not think it presumptuous if 
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READERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


I ask you to tip me off on where to go and what to do when I get 
to N. Y. San Francisco. (P.S. of course this letter is confidential.) 

Brother, the tone of your letter indicates that like all good 
plant men you will know what to do when you get here. The last 
time we entertained one of the brother’s from the wide open 
spaces we had quite a time of it, being of a quiet domestic dis- 
position ourselves. The gentleman, we'll call him that, to whom 
we refer is famous throughout the trade for his vocabulary and 
his ability to absorb Irish Whiskey, the bald headed—. Well, as 
we were saying, the party started innocently enough at Little 
Venice where the members of the cosmetic branch of the trade 
foregather. The nude dancer at the French Casino started this 
coyote bragging. And then after a ride a-top a taxi cab to Leon 
& Eddies (both boys got their start in the night club business 
from the inspiration provided by the plant manager of a well 
known pharmaceutical house) this gentleman of the trade became 
carniverous when he viewed the salient features of another lovely 
dancer. (He said there were six of them. But we only saw one. 
We're like that you know.) He was difficult to manage after- 
ward. When you come East, all we ask is that you refrain from 
throwing your shoes out of the hotel window. It simply isn’t 


done. 


PINK RASH 


For some reason our tablets have developed a pink rash. The 
tablets consist of a mizture of sodium bicarbonate and other chem- 
icals intended to offset acidity. As we are scrupulously clean about 
We even wash our equipment with alcohol 


We recalled that sometime ago you 


our plant this puzzles us. 
but still the trouble persists. 
answered a question about a cream that had turned pink in contact 
with an iron mixer. Do you suppose that the mixer may be at fault 
in this case? It is a standard mass mixer and we are wondering if 
we should use stainless steel. Philadelphia. 

Our first suspicion is that the condition is caused by phenol- 
Do you make any products anywhere 
If so there’s your 


phthalein contamination. 
in the building containing phenolphthalein? 
answer and you had better make your antacid tablets in a dust 
tight room using the equipment for no other purpose. Phenol- 
phthalein is a bad actor and it takes but invisible quantities of it 
in the air to cause the condition you mention. We don’t think 
the equipment is at fault because standard equipment is used 
throughout the trade for making similar tablets and we've never 


heard of such a condition arising through its use. 


SOUR EXTRACTS 


We have been having trouble with our fluid extract of cascara. In 
making this preparation we followed official directions but our first 
lot as per the sample we are sending you didn’t turn out well. We 
should be very much obliged to you if you can tell us what is wrong. 
Chicago. 

The stuff is sour. You may have followed official directions in 
making the fluid extract but results indicate that you didn’t 
follow them fast enough. Apparently you allowed the percolate 


Oct. ’35: 37, 4 





the 
ate 


get 
il.) 
od 
ast 
en 
jis- 
om. 


tle 








QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


to stand too long before you made up the finished extract. 
Cascara, being a water percolation, ferments if allowed to stand 
too long before adding alcohol. 


LIME CREAM 


We are pleased to hear again from our good friend, H. A. Rogers> 
of VI-DOL PERF UMERY CO., Adelaide, S. Australia, who con- 
tributes for your benefit his own special formula for lime cream. His 
letter follows: 

I am enclosing an original and unpublished recipe for ‘Lime 
Cream or Lime Cream & Glycerine” made with mineral oil. 

I worked this recipe out about 25 years ago and if properly 
made it will prove to be a good stable emulsion. It has never let 
me down. 

WARNING:—do not try to make up any quantity by hand 
or you are likely to die of hard labour. 

A high speed mixer is excellent for the purpose and a colloid 
mill will certainly be an advantage but is not necessary. 

The recipe: — Paraffin Oil 20, fluid ozs. 

PALE yellow beeswax, 4, oz. 

Melt the beeswax in about quarter of the paraffin oil and add 
this to the rest. Add desired perfume then, SLOWLY add while 
stirring with high speed mixer, lime water, 40, fluid ozs. 

For “Lime Cream and Glycerine” add a little Glycerine to 
justify the name. 

The additions of various Oil Dyes can be made for variations. 
These should be added by dissolving the oil dye POWDERS 
(not lumps which are oil dyes dissolved in stearic acid) in paraffin 
oil. 

The emulsion is made less stable by the addition of Lanoline; 
Oleic acid or vegetable oils so it is not recommended that your oil 
dyes be added if dissolved in any of these. 

A thinner cream is made by reducing the Lime water, or it is 
made thicker—even to a paste—by increasing the quantity of 
lime water but the thicker cream is likely to separate with age. 

I have found 1 of paraffin oil plus the beeswax to 114 or 2 of 
lime water about right. 

Bleached beeswax will not answer so well as Pale natural bees- 
wax. 

Stock solutions of Beeswax and paraffin oil should not be kept 
but should be made up fresh as required otherwise the emulsion 
will not be so stable. Beeswax separates on cooling. 

A word about this simple thing called Lime Water. 

Cold water will dissolve more solids from Calcium Oxide than 
hot water will. The solution should be either freshly made or 
well stored in full vessels. 

Water will not dissolve more than 2, oz. of quick lime per gallon 
of water—that is the soluble solids contained in 2, oz. of quick- 
lime, but allowing for the hardness of tap water and the fact that 
some of the lime may not be completely burnt I recommend that 
you use 4, oz. of quick-lime per gallon. Stir frequently until it 
has powdered and let stand overnight to settle then draw off the 
clear lime water for use. 

This Lime Cream can be used as a semi-oily hairdressing or — 
by virtue of the lime water and its emollient qualities—it can be 
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used for the after effects of sunburn, wind exposure or as a toilet 
cream. 

When my subscription to the “Drug and Cosmetic Industry” 
expires please continue to send it along and enclose invoice as I 
do not wish to miss any copies. 


EPHEDRIN IN OIL 


We are having considerable difficulty in dissolving ephedrin 
alkaloid in light mineral oil in the preparation of nose drops. We 
dissolve the alkaloid in the oil by means of heat but find that ephedrin 
crystallizes out again on cooling. Wilkes-Barre, Pa. 

In all probability, your difficulty in getting ephedrin to stay in 
solution has nothing to do with the quality of the alkaloid. More 
likely, you are trying to dissolve excessive quantities in a solvent 
that will only hold a small amount. Usually, in a case like this, a 
small quantity of a very good solvent is used to dissolve the solid 
and then the solution is diluted with the main liquid. A formula 
is: Ephedrin alkaloid 7.5 grams, menthol 5 grams, camphor 
5 grams, eucalyptol 5 grams and mineral oil to 1,000 cc. Two 
manufacturing procedures are possible; rub the ephedrin, men- 
thol, camphor and eucalyptol together until a uniform mixture 
results and then dilute with the mineral oil or else heat all of the 
ingredients together until a clear solution results and then allow 
to cool. Vegetable oils may be used as a solvent for ephedrin and 
then diluted with mineral oil. 


SWEATING CREAM 


Can you assist us with a little problem we are having with a 
liquefying cream, which sweats out after standing a few days? The 
formula we are using contains stearin, ceresin, white petrolatum and 
mineral oil. West New York, N. J. 

Your difficulty seems to be in the use of stearin, which does not 
hold the mineral oil firmly enough to prevent sweating. Since 
this material was probably added as an emollient to prevent too 
complete drying of sensitive skins, other compounds might be 
used for the purpose without the attendant disadvantages of 
stearin. You might try spermaceti or cetyl alcohol. In addition, 
the use of paraffin instead of ceresin might be more satisfactory for 
stiffening the cream. Mix petrolatum, mineral oil and your 
emollient and then experiment to find the amount of ceresin or 
paraffin necessary to give the right consistency te the mixture. 
Some manufacturers are selling a liquefying cream base that may 
suit your purpose. 


SODIUM LAURYL SULFONATE 


We are anzious to learn all that we can about the product sodium 
lauryl sulfonate,—its correct chemical and formula, its prime use, 
and in fact anything that you know about it which will help us in 
deciding in how it is best used. Kansas City, Mo. 

This is the general information that we have available about 
sodium lauryl sulfonate: The product is obtained by the action 
of sulfuric acid on lauryl alcohol followed by neutralization. 
Sodium lauryl sulfonate is the wrong but generally accepted 
name for the product since it is actually sodium lauryl sulfate 
with the formula Cj2H2;0SO3Na. Sodium lauryl sulfonate in 
general has the detergent properties of soaps without many of 
their disadvantages. In the first place, the material is active in acid 
and in addition will not precipitate insoluble soaps and hard 
water. According to the point of view, the material has the great 
advantage or disadvantages of being an extremely powerful 
detergent, so that in some uses, as in shampoos, it may damage 
the surface to which it is applied. For this reason it seems that 
sulfonated alcohol may be irritating to some skins. Although 
there is probably no product actually superior to the sulfated 
alcohols as a detergent, some of the triethanolamine soaps (stear- 
ate, oleate, etc.) or sodium cholate may be used to good ad- 
vantage in face creams. However, it is highly advisable to make 
exhaustive tests in actual use before a product is marketed to 
assure stability, lack of irritation, and the quality which a good 
cosmetic must have. 
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Quality Chemicals--Small Quantities 
Reasonable Price 


For chemists, experimenters and small manufacturers. Prices given are for small lots only; large amounts at competitive 
quotations. We can furnish all chemicals mentioned in Chilson’s ‘‘Modern Cosmetics’ (Available thru us at pub- 


lisher’s price——$6.00 postpaid). 





Absorption Base (Cremogene) 1 |b. $1., 5 lbs. @ 75c. 
Alloxan, per oz. $4.00. 
Aluminum Beta Naphthol Disulphonate, per oz. $1.75. 
Ammonium Carbonate, U. S. P., Powder, 1 Ib. 40c., 5 lbs. @ 30c. 
Antirancidol, 14 |b. for $1.00. 
Barium Sulphide, 1 |b. 80c. 
Beeswax U. S. P. discs, 5 lbs. @ 45c. 
Beeswax, U. S. P., Yellow, pound cakes 5 lbs. @ 38c. 
Bentonite, 5 lbs. @ 10c. 
Benzocaine, U. S. P., 1 oz. 75c., 4 oz. for $2.00. 
Benzoic Acid U. S. P. 1 Ib. 80c. 
Borax U. S. P. powder, 5 lbs. @ 19c. 
Boric Acid U. S. P. powder, 5 lbs. @ 15c. 
Bromo Acid, 1 0z. 50c., 4 oz. for $1.50. 
Butyl Stearate, 14 Ib. 60c., 1 Ib. $1.00. 
Camphor, U. S. P. Powder, 14 Ib. 30c., 1 Ib. 90c. 
Carmine No. 40, 4 oz. for $1.50. 
Castor Oil (Tasteless & Odorless), 1 qt. 60c. 
Caustic Potash U. S. P. sticks, 1 lb. 55c., 5 lbs. @ 50c. 
Ceresine, 1 lb. 40c. 
Cetyl Alcohol — 92%), 1 Ib. $1.25. 
Cholesterine C. P., 1 oz. $1.25. 
Chlorophyll, Coil soluble), 1 oz. 40c, 4 oz. $1.30. 
Chlorthymol, 1 0z. 75c., 14 lb. $2.50 
Citric Acid U. S. P., 1 Ib. Abe. 5 Ib. @ 60c. 
Cocoa Butter (odorless), 1 Ib. 55c., 5 lbs. @ 50c. 
Cocoanut Oil Ref. Edible, 1 Ib. 35c., 5 lbs. @ 25c. 
Colloidal Clay, 5 lbs. @ 15c. 
Contrasol, (sunburn preventive), 14 lb. $2.00, 1 Ib. $6.00. 
Cosmetic Colors: 
For Face Powders: 
Cosmetic Ochre R (for Rachelle), 4 ounces 30c. 
Cosmetic Sun Tan 30c. 
Cosmetic Pink B (for Nat. & Peach) 1 oz. 30c. 
For Lip-stick and Rouges: 


Light, Medium, Dark, Vivid, Raspberry, Poppy, per oz. 30c. 


For Hair Preparations: 
Hair Rinse Colors (12 shades vag per 14 |b. $1.50. 
Wave-set Colors, 1 oz. 50c., 
Brilliantine Green, 4 Oz: 40c., | 4 aa $1.50. 


For Eyeshadows and Mascaras: 


Blue, Medium Brown, Dark Brown, Green, Violet, per oz. 


30c, Black 14 Ib. for 50c. 
Diethylene Glycol, 1 lb. $1.00. 
Ethyl Ether of “.7 Ty per Ib. $1.00. 
Ethylene Glycol, 1 Ib., $1. 
Fullers Earth, 5 lbs. @ ba 
Glycerine, aS. P., 1 Ib. 40c., 1 gal. (10 Ibs.) for $2.95. 
Glyceryl-Monostearate, per lb. $1.00. 
Glyceryl Mono-oleate, per Ib. $1.00. 
Gum Arabic (Acacia) U. S. P., 5 lb. @ 30c. 
Gum Karaya, 1 Ib. 35c., 5 lbs. @ 30c. 
Gum Paragon (best for wave-sets), 1 Ib. 50c., 10 Ibs. @ 45c. 
Gum Tragacanth Ribbon U. S. P., 1 Ib. $1.50. 
Gum No. 17 (produces stringy wave-set) Ib. $1.00. 
Henna, Egyptian, Best Green, 1 lb. 40c., 5 Ibs. @ 30c. 


b. for $1.25, 1 Ib. $3.50. 





Hydrogenated Oil, 1 lb. 35c., 5 Ibs. @ 30c. 
Indelible Pink Naturelle, (Indelible color, yellow cast), 1 0z. 50c, 
14 Ib. $1.50, 1 Ib. $5.00. 
Infusorial Earth, white, 5 los. @ 15c. 
lsopropy| Alcohol, 14 gal. for 75c., 1 gal. $1.30. 
Kaolin (white for face powder or beauty packs), 5 lbs. @ 10c. 
Keratin, 1 oz. $1.50, 14 Ib. $5.00. 
Lacquers for Nail polish, clear 1 gal. $4.00, 5 gallon @ $3.50. 
Lactic Acid, U. S. P. (Syrupy), 2 oz. 35c, 14 Ib. 50c. 
Lanolin U. S. P. Anhy. nearly odorless, 5 lbs. @ 35c. 
Lecithin, pure 14 Ib. for $1.00. 
Lecithin (80% in mineral oil), 2 oz. for 50c. 
Magnesium Carbonate U. S. P. (white Henna), 5 lbs. @ 20c. 
Magnesium Stearate, 1 lb. 40c. 
Menthol U. S. P., 1 oz. 35c. 
Methyl para-hydroxybenzoate, 14 Ib. $1.00, 1 Ib. $3.50. 
pain Propyl and Benzyl esters also available, request quote- 
tions). 
Mineral Oil (light for creams, etc.), 1 A $1.00. 
Oleic Acid, Pure, 1 lb. 40c., 5 lbs. @ 3 
Oxy- Quinoline Sulphate, 14 ‘Ib. $1.75, 4% >. $3.25, 1 lb. $6.00, 
Ozokerite, genuine, 154 m. p., 1 Ib. 80 C. 
Peanut Oil Refined, 1 qt. 60c. 
Paraffin, 128-130 m. p., 5 lbs. @ 12c. 
Paraformaldehyde, 1 lb. $1.00, 5 Ibs. @ 80c. 
Petrolatum, best white U. S. P., 5 lbs. @ Q5c. 
Precipitated Chalk U.-S. P., 5 lbs. @ 15c. 
Quince seed Persian, 1 Ib. $1.50, 5 lbs. @ $1.40. 
Resorcin, U. S. P., 1 oz. 50c., 14 Ib. $1.50, 1 Ib. $3.00. 
Resorcinol Monoacetate, 1 oz. 75c., 14 Ib. $2.00, 1 lb. $7.00. 
Rice Starch pure, 1 lb. 35c, 5 Ibs. @ 30c 
Salicylic Acid, U. S. P., 1 oz. 25c., 14 Ib. 40c., 1 Ib. 80c. 
Saponine, 14 |b. 60c. 
Sesame Oil Refined, qt. 60c., gallon $2.00. 
Shampoo Base, (natural, opal, tar, mint, lemon) or 5 lbs. @ 20c. 
Sodium Benzoate U. S. P., 1 lb. 75c., 14 Ib. for 30c. 
Sodium Cholate, 1 oz. 35c., 14 Ib. $1.00, 1 Ib. $3.50. 
Sodium Salicylate, U. S. P., 1 oz. 25c., 14 Ib. 40c., 1 Ib. 85c. 
Spermaceti U. S. P., 1 lb. 35c., 5 Ibs. @ 39c. 
Stearic Acid, T. P. (Saponified), 5 lbs. @ 25c. 
Strontium Sulphide (nearly white), per lb. $1.00. 
Sulphonated Castor Oil, 1 qt. 55c., 1 gal. $1.75. 
Sulphonated Olive Oil (clear), 1 gt. 60c., 1 gal. $1.95. 
Sulphur for hair restorers (wets promptly with water), 1 Ib. $1.00. 
Sulphur Colloidal, 14 Ib., ‘eo 1 Ib. $2.00, 5 Ibs. @ $1.50. 
Talc, Italian oe 5 lbs. @ 1 
Talc, Super R. F. R e ai a is 5 lbs. @ 20c. 
Tartaric Acid U. S. P 0c. 
Titanium Dioxide Pure, 1 lb. 50c., 5 los. @ 45c. 
Triethanolamine, per Ib. $1.00. 
Triethanolamine Oleate, 1 lb. $1.0 
Triethanolamine Stearate A ta iio lb. $1.00. 
Zinc Oxide U. S. P., 5 lbs. @ 93c., 1 lb. @ 30c. 
Zinc Salicylate, 1 oz. 35c., 4 Ib. $1.00, 1 Ib. $3.50. 
Zinc Stearate U. S. P., 1 Ib. 35c. 
Zinc Sulpho Carbolate, U. S.P., 4 0z.25c., 14 lb. 50c., 1 Ib. $1.00 





All items f. o. b. N. Y. 


Terms, remittance with order. Include sufficient to cover parcel post, otherwise goods shipped 


express collect. Export packing extra. Prices subject to change. 


The above list does not include all the materials we handle. 


to clients. 


Advise us in what you are interested. Technical advice 


R. F. REVSON CO. 


91 Seventh Avenue 


Cable Address--**COSCHEMS, NY”’ 


New York, U. S. A. 


ALL CHEMICALS FOR THE COSMETIC INDUSTRY 


File this page for future reference! 
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RAW MATERIAL MARKETS 


Edited by Harry G. Kelbly 


HIGHER PRICES FOR LAVENDER OIL SEEM ASSURED 
New Harvest Deficient and Old Stocks Practically Nil 


A report just received from France 
raises the possibility of much higher prices 
for this well known and popular oil. Old 
stocks of lavender are said to be practically 
nil. There remain among farmer distillers 
about 2000 pounds and exporters in 
Grasse have approximately 6000 to 8000 
pounds. 

The new harvest is very deficient due to 
the excessive dryness which has prevailed 
since the beginning of June. The harvest 
has remained very small for three reasons. 

First, the excessive dryness did a great 
deal of harm. 

Second, the old plantations are more and 
more disappearing due to the low prices 
prevailing during the last few years. 

Aod thirdly there now seems to be a 
plant disease ravaging not only planted 
lavender fields but also the wild growing 
lavender with the result that lavender 
plants as a whole seem to be dying out 
quite rapidly in Southern France. 

Several explanations are given in regard 
to this disease but nothing definite is 
known as yet because no exact botanical, 
i. e. scientific investigation has been made. 

Some experts lay the dying out of the 
wild lavender flowers to the reforestration 
program of the French government which 
prevents the goats and sheep to grass on 
the mountain slopes with the result that 
these animals no longer eat the various 
herbs, flowers and young trees which are 
now growing more intensively and prevent 
the wild lavender flowers from developing. 

Others claim that the abundantly grow- 
ing Genet bushes suffocate the more deli- 
cate lavender flowers. Others again be- 
lieve that the wild growing flowers have 
not been cut during the last few years of 
low lavender prices and that therefore 
these old plants have lost their vitality and 
must die. Some experts attribute the 
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Lavender Plantation, France 


mortality to a real disease which so far has 
not been recognized. 

As to lavender plantations, it is reported 
that most of these plantations have been 
undertaken in too rich soil and in too 
low, i. e. to hot altitudes. Lavender needs 
a brisk, in winter even very cold climate. 

The farmer distillers and lavender plant- 
ers claim that a price for high grade laven- 
der oil of at least $4.54 per pound is re- 
quired to induce the farmer to replant 
lavender. These prices have not prevailed 
during the last few years and therefore no 
new plantations during these past years 
have been undertaken. At present, oil 
prices are well about $6.08 per pound, and 
therefore a few new plantations have been 
started lately.” However, it will require at 
least two years until these plantations bear 
sufficient flowers to account for any in- 
crease in the present very deficient flower 
supply. It is therefore quite certain that 
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flower prices and consequently oil prices 
will remain high during the coming two 
years. 

Total production this year will amount 
to about 90,000 pounds as against 154,000 
to 225,000 pounds in normal years. In 
1934, total production was also only about 
90,000 pounds but there remained about 
60,000 pounds of old stock whereas this 
year the old stocks are practically gone. 

The cost price of high grade lavender 
oil, including cost of distillation, is $6.38 
per pound to $7.00 per pound in 1935. As 
to sales price nothing definite can be said 
yet because no big sales between farmer 
producers and exporters have been made 
and will not be for a while due to the some- 
what exaggerated demands on the part of 
the small distillers. It is very difficult to 
predict, but very likely prices will range 
around $7.60 per pound for 46 to 48 per 
cent. oil and about $7.00 per pound for 40 
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IME STOCK 


OF BOTANICAL DRUGS--- 











HE largest and most complete stock of crude drugs in the world is in the warehouses 
a broad statement, but a true one. This, coupled 


of S. B. Penick & Company... 
with the size, experience, and integrity of our organization, marks us as a dependable 


and unfailing source of supply. 
Buying and selling botanicals is only a part of our work. We pride ourselves on the 


thorough knowledge of all factors and developments concerning the industry, and are 


prepared at all times to put this information at the service of our customers. 


Our Price List and Manual, enumerating more than nine hundred products useful to manu- 


facturers of pharmaceuticals, toilet preparations, insecticides, etc., is available on request. 
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per cent. oil, states this report. Based on 
these figures the present spot market price 
of $7.25 per pound for 40 per cent. oil is 
entirely too low. 

Adulteration of lavender oil, it is said, 
has become extremely frequent, general 
and widespread. Several new factories of 
synthetics have started up and are special- 
izing in offering synthetic lavender com- 
pounds directly to the farmer distillers, 
lavender compounds which meet all the re- 
quirements of pure lavender oils. It seems 
that the use of these compounds is spread- 
ing rapidly and large quantities are sold 
not only in Grasse but also right in the 
producing regions. If this practice is con- 
tinued, it is said, it will be hard in a few 
years to find any pure lavender oil. The 
prevailing high lavender prices naturally 
favor such cutting methods and great 
profits are made by their application. The 
new adulterants are so well developed that 
they can hardly be detected if at all. 

The character of the oils produced in 
different regions are as follows: 

Sault (Vaucluse)—Oils of good perfume 
but of earthy and mushroom-like odor; 
oils averaging 40 per cent. ester. 

Sedron (Drome)—Good perfume; oils 
averaging 44 per cent. ester. 

Die (Drome)—Very good perfume; oils 
averaging 46 to 48 per cent. ester. 

Nyons (Drome)—Medium good _ per- 
fume; oils averaging 38 to 40 per cent. 
ester. 

Apt (Vaucluse)—Perfume almost bad, 
mixed with lavandin oil; oils averaging 30 
to 35 per cent. ester. 

Digne (Basses-Alpes)—Very good per- 
fume; oils averaging 40 to 45 per cent. 
ester. 

Barreme (Basses-A]lpes)—Excellent per- 
fume; oils averaging 46 to 50 per cent. 
ester; these high grade flowers are largely 
shipped to Grasse for making concrete on 
account of the superior quality of the per- 
fume. 

Orpiere (Hautes-Alpes)—Perfume very 
good; oils averaging 46 to 48 per cent. 
ester. 

The difference between oils as obtained 
by direct steam distillation and open fire 
distillation is about 4 per cent. in ester 
content. 

The Office Departmental Agricole des 
Basses Alpes, 9, rue Colone-Payan, Digne, 
has announced that the annual sample fair 
of samples of oil of lavender was held at 
Digne on September 28. The principle 
producers’ syndicates of these oils located 
in the south of France took part in the fair, 
as well as producers and distillers from 
other parts of the country. 


SENEGA 


This item advanced to the basis of from 
33c to 35c per pound. Sellers at the source 
of supply continued to have fairly strong 
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Distilling Oil of Lavender in France, the Principal Source of Supply for this Oil 


views regarding the value of their holdings 
basing their opinions on underproduction 
this year. 


A NEW USE FOR 
GERANIUM OIL 


The New York Botanical Garden an- 
nounced that traps baited with geranium 
oil are the most effective means of con- 
trolling the Japanese beetle, which has 
been infesting northern New York City 
and Westchester County this year in larger 
numbers than ever before. The traps, sup- 
plied by the United States government, 
also may be obtained from seed dealers. 

The Botanical Gardens captured more 
than 180,000 beetles by this method be- 
tween July 16 and September 1. 
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ERGOT 


While the current spot market for ergot 
of rye was higher in keeping with the situa- 
tion explained in our feature article on this 
subject last month, there has been a 
noticeable tendency at the Spanish source 
of supply to reduce shipment prices some- 
what. This is a reaction to the failure of 
buyers to enter the market with substan- 
tial orders on the basis outlined by foreign 
shippers. 

In New York the price ranged from 85c 
per pound to as high as $1.25 per pound. 

Conditions now suggest a fair sized pro- 
duction of both Spanish and Portuguese 
ergot at a price that will not be so dras- 
tically affected by the speculation that has 
been current in those countries. 
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HE brown glass bottle selected by the New York Quinine & Chemical 

Works, Inc. as a standard container for many chemicals is unques- 
tionably preferable to any other type of package. This type of bottle is 
not only more attractive, but the plastic screw cap with suitable liner 
offers many advantages over the old cork closure. By means of this bottle, 
the dispensing of chemicals has become a simpler, safer and much more 
economical operation for the pharmacist. 

N. Y. Q. was the first chemical house to use a cellophane wrapper on 
a standard line of fine chemicals. This wrapper not only improves the 
general appearance of the package but it protects the container and the 
label for a much longer period than any other wrapper. In addition, the 
label remains clearly readable for a long time, thus avoiding errors. 

The south—for climatic reasons—and the west coast—due to ocean 
shipment—have for a long time given preference to the use of bottles, 
even for those chemicals which usually are packed in cartons, tins, can- 
nisters, wood boxes and corrugated boxes. Now other sections of the 
United States are beginning to appreciate the many advantages of the 
use of bottles instead of other containers. This is shown by a decided in- 
crease in the sale of materials packaged in bottles. 

Distributors, wherever located, should give this matter careful con- 
sideration. The addition to their stock of these standard items packaged 
in the new bottle will result in an appreciable increase in their sales. 


Specify N. Y.Q. on your orders 


THENEW YORK QUININE & CHEMICAL Works 


GENERAL OFFICES 


99-117 North Eleventh Street, New York, Borough of Brooklyn 











ADVANTAGES 


Over Other Containers 


1 Protects contents 
* from 
A. Effects of light 
B. Drying out 
C. Absorption of 
moisture 
D. Caking of ma- 
terials 
E. Formation of 
hard lumps 
2. Contents easily re- 
moved 


a. Simpler 
4. Safer 
5. More economical 


é. More attractive in 
appearance 
7 Cellophane outside 
* wrapper improves 
appearance and 
keeps label and con- 
tainer clean 
8 More visible, thus 
* preventing errors. 








403 North First Street, St. Louis, Mo. 


ST. LOUIS DEPOT 
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NEW PEPPERMINT 
OIL CROP REPORTED 
DEFICIENT IN 
MENTHOL CONTENT 


Considerable uncertainty prevails re- 
garding this material. The crop this year 
is reported as very good as far as quantity 
of oil goes but a large part of it is said to be 
deficient in menthol content. It is running 
only from 32 per cent. to 40 per cent. in 
menthol whereas 50 per cent. is the min- 
imum requirement by the U. S. P. stand- 
ard. 

This has split the market into two divi- 
sions. On the one hand was the sub 
U. S. P. oil that was plentiful and cheap, 
and on the other hand was the U. S. P. 
material that was produced in reduced 
volume this year, and which was being 
held in strong hands. The result has been 
that buyers as a whole are using special 
care in buying for fear of the delivery 
which may be tended them. Spot quota- 
tions for natural oil ranged from $2.00 to 
$2.35 per pound and redistilled oil ranged 
from $2.25 to $2.60 per pound. 

It is interesting to speculate as to what 
effect the low menthol content might have 
on the price position of peppermint oil 
should it be necessary to bring up this 
menthol content to U. S. P. requirements. 
One way it could be done would be by the 
direct addition of menthol in the required 
amount. 

An average crop of peppermint oil runs 
As- 


suming that this amount of oil would have 


somewhere around 600,000 pounds. 


to be raised 10 per cent. in menthol con- 
tent it has been estimated that it would 
require about 100 cases of menthol or 
6,000 pounds. 


the cost of this amount of menthol would 


At present market prices 


be approximately $20,000, which, when 
distributed over the total crop would in- 
crease the cost of peppermint oil about 
30c per pound. 

These figures are, of course, merely 
speculative and are offered to show how 
the menthol deficiency of the present 
American crop of peppermint is likely to 
effect the price position. 


CITRONELLA 


Low prices on both Ceylon and Java oil 
for shipment weakened further the spot 
position with the result that this material 
is now at probably the lowest level ever 
recorded. On the Ceylon oil in drums the 
price was 24c per pound with the Java 
selling at 27c. With the passing of the 
larger consuming season the market here 
was competitive at the new levels. 
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A General View of a Rose Garden near Tarnitcheni 


MENTHOL MARKET AGAIN 
ADVANCES SHARPLY 


No Basic Change In Opinion Here 


This raw material was featured by sey- 
eral additional price advances during the 
past month which placed the spot market 
price at $3.45 per pound in case lots and 
$3.60 per pound for less than case lots. 

Leading factors here have not basically 
changed their views regarding the position 
this item has taken. Their opinion is 
primarily based on the lack of interest on 
the part of leading consumers who have 
taken a stand off attitude at present mar- 
ket prices. This the larger consumers can 
well do as they are supplied well ahead 
and, if necessary, would not have to buy 
from the new crop at all. As the United 
States is one of the largest consumers of 
menthol in the world such a development 
here would be bound to have some effect 
on the Japanese position as this years’ 
crop is not as short as previous dispatches 
from abroad indicated. 

There is still one more cutting of the 
Sambi crop of peppermint. The total for 
this district, it is estimated, will average 
about 200,000 kin. It is reported now that 
the Hokkaido crop will be smaller than the 
earlier estimates of 1,000,000 to 1,100,000 
kin by 25 per cent. but will total approx- 
imately 830,000 kin. Total menthol pro- 
duction therefore, should be somewhere 
between 9,000 and 10,000 cases which can 
in no way be classified as a bullish factor 
sufficient to explain the attitude of the 
primary market factors. 

There are reports to the effect that the 
Japanese have a short interest on the run 
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and are pushing this for all it is worth. It 
was impossible to determine who this 
short interest was—whether here or abroad 
—but it is not likely that such a situation 
actually exists because of the little incen- 
tive to go short of menthol any time during 
the past two years. 

At any rate, factors here seem inclined 
to stick to their guns. The market is not 
statistically strong in view of the estimated 
production of 10,000 cases as this amount 
of menthol could take care of world re- 
quirement seven though there was very 
little. carryover from the previous crop. 
Couple this with the smaller buying that is 
generally considered as very likely from 
the United States and it does not seem that 
the Japanese ideas of the situation are 
fully warranted. 

Stocks in this market are lighter than 
had been the general impression a month 
or two ago so that there will have to be 
some replacement buying but it may be 
assumed that this will not be heavy in 
view of the well stocked consumer market. 


ANETHOL 


The spot market was lower at 95c to 
$1.05 per pound, reflecting a more com- 
petitive position on this item which has 
totally failed to reflect the much higher 
prices that have been paid for raw material 
for a considerable length of time. 
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CREOSOTE GUAIACOL 
CREOSOTE CARBONATE GUAIACOL CARBONATE 
POTASSIUM GUAIACOL SULPHONATE 








Acetyl Salicylic Acid Formaldehyde Benzoate of Soda 

Salicylic Acid Para Formaldehyde Benzoic Acid 

Sodium Salicylate Hexamethylenetetramine Benzyl Chloride 

Methyl Salicylate Silver Proteins Benzaldehyde 

Minor Salicylates Bromides Glycerophosphates 
HEYDEN 








SIT aVITIN . mm a 
CORPORATION GARFIELD,N.J. 
\\ 50 UNION SQUARE PERTH AMBOYN.J. 
. NEW YORK : , 
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Prices 


Apparently an increase in the general activity of markets 
was responsible for the rise in the index of prices for 50 com- 
modities; this general index increased from 67.1 in September 
to 67.9 for October. 

The single price change in the medicinal index, menthol 
increasing from $3.10 to $3.45, was responsible for a rise in the 
index from 75.1 to 75.8. This change seems to lack significance 
being based more on Japanese optimism than on actually 
increased demand. 

After a long period during which the index slowly but 
steadily moved upward, average botanical prices for October 
suddenly spurted upward, the index moving from 71.6 in 
September to 74.5 in October. Of the five changes in the 
index, only buchu was lower, declining one cent to 37 cents. 
Agar increased from 65 to 75 cents; aloes was up one cent to 
19; ergot topped the previous month’s 65 cents by 20, reaching 
85 cents; rhubarb rose from 25 to 30 cents. 

The essential oil index was also up, from 50.8 in September 
to 51.3 in October. Two increases more than counteracted 
three decreases; anise declined one cent to 49 cents; citronella 
continued its decline, reaching 27 cents, lowest price on record, 
while lime oil lost 10 cents, reaching $9.40. On the other hand, 
bergamot rose from $1.50 to $1.60; lemon oil was again 10 
cents higher to be quoted at $1.65. 

The cosmetic raw material index declined from 72.1 in 
September to 71.1 in October. Menthol increased in price, but 
stearic acid declined from 111; cents to 1014 cents and zinc 
oxide was cut drastically from 13 cents to 8 cents. 











15 Essential Oils—Weighted Index 


1926 Average Prices Equal 100 
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50 Raw Materials—Weighted Index 
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25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 
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PHENOLPHTHALEIN 


Spot prices were advanced 5c per pound 
tothe basis of 67c per pound in 250 pound 
lots, for U. S. P. material. Yellow sold 
at 60c per pound. The higher prices were 
occasioned by increased cost of production. 


15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 


VANILLA BEANS 


No material change is noted in this mar- 
ket. Worthy of comment, however, is the 
report that although there is ample pound- 
age of Bourbon beans available there is 
said to be a weak supply of good quality, 


well cured beans from the last crop. The 
price on the higher quality of carefully 
selected beans is therefore quite firm. 


ZINC OXIDE 


Leading producers of this material an- 
nounced a drastic price reduction placing 
the market for domestic material at a 
range of from 8c to 9c per pound as to 
quantity. In view of domestic and foreign 
competition leading producers of this 
item believed it the wise thing to do. 


15 Medicinal Chemicals—Weighted Index 
1926 Average Prices Equal 100 
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| Giese’ S Filtering 
Materials qe 

NO? 
are the Best 








(Rapid Heavy Linen) 
ASBESTOS 


FILTERMASSE 
ASBESTOS DISCS 


August Giese & Son 
121 East 24th St. New York 





FILTER PAPER | 
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VANILLA BEANS 


For over 75 years the recognized 
source of supply 





*‘Look for the Symbol of Standardization”’ 


GUMS 


Tragacanth Karaya 


Arabic 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 




















Established 1870 
METAL 


a 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


‘JOHN HORN, 837 Tenth Ave., New York City | 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 
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Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 


ROUGES LOTIONS 


FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


~* 
Your inquiries are invited 











SUPPOSITORY and 
LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 
quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 








163 W. 22nd Street New York City 





GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC. N.J. 
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Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Buying and Selling Agents for Manufacturers 


and Wholesalers in All Parts of the World 


Alkaloids Lanoline Quinine 
Camphor _ __ Lithol Resorcin U.S.P. 
Chalk Precip. U.S.P. Magnesia Calcined Rosin, Powdered 


Cocoa Butter U.S.P. 
Cod Liver Oil 
Gelatine U.S.P. 


Sal Ammoniac, Lump 
Magnesia Carbonate Spermaceti 


Manna-Mannite Sulphur Precip. 
Gums : Menthol Thymol 
Haarlem Oil ; ‘ af 
Halibut Liver Oil Mineral Oil U.S.P. Wax—Bees, U.S.P. 
Kamala Heavy Russian Witch Hazel 


Kaolin Quince Seed Zinc Oxide U.S.P. 











Sole U. S. Representatives for 
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’/ HAMUFACTURERS OF “\O\\ Shipkoff’s OTTO OF ROSE 
Ky PEDER DEvOLDS ‘\\ 
= 
mc (PD 0e ') CHAS, L. HUISKING & CO. 
. INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 
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The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER * 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 











CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 























Ca Liver Oil does National 


Service. 

Cutting from The Daily Mail of Oct. 9, 1934 
A Vitamin Claim. 

Two Years’ Secret Tests in Factory. 


From our Correspondent. 
Port Sunlight. Cheshire, Monday. 


A secret experiment at the Port Sunlight 
works of Lever Brothers has, it is claimed, 
ended after two years in the virtual 
banishment of the common cold from 
among a section of workers who have 
taken part in thousands of tests. 


It has been proved that daily doses of 
vitamins render both men and women 
almost immune from colds and influenza. 


Arrangements are being made for all the 
thousands of clerical and indoor em- 
ployees at Port Sunlight to be given fur- 
ther daily treatment in the coming winter. 


Norwegian Cod Liver Oil taken in small doses 
strengthens the system and bone-structure by 
ensuring a rich supply of A and D vitamins in an 
exceptionally favourable ratio. Cod Liver Oil 
builds up resistance to all infections and to 
bronchitis. 


Many large institutions now order Cod Liver 
Oil for all their employees—both workmen and 
staffs. 


NORWEGIAN 
COD LIVER OIL 


World-famous for quality. 
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PEERLESS8 .aa 


Precipitated 


Calcium Carbonate-U.S.P. 


A A A 
Extreme saa es ar eli Uniformity 


Complete range of + le frome Heavy to extra 
light ““Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 














PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 


Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
903 West Houston St., New York 


“IF IT’S A DRUG—WE HAVE IT”’’ 











ee ALCOHOL 
Pure 


Specially Denatured 
(ALL FORMULAE) 
Solvent No. 1 
(PROPRIETARY SOLVENT) 


Completely Denatured 





@ FROM its fermentation in trolled stills, to its final pack- 
batteries of giant 200,000 gallon ing, one motive governs the 
fermenters, through its distil- production of Everclear Alcohol. 
lation in modern, carefully con- That motive is supreme quality. 


THE AMERICAN DISTILLING CO. 


405 Lexington Avenue New York, N. Y. 
Subsidiary of AMERICAN COMMERCIAL ALCOHOL CORPORATION 





Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 
ESTABLISHED 1851 


Chicago Philadelphia Los Angeles 








LET US SOLVE YOUR 


COLO oe PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 












































LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent _ eetness. Por Perfume, $22.00 per |b. 
For Powder, (Lymar F. P.), $12.50 per lb. For Cream, 
$11.00 per Ib. 


Samples on request 


Van Dyk & Co. 


Incorporated 1904 


Pioneer American Manufacturers of 
Aromatics 


Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 
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SPECIALTIES: 


Cholesterol Nucleinic Acid 
Emulsifiers Sodium Nucleinate 
Lecithin Preservatives 


Propyl Para Amino Benzoate 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 








GERANIOL 


for Soap 


In various grades to meet every 


requirement as to price. 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN 
Business Established in 1869 
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PROMPT SERVICE... 
QUALITY PRODUCTS 


*TWO REASONS why an increasing number of companies 


depend on us to manufacture their 
Lotions 
Mascara 


Lipsticks Creams 
Powders 


Dry Rouge 
Creme Rouge 
Send for a sample of any product in which you are inter- 
ested and find out first hand how well we can meet your 
own requirements. 
SOLO LABORATORIES, INC. 
347 West Austin Avenue, Chicago, Ill. 











Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 


JASMAL ESCAROM 
Price: $12.00 per Ib. 


HIGH GRADE JASMIN COMPLEX 
Sweet—Flowery—Tenacious 


IDEAL FOR ALL PURPOSES 


Sample upon request 


pw! In SEEBACH Co 


E 920 Broadway, New York 





| 
| 
| 
| TRADE MARK 
| 




















JAR SEYDEL CHEMICAL CO. 
) Jersey City, N. J. ey 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 
OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 











BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 






THE WILSON LABORATORIES 


PII WTA TaVdwwVToVIddodddTaadl 


7 
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4221 So. Western Ave., Chicago, IIl. 
also 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 
869 Folsom St., San Francisco 
1807 E. 9th St., Los Angeles 
619 Clark Ave., St. Louis 


ewww www Iw VI ITI Iwo a Tam eaal 


Pe 


Colle svIvedoo eee Pere eee eee ee oo eee] 


Galea 





GUMS 


Arabic — Karaya — Tragacanth 
Carob (Locust Bean Powder) 


AGAR-AGAR 


Strip — Cut — Powder 


GELATINES (U.S.P.) 


All Processing and and Grading done on our 
own Premises under under Laboratory Control 


T. M. DUCHE & SONS, LINC. 
117-119 Hudson Street, New Yor 





2 eae 
ORTERS --” 











BOSTON—177 State St. 61 W. Kinzie St., /, —_— 











Cosmetic 
Certified 


COLOR Vegetable 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 
purpose. 

7) 


Saponine Chlorophyll 
i) 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 
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BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 





ANTISEPTICS 


OXY-QUINOLIN BASE 


Oil soluble 


OXY-QUINOLIN SALTS 


Water Soluble 














Professional 


Service 








THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 
We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 


FORMULATION AND STANDARDIZATION 
oF MepDIcINAL OR CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 











LAWALL & HARRISSON 
Charles H. LaWall Jos. W.E. Harrisson 


Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
— Testimony 
214 South 12th Street Philadelphia, Pa. 


DON’T GUESS. If you want to know what’s in it, 
let us analyze it for you. We supply certified 
analyses and formulas for specialties in all lines of 
manufacture. Practical, dependable information 
based upon years of experience available to those 
interested in manufacture of cosmetics. feminine 
antiseptics, ampuls and other pharmaceuticals, 
cleaning compounds, polishes, insecvicides, etc. 
Laboratory service strictly confidential. Overton 
Laboratories, 4648 Hollywood Blvd., Hollywood, 
California. 





Complete information and Consultation Service 
covering State, Federal Laws; Label, Literature re- 
quirements; pharmaceuticals, medicaments, formu- 
las. Chicago Technical Service, 3542 Polk St., 
Chicago. 





Patents 











A ¥ 2-H; POLACHEK 
YOUR IDEAS S34 RONWAYC 
TRADEMARK ev XE id 
REG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 


















registered. 
Goldstein, 
Registered 


Inventions patented. Trade - Marks 
Low rates. Write today. Samuel 
275 E. Gunhill Rd., New York City. 
Patent Attorney. 





Classified 








Rates—All classifications $1.00 
| an issue for 20 words or less; 

additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 


THE DRUG & COSMETIC | 
INDUSTRY 


101 West 31st St. New York 

















| 





Business Opportunities 





Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
in Chicago territory. Well acquainted with drug 
outlets in Middle West. Box 984, DRUG AND 
COSMETIC INDUSTRY. 





Situations Wanted 





COSMETIC CHEMIST, large experience in the 
manufacture of all kinds of cosmetics and produc- 
tion work, desires position. Full details on request. 
Box 1022, DRUG & COSMETIC INDUSTRY. 





ANALYTICAL CHEMIST (young woman), Grad- 
uate Pharmacist, specializing in the analysis of 
sulphonated oils, toilet and laundry soap, soap 
powders and cosmetics, desires position. Salary 
wanted $25.00 weekly. Good references. Box 1017, 
DRUG & COSMETIC INDUSTRY. 








CHEMIST (Ph.D.), 12 years experience, retail and 
manufacturing, desires position, research, control, 
or salesman, crude drugs, specialties. Best refer- 
ences. Box 1018, DRUG & COSMETIC INDUS- 
TRY. 








PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic ProBLEMs— 
Compuiancr wits OrriciaL REQUIREMENTS— 
Meetinc New anv ANTICIPATED COMPETITIONS 
wiTH ImproveD anD New Propucts 


39 West 38th Street :: New York 








Private Label 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments 
Correspondence solicited. 





H. A. Sem, Ph.D. E. B. Purt, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices 


; Pp Drugs 
Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 








FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 
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Your own line of Cosmetics will repeat only if 
quality and packaging are right. Our reputation is 
founded on these essentials. Write us for details. 
Klinker Mfg. Co., 9200-9210 Buckeye Rd., Cleve- 
land, Ohio. 





Products manufactured, packed, complete service. 
Southport Chemical Co., Garwood, New Jersey. 





Help Wanted 





RESEARCH PHARMACIST—Old established 
Pennsylvania pharmaceutical laboratory has open- 
ing for first class practical research pharmacist. Ap- 
plicant should be 40 years of age, experienced in 
development of galenicals and pharmaceutical 
specialties, and capable of assuming direction of 
formulae, standards and pharmacologic statements. 
Liberal salary will be paid to thoroughly qualified 
applicant. Send full particulars, references and re- 
cent photo. Address Box 1021, DRUG & COS- 
METIC INDUSTRY. 





Sales representative with following among manu- 
facturers of cosmetics, perfumes and pharma- 
ceuticals to represent well-known old-established 
Eastern manufacturer of aromatic, cosmetic and 
flavoring raw materials and kindred products. No 
objection to handling other lines. Principal will 
meet applicants by appointment in Los Angeles or 
San Francisco. Address full details regarding ex- 
perience, etc. to Opportunity, c/o Charles H. 
Woolley, 444 Market St., San Francisco. 
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AI MAN AVAILABLE: Chemist, graduate of 
Cornell, Christian, 15 years experience, desires 
position in development and production control of 
cosmetic products. Best of references. Will go any- 
where. Box 1019. DRUG & COSMETIC IN- 
DUSTRY. 





Pharmacist, Manufacturing—30 years of age 9 
years general experience extending from purchasinz 
and stock control to original formula work, manu 
facturing and _ production. Desire position in 
Pharmaceutical manufacturing or allied industry. 
Box 1020, DRUG & COSMETIC INDUSTRY. 





CHEMIST desires position in Research, Produc- 
tion, Sales, Control, Analytical or Development 
department. Experienced with fats, oils, soaps, 
cosmetics, drugs and foods. Moderate salary to 
start. Box 1011, DRUG & COSMETIC IN- 
DUSTRY. 








POSITION WANTED by man with 32 years ex- 
perience in production, laboratory manufacturing 
purchasing, credits and collections; at home or 
abroad; also as Foreign Branch Manager; foreign 
promotional propaganda; setting up foreign lab- 
oratories, production, sales, credits, market studies, 
etc. Experienced in manufacturing chemists line, 
medicinals and cosmetics. Box 1000, DRUG & 
COSMETIC INDUSTRY. 





COSMETIC CHEMIST, ten years research ex- 
perience in emulsions colloids and general cos- 
metic formulation, wants Eastern connection in 
manufacturing concern with suitable experimental 
and expansion possibilities. Box 1001, DRUG & 
COSMETIC INDUSTRY. 





CHEMIST, 26 years experience in cosmetic and 
perfume manufacture, desires position. Formerly 
with several of the largest cosmetic firms. Perfect 
knowledge of French and German. Box 1002 
DRUG & COSMETIC INDUSTRY. 


Classified 








Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 524 of Consolidated 
Products Co., 20-21 Park Row, New York City. 
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ABBOTT Quality 
DRUGS AND 
CHEMICALS 






























































: A Convention Hotel Meeting 
ri Your Requirements Ephedrine Alkaloid N. N. R. 


_ Enjoy a New Hotel That Meets Every Convention Need. On the 
Boardwalk in the Heart of all Atlantic City Activities and Pre- - 
‘ ‘ pared to handle the Affairs of your Convention or Conference Ephedrine Sulphate N. N. R. 


with Ample Facilities to Accommodate all. 


1e 

c- Full and Complete Hotel Service. Spacious Sun 

t. Decks—Swimming Pool—Bar and Grill Ephedrine Hydrochloride N N RB 

. s s s 
- For further information and special rate plan write 

- 

of 


| a f cat | _ <email 


ATLANTIC CITY, NEW JERSEY ABBOTT LABORATORIES, North Chicago, Ill. 


{Index to Advestingsal 
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WHITE OIL and 
PE TROLATUM 


Viith a background of more than fifty years’ pioneering experience 
in the refining of U.S. P. petroleum products, coupled with an 
intimate knowledge of the requirements of the Pharmaceutical and 


Cosmetic Industries, we are equipped to serve you efficiently. 


WHITE : 
PETROLATUM = MINERAL OILS |" SPECIALTIES 


Daugherty Brand—uU.S.P. KAYDOL ORZOL 














U.S.P. Heavy U.S.P. Heavy 4 SONO-JELL—completel 
Type |: ie 
"ae ’ PURITAN : series for liquefying cleans 
Medium Consistency U.S.P. Heavy gd ing creams, pomades, oint | 
WhiteProtopet YellowProtopet a © suateitiae 
Refined in all the colors neces- ERVOL BLANDOL 
sary for pharmaceutical, te | ; Z : 
cosmetic and industrial require- : # TRI-OL—base’for soapless oi) © 
CARNATION KLEAROL ; shampoos. 





ments. 


Type Il: Soft Consistency ; 4 . j 
: s ri “ ’ : oy DEO - BASE — light hydro- © 
White Fonoline Yellow Fonoline 4 — He 
: a i ; , 7 Des carbon distillate refined to 7 
Type lll: HighMelting Point : ‘ complete freedom from ker- 
White Perfecta penne on 3 











L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 
Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL <CITtee 
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